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1. IIEJIb OCBOEHUSA JUCHUIITIMHBI

Lenpro ocBoenust auciuiuinael «Advertising and PR in Architecture» sBiseTcs
(GopMHpOBaHKE  LEJIOCTHOTO  IPEACTABIEHHS 00 OCHOBAaX  COLHUAILHO-KYIbTYPHOM
JeATeTbHOCTU U OATOTOBKA 3((EKTUBHBIX YIIPaBIEHIIEB B chepe apT-On3Heca.

Wsyuenne aucnmmuimabl  «Advertising and PR in  Architecture» mnpemycmarpuBaeT
NpUOOpETCHNE MPAKTUYECKUX HABBIKOB PACKPBITHS W H3YyYCHHs TEOPUM MEHEIKMCHTA B
COIMAIIBHO-KYJIbTYPHOM cdepe; chopMUpOBaTh TECOPETUUECKUE 3HAHUS U MPAKTHUCCKHIA OTIBIT
B BOIPOCAaX CO3/JaHUs, MPOABMKCHUS W PEaU3allii apT-TPOCKTa; BhIPA0OTATh YBEPCHHBIC
HaBBIKM TPOJBIKCHHS MPOCKTa C TMOMOIIBI0 pekiambl ¥ PR-TexHomoruii; chopmMupoBaTh
HaBBIKH JICJIOBOTO OOIIECHHS U BEJICHHS ITIEPETOBOPOB.

2. TPEBOBAHMUA K PE3YJIbTATAM OCBOEHUSA JUCIUAIIJINHbI

OcBoenne mucuuiummuabl «Advertising and PR in Architecture» HampaBieHo Ha
(dopMupoBaHKe y 00ydJaAIOIIUXCS CIEAYIOIINUX KOMIIETCHIIHI:

Tabnuya 2.1. Ilepeuenv xomnemenyuil, opmupyemvix y o00y4arOwuxcsi npu 0C8OeHUU
QUCYUNTUHBL (Pe3YNbmambl 0C80eHUsT OUCYUNTIUHDL)

[np Kommerenmuus HNuaukaTopsl AOCTHZAEHHs KOMIIeTeHIIH
(B paMKax JaHHOI IMCUMILINHbI)

CriocoOeH aHaM3UPOBaTh U VYK-5.1 Uutepnpetupyet uctopuio Poccuu B KOHTEKCTE
YUUTBIBAaTh pa3HOOOpasne MHPOBOI'0 HCTOPHUYECKOI'0 Pa3BUTHS

VYK-5 | kynbTyp B mporuecce VYK-5.2 HaxonuT u HCMIONB3YeT MIPH COIMATIFHOM U
MEXKYJIBTYPHOTO npodecCHOHAILHOM OOIIEHUH HHHOPMAIIHIO O KYJIbTYPHBIX
B3aMMOJECHCTBU 0CcOOCHHOCTSIX M TPAAMLIHUSIX Pa3IHMYHBIX COLMAIBHBIX TPYIN
Cnocober ompenendrs n YK-6.1 KoHTponupyeT KOIM4ECTBO BpEMEHH, IOTPAUYSHHOTO
Ppeali30BbIBATE IIPHOPHTCTI Ha KOHKPETHBIE BUBI IEATEIbHOCTH
COOCTBEHHOH J1€ATENbHOCTH U

