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1. EJIb OCBOEHMA JUCIIUITJIMHbI

JucuumuimHa « MapKeTHHT» BXOAUT B IMPOTrpaMMy Maructparypbl «OO0Imas arpoHOMHUS» IO
HanpasieHuo 35.04.04 «Arponomus» u uszydaercs B 1 cemectpe 1 kypca. Jlucuuminny
peanmsyert JlenapramMmeHT TexHOChEpHO Oe3omacHoCcTh. JIuCIUIIITMHA COCTOUT U3 6 pasznenos u 19
TeM WM HampaBieHa Ha usydeHue the main approaches to the analysis of market trends, the
competitive environment and consumer needs, as well as to the development of marketing
management methods. This includes getting to know current trends and innovations in marketing.

Ienpro ocBoeHus mucnuiuinHbl siBissercss Developing students’ theoretical knowledge and
practical skills in agri-food marketing, marketing strategy formulation, and sales management,

considering the unique features of the agro-industrial sector.

2. TPEBOBAHMUS K PE3YJIBTATAM OCBOEHMUSA JUCHUIIVIMHbI

OcBoenne AUCHUIUIMHBI «MapKEeTHHT» HANpaBJIeHO Ha (OPMHPOBAHME Y OOYHUAIOIIMXCS
CJIEAYIOIIMX KOMITETEeHIUH (YacTH KOMIIETECHIIUMN):

Tabnuya 2.1. Ilepeuenv komnemenyuil, Gopmupyemvlx y 00yHarOWUxcs npu 0C80eHuu
OUCYUNTUHDBL (De3YIbMaAmMbl 0C80EHUS OUCYUNTUHDL)

HNHankaTopbl 0CTHKEHHS KOMIIETEHIINI
u Komnerenuus o
bp T (B pamMKax JaHHOW IHCIUILIIHEI)
Crioco0OeH oCymIecTBIATh N
yvm VK-1.3 PaspabaTbIBaeT CTPaTEruio JOCTHIKEHHS IIOCTABIIEHHOM
KPUTHYECCKHI aHATTN3
- OgHeMHHX cuTyawii Ha IENTN KaK MOCIIe0BATEIFHOCTD MIAr0B, MPEIBHUIS PE3yIIbTAT
YK-1 p Y Ka)XJIOTO U3 HUX M OIICHWBAS MX BIMSHIC HA BHEITHEE OKPY>KCHHE
OCHOBE CHCTEMHOT0 TIOAX0/1a
SEIDAGATLIEATE CTHATCIHIO ’  |mmaHMpyeMoi AeATeNbHOCTH M Ha B3aNMOOTHOIICHUS YIaCTHUKOB
p HeﬁCTBH;p 9TOU IEATCITHFHOCTH,
VK-2.2 ®opmupyeT miaH-rpaduk peanusaiiy IpoeKTa B IeJIOM U
ClHOCOBEH YIPaBIIsTS POCKTOM TJTaH KOHTPOJISI €T0 BBITIOJHEHUS, OPraHU3YeT U KOOPJIUHUPYET
a00Ty YYaCTHHUKOB MTPOEKTA;
YK-2 Ha BCEX 5TANAax ero JKU3HEHHOTO | Yy p ’
B YK-2.3 [Ipeanaraer BO3MOXKHBIE IYTH (QITOPUTMBI) BHEAPEHHUS B
MPAKTUKY PE3YIBTATOB MPOEKTA (UM OCYIIECTBIISIET €r0
BHEJIpEHHE);
ClI0CO6EeH ODFAHMZ0BLIBATE 1 YK-3.1 BeipabaThiBaeT CTpaTeruio COTPYJHUUECTBA U Ha €€ OCHOBE
PYKOBOJIHTH §a60T0171 KOMAHbI OpraHu3yeT paboTy KOMaHIBI IS TOCTH)KECHUS ITOCTAaBICHHOM
9
eIu;
YK-3 BEIpa0aThIBasi KOMaHIHYIO Hen
3. ,
CTPATEr IO U1 OCTHKOHI VYK-3.2 [IraHNpyeT KOMaHIHYIO PaboTy, pacpeaesieT IOPyIeHUI
p HOCTABIICHHOI e U JIeJIETHPYET IMTOJTHOMOYHS YWICHaM KOMaH/IbI, OpTaHU3yeT
00CyX/IeHUe pa3HbIX WA U MHCHHUIA;
Crioco0OeH aHATH3UPOBATH H
YUTHIBATh Pa3HOOOpasue .
y p P VK-5.2 BeicTpanBaet coluaibHOE B3aUMOJICHCTBHUE, YIUTHIBAs
YK-5 KYyJIbTYp B Ipolecce .
MEKKYTHTYPHOTO ob1ree 1 0COOEHHOE PA3NMYHBIX KYJIbTYp U PEJIUTUM;
B3aUMOJCHCTBUSA