YK-6 CIIOCOOBI e¢ YK-6.1 BeipabaTbiBaeT HHCTPYMEHTBI M METOBI YIIPaBICHUSI
COBCPIICHCTBOBAHUS Ha OCHOBE BPEMCHEM IIPHU BLIITOJHCHUU KOHKPECTHBIX 3a1a4, [IPOCKTOB,
CaMOOLICHKHU neneu
Crioco6eH ocymiecTBIATh ITK-1.1 YMeeT ocymiecTBIsATh pa3paboTKy OPUTHHAIBHBIX H
pa3paboTKy U PyKOBOJCTBO HECTaHAAPTHBIX apXUTEKTYPHO-IN3aHHEPCKUX PEIICHH;
APXHUTEKTYPHO-TU3AHEPCKOTO | 0OOCHOBBIBATH BHIOOP apXUTEKTYPHBIX, JaHAMAPTHO-
MPOEKTHPOBaHUS OOBHEKTOB, TUTAHUPOBOYHBIX H JM3aHHEPCKUX PEHICHU; ohopMIIATh
WCIIOJIb30BaTh ONTHMAJIbHBIE rpaduuecKie U TEKCTOBbIE MaTEpPHaIbl [0 apXUTEKTyPHO-
CHOCOOBI ¥ METO/IBI JIU3aiiHepCKOMY pasfieNly NPOEKTHOM JOKyMEHTALNH;
M300paKCHUS KOHIICNITYaJIbHOTO | yYacTBOBATh B 3aIIUTE apXUTEKTYPHO-AU3aHHEPCKOTO
APXUTCKTYPHO-IU3aMHEPCKOr0 | pa3zesa MPOeKTHOW JOKYMEHTAIUU B SKCTIEPTHBIX

[IK-1 | npoekra, cornacHo MHCTaHLUAX
(YHKUIHNOHAIBHBIM, I1K-1.2 3naer TpeboBanus 3aKkoHOAaTENbCTBA PD 1 MHBIX
JCTETHYECKUM, KOHCTPYKTUBHO- | HOPMATHUBHBIX NMPABOBBIX aKTOB, HOPMAaTUBHBIX TEXHHUECKUX
TEXHUYECKUM, DKOHOMUYECKUM, | U HOPMATHBHBIX METOJUYECKHUX TOKYMEHTOB K COCTaBy U
[IPOU3BOJCTBEHHBIM H COJZIEP’KaHUIO Pa3/IeNoB NPOEKTHON JOKYMEHTALINY;
TEXHOJIOTMYECKUM TIPOLIECCaM C | BIIAJEET METOJaMH aBTOMAaTH3WPOBAHHOTO IMPOEKTHPOBAHUS;
IPMMEHEHNEM HHHOBAILIMOHHOTO | METOJIaMH ITapaMeTPHUIECKOTO MOJCITUPOBAHUS;
MapaMeTpHUUECKOro METOAaMH H CPeACTBAaMH NPO(PECCHOHAIBEHON U
MOJIETTUPOBAHUS NePCOHAIBHONW KOMMYHHUKALMN

3. MECTO JUCHUIIJIMHBI B CTPYKTYPE OII BO

Jucnumnaa «Advertising and PR in Architecture» otnocutcs vactu, GpopmMupyemoit
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y4acTHHKaMH 00pa3oBaTenbHbIX oTHOmeHu 6ioka b1 OIT BO.

B pamkax OIl BO oOydaromnuecs Tak)Ke€ OCBaWBAIOT JPyTrUe AUCIUTIIMHBI W/WIA
CHOCO6CTBYIOILII/I€ JOCTHIKCHHUIO 3alllTaHUPOBAHHBLIX PCE3YJIBbTATOB OCBOCHMUA
muciuiunHbel «Advertising and PR in Architecturey.

IMIPpaKTHUKH,

Tabnuya 3.1. Ilepeuenv xomnonenmos OII BO, cnocobcmeyiowux 00CMUICEHUIO
3anaaHUPOBAHHBIX PE3YIbMAmo8 0C80EHUS OUCYUNTUNBL

udp

HaumeHnoBanue
KOMIIETEHIIHH

IIpenmecrByrommue
AUCUMIUIMHBI/MOAYJIH,
NMPAKTHKH

Mocaenyrommue
IlI/ICIIHHJII/IHbI/MOIlyJII/I,
NMPAKTHKH

YK-5

Crnioco0OeH aHaTM3UpOBaTh U
YUUTBIBaTh Pa3HOOOpasue
KyJIBTYp B IIpoLiecce
MEXKKYJIBTYPHOI'O
B3aMMOIEHCTBUSI