3. MECTO JUCHUIIVIMHBI B CTPYKTYPE OII BO

HucuunimHa

«MapkeTuHr»

OTHOCHUTCA K

yactd, (OpMHUpPYEMOHl  y4acTHUKaMH

o0pa3zoBaTeNnbHBIX OTHOLIEHUH O10Ka 1 «/{ucrummunsl (MOIyM)» 00pa3oBaTebHON MPOrpaMMbl
BBICILIET0 00pa30BaHUs.

B pamkax o0pa3zoBaTeslbHOM NporpamMmbl BBICIIETO O00pa30BaHUS OOydYarOIIMECs TaKxKe

OCBaMBarOT

Apyrue JUCITHUITIINHBI

A/nnu

IMPAaKTHUKHU, CHOCO6CTBYIOH_II/IC JOCTHIXKCHHIO

3aIlJTAaHUPOBAHHBIX PE3YJIbTATOB OCBOCHUA JHUCIHUITIIMHBI ((MapKeTI/IHF».




Tabnuya 3.1. Ilepeuenv komnonenmos OI1 BO, cnocobcmeyrouux 00CmudiceHuro
3aNIAHUPOBAHHBIX PE3VIbMAMO8 0C80EHUS OUCYUNTUHDBL

IpenmecrByromue Hocaenyromue
HIngp Haumenosanue ancﬁlﬁmnHLJMonynu Ill/lCl.ll/lIlJ]l/lH)]:l/l\]ilOZ[yﬂPl
9 9
KoMuereniim NMpPaKTHKH* NpPaKTHKH*

CriocobeH opraHu30BEIBATH
1 PYKOBOJAUTH paboToit
KOMaH[IBI, BEIpa0aThIBast Postharvest Management;
KOMaHIHYIO CTPaTerHIo JJIs
JOCTHYKEHHS TIOCTABJICHHOM
eI

YK-3

Soil Fertility Management;
Crop Production;
Technological Training;
Undergraduate practice /
HpeI[I[I/IHJ'IOMHaH IpaKTUKa,

CnocobeH ynpaBisTh
VK-2 MPOEKTOM Ha BCEX dTamax
€ro >KH3HEHHOTO [HKJIa

CnocobeH aHamM3MUpOBaTh U
YUUTHIBATH pa3HOOOpa3ne
YK-5 KyJbTYp B Ipoliecce
MEXKYIbTYPHOTO
B3aNMOICHCTBUS

History of Religions in Russia;
Russian as a Foreign
Language;

Pests and Diseases;

Soil Fertility Management;
Postharvest Management;
Crop Production;
Technological Training;
Undergraduate practice /
IIpenaunioMHas npaxkTUKa;
Scientific research work;

Cnoco0eH ocyIiecTBIsATh
KpUTUYECKUM aHaIu3
MpoOJIEeMHBIX CUTyaIUil Ha
OCHOBE CHCTEMHOI'0
MOAXO0/a, BEIpabaThIBATh
CTpaTeruo AecTBUI

YK-1

* - 3aMONHSAETCS B COOTBETCTBUH ¢ MaTpuiei kommnerernuii u CYII OI1 BO
** - 3NIeKTUBHBIC TUCIUIUIMHEI /TIPAKTHKH




4. OFbEM JUCHUILIVMHBI U BUJIbI YYEBHOM PABOTHI

OOm1ast TPyI0EMKOCTh TUCHHUILTUHBI «MapKEeTHHI» COCTaBIISET «3% 3a4eTHBIC CIUHUIIBI.
Tabnuya 4.1. Buowl yuebHOU pabomvl no nepuooam 0C80eHusi 00pa308amenbHOl NPOSPAMMbL blcUle20 00paA308aHus Oiisl OYHOU (HopMbl
0OyueHusl.