HNHoCTpaHHBIN SA3BIK B
npoheCcCUOHATBHOMN
JIeSITeIbHOCTH
TexHosornyeckast (IpOSKTHO-
TEXHOJIOTHUECKasl) MPAKTHUKA

locynapcTBeHHBIH 5K3aMeH
Brinmycknas
kBaju(UKauoHHast paboTta

YK-6

CriocobeH onpenensTs 1
pean30BbIBATH IPUOPHUTETHI
COOCTBEHHOM JCATEIIHLHOCTH
H CIIOCOOBI €¢
COBEPIIICHCTBOBAHUS Ha
OCHOBE CAMOOIICHKHU

T'ocynapcTBeHHBIN DK3aMEH
Brinmycknas
kBajupuKauoHHast paboTta

[K-1

Crioco0eH OCyIIeCTBIISATh
pa3paboTKy U pyKOBOJCTBO
apXUTEKTYPHO-
JIM3aiHEPCKOTO
MPOEKTUPOBAHUS 0OBEKTOB,
HCTIOJIb30BaTh ONTUMAITLHBIC
CIIOCOOBI U METOJIBI
M300paKeHHUS
KOHIICTITYaTbHOTO
ApXUTEKTYPHO-
JM3aHEPCKOTO MPOEKTa,
COTJIACHO
(YHKIIMOHAIBHBIM,
3CTETHYECKUM,
KOHCTPYKTUBHO-
TEXHUYECKUM,
SKOHOMUYECKHUM,
IMPOU3BOJACTBEHHBIM U
TEXHOJOTHYECKUM
mpoleccam ¢ IPUMEHEHHEM
MHHOBAITMOHHOT'O
napaMeTpUIECKOro
MOJICTTUPOBAHUS

ApXUTEKTYypHO-IU3aHHEPCKOE
MIPOEKTUPOBAHUE
KomnbroTepHbIe TEXHOIOTHH B
MapaMeTpUUEeCKOM AU3aiiHe

TexHonoruyeckas (IpOEKTHO-
TEXHOJIOTHYECKas) MPaKTHKa
[IpenaumuiomMHas npakTHKa
T'ocynapcTBeHHBIHN 2K3aMeH
Brinmycknas
KBaJTM(hUKAIMOHHAS paboTa

4. OFBEM JJUCHUILIUHBI U BUJIbl YYEBHOM PABOTHI

Obmas TpymoemkocTs auciuiuiniel «Advertising and PR in Architecture» cocrasisier 2
3a4CTHBIC CIMHMIIBI.

Tabauya 4.1. Buowl yuebnoii pabomsr no nepuodam oceoenus OI BO ons OYHOH
Gopmbl 06yuenus




N BCEI'O, Cemectp
Bup y4yeOHoii padoThI - 3

Konmaxmmnas paboma, ax.u. 36 36
B TOM YHCIIE:
Jleximu (JIK) 18 18
Jlaboparopusie pabots (JIP) 18 18
[Tpaktuyeckue/cemunapckue 3anarus (C3) - -
Camocmosmenvhas paboma 00y4aOwuxcs, ax.u. 18 18
Koumponw (sx3amen/3auem ¢ oyeHkoll), ax.u. 18 18

aK.4. 72 72
Oo0mast Tpy10eMKOCTb TUCHHUILTHHBI

3a4.e]1. 2 2

5. COAEPX KAHUE JUCIUIIJINHbI

Tabnuya 5.1. Codeporcanue oucyuniutvl (Mo0yisn) no eudam yueorou pabomol

HaunMenoBanue pazgesa
AUCHUILJIMHBI

Conep:xanue pasaesia (TeMbl)

Bup yye0OHoii
padoThI

Section 1. Advertising and
PR as forms of organization
of creative projects

Topic 1.1. The main tasks of art in the modern world
Topic 1.2. Forms of organization of creative projects
Topic 1.3. The significance of the forms of organization of
creative activity in the development of art

Topic 1.4. Factors affecting the development of advertising
Topic 1.5. Features of the development of forms of PR-
companies

Topic 1.6. Contemporary art and its influence on the
activities of the art manager

JIK, JIP

Section 2. World and Russian
advertising

Topic 2.1. Historical stages of development and formation
of the global advertising market

Topic 2.2. Laws of formation of the global creative industry
as a system

Topic 2.3. The value of advertising in society: positive and
negative aspects

Topic 2.4. Historical aspects of the development of domestic
advertising and its current state

Topic 2.5. Features and characteristics of the development
of domestic advertising

JIK, JIP

Section 3. Production aspects
of advertising and PR
campaigns

Topic 3.1. Emergence of a production process management
system in PR companies

Topic 3.2. The role of managerial activity and its reflection
in the system of modern advertising

Topic 3.3. Advertising management mechanisms

Topic 3.4. General characteristics of advertising activity
products

Topic 3.5. The value of technology in art management and
their specifics

JIK, JIP

Section 4. Sales technologies
in art management

Topic 4.1. The concept of sales technology
Topic 4.2. Types of sales strategies
Topic 4.3. Features of pricing in the field of design

JIK, JIP

6. MATEPUAJIBHO-TEXHUYECKOE OBECIHEYEHUE JUCHUIIJIMHBI

Tabauya 6.1. MamepuanvHo-mexuuueckoe obecneyerue OUCYUNTUHDL
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CrnenunajJu3upoBaHHOe
yueOHOe/J1a00paTopHoe
odopynoBanue, [10 n
Tun ayauropun OcHalueHue ayIMTOPpUM
MAaTepHAJIbI 1JIs1 0OCBOECHHS
JAUCHUTLTHHBI
(pu HEOOXOTUMOCTH)
Aynutopus JUIs MIPOBEICHUS 3aHsATHH | KoMITekT cnennann3npoBaHHON
JIEKIIMOHHOTO THIIA, OCHAIICHHAs KOMIDIEKTOM | MeOeH: TEXHHYECKHE CPEICTBA!
JlexnmonHast CTICITHATN3NPOBAHHON MEOEITH; TOCKOH (PKpaHOM) | TIJIa3MEHHBIH TEIICBH30D
U TEXHUYECKUMH CpeAcTBaMH MyinbTuMenua | Samsung PS-50 A410C1
Mpe3eHTalnM. - JIocKa MeJoBas
Komrekt ceruain3npoBaHHOM
. | MeOemnu;
Aynuropus JUTS MIPOBEICHUS 3aHATHH N
- IEPEHOCHON MYJIbTUMEINA
CEMHUHAPCKOTO THTIA, TPYHIIOBBIX "
. npoekTop Epson EB-X04
WHAWBUAYAIbHBIX ~ KOHCYJIBTallUH,  TEKYIETO . .
N - IepeHoCcHON HOYTOYK Irbis
Jlaboparopras KOHTPONA M TIPOMEXKYTOYHOH  aTTECTAWH, | \ | pos
OCHAIICHHAsT KOMIUIEKTOM CIICIIUAIN3UPOBAHHOM . .
MC6CJ'II/I u TEXHUYCCKUMHU cpeacTtBamMu - ICPCHOCHOMN TEJICBH30D Tosiba
MYJbTUMEANA PE3CHTALNI LSDTV/DVD Combo
y Anatip Hi: 22DV703R
- CTOJIBI, CTYJIbSI, TOCKA.
Aynutopusi IUIS  CaMOCTOATENBbHON  pabothl | Crienmamu3upoBaHHAas
Hus oOydatomuxcss (MOXKET HCIIONIB30BaThCSA ISl | ayAUTOPHS, OCHAIICHHAS
CaMOCTOATEIIbHOU IIPOBEAEHMUS CEMHUHapPCKUX 3aHATHI U | MyJIbTUMEIUNHBIM
paboTsI KOHCYNbTallMii),  OCHAI[EHHAass  KOMIUIEKTOM | IIPOEKTOPOM C SKPaHOM,
o0yJaromnmxcs CHETMATN3NPOBAHHON MEOEITH 1 KOMITHPIOTEpaMHU C | KOMITBIOTEPHBIH KITacc,
noctynom B OUOC. YUTAJIBHBIN 331 U OMOIHOTEeKa

7. YAEBHO-METOAUYECKOE

JUCHUTINHBI

OcHognas numepamypa:

N HNHOPOPMAIMOHHOE

OBECIIEYEHHE

1. TonkaueB A., Pexnama u PR B apt-menemxmente. U3n-so- Jxkemo -2009 -352 ctp.
2. BaxenuHn, C. I'. UnaycTtpus BeicTaBoyHOTO OM3Heca : (busHec-koHIenus
(GyHKIIMOHUPOBAHUS BBICT. KOMILIEeKca B . ExatepunOypre) / , , ; Poc. akan.
HayK, Ypai. ota-uue, MH-T skoHomuku. - EkatepunOypr : UH-T SJKOHOMHUKH
¥YpO PAH, 2004. - 68 c.
3. CyBopos, H. H. T'anepeitnoe neno. MIckyccTBO B MPOCTPAHCTBE Tajiepen: yueo.
[Tocobue / H. CyBopos. - Cankt-IlerepOypr : uzn-Bo Cankr-IlerepOyprckoro yH-
1a,2006. - 199 C.
4. JIutBuna, T. B. [lu3aiiH HOBBIX Menua : yueOHUK aist By3oB / T. B. JlutBuna. — 2-¢
u3., uctp. u non. — Mocksa : U3znarensctBo FOpaiit, 2020. — 181 ¢. — (Bbiciuee
obpazoBanue). — ISBN 978-5-534-10964-1.
5. llInmakoBckuit, B.O. PR-au3aitn u PR-npoasuxenue : yuebnoe nmocodue / B.O.
[Mnakosckuit, E.C. Eroposa. - Mocksa ; Bonorna : Undpa-Umxenepus, 2018. - 453 c. -
bubnuorp. B kH. - ISBN 978-5-9729-0217-0 ; To e [Dnexrponnsiii pecypc]. - URL:
http://biblioclub.ru/index.php?page=book&id=493884(19.09.2018).

6. Imutpuesa, JI. M. TBopuecTBO MOJOABIX: TU3alH, peKiIaMa, HHPOPMAIIMOHHBIE
texHojoruu [[Tekcr]]. Coopauk TpyaoB XVI HallnoOHAIBHON HAYyYHO-TIPAKTHYECKON
KOH(epeHIMH CTYAeHTOB U acnupanToB. (Omck, 21-22 anpens 2017 r.) / [Hayu. pen. JI.
M. JImutpuesa] ; MunuctepcTBo 00pa3oBaHus U Hayku PO AamuHucTpalus ropoaa
Owmcka JlenapramMeHT WH)OPMAIIMOHHON IMOTUTHKY U MHPOPMAITMOHHBIX OTHOIIICHUN
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http://biblioclub.ru/index.php?page=book&id=493884(19.09.2018)

Omckuit rocygapcTBeHHBIN TexHIUUecknuil yauBepcuter Cankt-IleTepOyprekuii
rOCyAapCTBEHHBIN MHCTUTYT KUHO M TE€IEBUACHUS [ DNEKTPOHHBIN pecypc]. - OMCK :
OMI'TY, 2017. 113 c. URL:
http://dlib.rsl.ru/rsI01009000000/rsl01009572000/rs101009572162/rsl01009572162.pdf

Jlononnumenvuas numepamypa:

1. JInTBUHOB, B. B. IIpakTnKa COBpeMEHHON SKCIIO3HINH / B. JIutBuHOB. - M. :
PYJANU3AHH, 2005. - 349 c.

Pecypcur ungopmayuonno-menexommynuxayuonnot cemu « Mumepremy:

1. ObC PY/IH u croporane OBC, K KOTOPBIM CTYJE€HTbl YHUBEPCUTETA UMEIOT JOCTYII Ha
OCHOBAHMU 3aKIIFOYEHHBIX JOTOBOPOB:

- DnekTpoHHO-0MbMoTeunas cuctema PY/[H — ObC PYJIH
http://lib.rudn.ru/MegaPro/Web

- ObC «YHuBepcuterckas oubmuoreka onnaita» http://www.biblioclub.ru

- OBC HOpaiir http://www.biblio-online.ru

- OBC «KoncynbranT cTyaenTay Www.studentlibrary.ru

- OBC «Jlanw» http://e.lanbook.com/

- ObC «Tpounkuit mocT»

2. CaifTbl MUHUCTEPCTB, BEIOMCTB, CITY>K0, MPOU3BOJICTBEHHBIX IPEITIPUATHI 1
KOMITIAaHUH, 1eATeTbHOCTh KOTOPBIX SBISIETCS] MPOPUITHHON I JAHHOW TUCITUTUTHHBIL:
- https://www.mos.ru/mka/

- http://www.minstroyrf.ru/

3. ba3bl 1aHHBIX U TOMCKOBBIE CUCTEMBI:

- OJIEKTPOHHBIN (OH MPABOBOM M HOPMATUBHO-TEXHUYECKOU TOKYMEHTAIIUU
http://docs.cntd.ru/

- mouckoBas cucreMa Sunekc https://www.yandex.ru/

- mouckoBas cucrema Google https://www.google.ru/

- pedepatuBHas 6a3a nanupix SCOPUS
http://www.elsevierscience.ru/products/scopus/

Yuebno-memoouueckue mamepuanvl 01 CAMOCMOAMENbHOU pabombl 00yYAOWUXC NPU
0CB8OEHUU OUCYUNTIUHBL/MOOYIIA!

1. Kypc neknuii mo aucuurunne «Advertising and PR in Architecturey.
2. MeToanyeckue yKa3aHus 10 BBIIOJIHEHHIO K 0()OPMIIEHHIO KYPCOBOU pabOTHI/IIPOEKTa
no puciiuinae «Advertising and PR in Architecturey.


http://dlib.rsl.ru/rsl01009000000/rsl01009572000/rsl01009572162/rsl01009572162.pdf
http://www.biblioclub.ru/
http://www.biblio-online.ru/
http://www.studentlibrary.ru/
http://e.lanbook.com/
https://www.mos.ru/mka/
http://www.minstroyrf.ru/
http://docs.cntd.ru/
https://www.yandex.ru/
https://www.google.ru/
http://www.elsevierscience.ru/products/scopus/

8. OIEHOYHBIE MATEPHUAJIBI W BAJUIBHO-PENTHUHITOBASI CHCTEMA
OLEHWBAHMSI YPOBHS C®OPMHUPOBAHHOCTH KOMIETEHIHMHA O
TACIHATIIAHE

OrneHOUYHBIE MaTepuajibl W OaUIbHO-PEHTHHIOBas CHUCTEMa OIICHUBAHHUS  YPOBHS
c(OPMHUPOBAHHOCTH KOMITCTCHIIUI (4aCTH KOMIIETEHIIUI) MO0 UTOraM OCBOCHUS TUCIUTUIAHBI
«Advertising and PR in Architecture» npencrasiensl B [Ipunoxkennn k HacTosie Paboueit
nporpamMMme JTUCIUILIAHBIL.

PABPABOTYHUKMU:

JloueHT JenapTaMeHTa ApXUTEKTYPbI CosoBbeBa A.B

Jomxuocts, BYII IMonmnuce dammmsa N.0.
PYKOBO/IUTEJIb BYII:

JlupeKxTop AenapTaMeHTa N/

i buxk O.B.
APXHTEKTYPBbI 194
Haumenosanue BYII TTonmnuce damunug U.0.
PYKOBO/IUTEJIb OII BO:

JloueHT nenapTaMeHTa AapXUTEKTYPbI ConoBbeBa A.B

HomxuocTts, BYII ITonnuce dammmmsa U.0.