Buja yueOHoii padoThl BCETIO, ak.u. CeMeclT pCED)
Koumaxmmnas paboma, ax.u. 51 51
Jlexrun (JIK) 17 17
Jlabopartopusie pabotsl (JIP) 0 0
IMpaktryeckue/cemunapckue 3ansatus (C3) 34 34
Camocmosmenvras paboma 00y4arOWuxcs, ax.u. 39 39
Koumponw (ax3amen/3auem c oyenkoil), ax.u. 18 18
OO01asi TPYI0E€MKOCTh THCHHILTHHBI aK.4. 108 108
3a4.e/1. 3 3




5. COAEP)KAHUE JTUCIUIIJIMHbI

Tabauya 5.1. Cooepoicanue oucyuniunvl (MoOyis) no 8u0am y4eonoi pabomoi

Bun
HaunmeHnoBanue TeMbl Copep:xaHue TeMbl yueOHoit
padoThI*

Homep HaumenoBanmue pazaesna
pasiena AUCHHUTLIUHBI

Difinitoon of agro-industrial marketing. Key Characteristics
1.1  |Concept and Role of Marketing in the AIC Differentiating Agro-Industrial Marketing. The Multifaceted Role of | JIK, C3
Marketing in the Agro-Industrial Sector.

Customer Orientation. Segmentation, Targeting, and Positioning.
1.2 |Key Principles of Agricultural Marketing Value Creation.The Marketing Environment. The AIDA Model. JIK, C3
Modern Relational Principles.

Theoretical Foundations of
Pasmen 1 |Marketing in the Agro-

| ial | - - -
ndustrial Complex Market Mechanisms. Key Elements. State Regulation. Theoretical

Foundations: The Great Debate.How Regulation and Markets
Interact. The Spectrum of Economic Systems/ Key Tensions and
Debates.

1.3  |State Regulation and Market Mechanisms JIK, C3

An introduction to consumer behavior. The process of making a

2.1 Theoretical foundations of consumer behavior .
purchase decision. Consumer typology

JIK, C3

Paznen 2 | Consumer behavior Culture and subculture. The family as a consumer unit. Social
2.2 Factors of external and internal influence groups and reference groups. Psychological aspects. Learning and JIK, C3
memory. Motivation and values. Consumer attitudes

Market Structure. Key Dimensions of Market Structure. Types of
Market Structure.Market Segmentation. Common Bases for
Segmentation. How Market Structure and Segmentation Work
Together.

3.1  |Market Structure and Segmentation JIK, C3

Market Analysis in the Agro-

Paspen 3 Industrial Complex

The Two Forces: Supply and Demand. Demand. Definition.The
3.2 Supply and Demand Dynamics Law of Demand. Demand Curve.Supply.Definition.The Law of JIK, C3

Supply. Supply Curve.  Equilibrium: Where the Market Clears.

Why is it So Important. How to Conduct a Competitive Analysis.

3.3 |Competitive Environment Analysis Key Analytical Frameworks to Use.Where to Find Information.

JK, C3

Difinition of product. Types of products. Lifecycle of product.
Product Development & Innovation.Product Quality & Positioning.
Branding & Packaging..Service & Support. Product

Marketing Strategies in the 4.1  |Product and Assortment Policy Policy.Assortment Policy. Breadth. Depth. Length. Consistency. JIK, C3
Agro-Industrial Complex Key Objectives of a Strong Product & Assortment Policy. Types of
Assortment Strategies. Steps to Develop a Product and Assortment
Policy.

Paznen 4

4.2 Pricing Strategies in AIC Difinition of price and pricing. Types o f price. Key challenges of JIK, C3




Homep
pasnena

HaumeHnoBaHnue pa3aeia
JUCHUIIINHBI

HaumeHoBaHue TeMBbI

Coaep:xanue TeMbl

Bun
y4eOHo
padoThr*

pricing. Key Pricing Strategies.Risk Management Tools for Price
Volatility. Modern Trends Influencing Agri-Food Pricing.

4.3

Distribution and Supply Chain Management

Supply Chain Management. Distribution Management. Key
Activities in Distribution. Key Objectives of SCM &
Distribution.Core Components of the Supply Chain. The Importance
of Effective SCM & Distribution. Modern Trends & Technologies
Shaping the Field.

JIK, C3

Pasnen 5

Promotion of Agricultural
Products in the AIC

51

Modern Promotion Tools in Agribusiness

Digital & Content Marketing Tools. Video & Immersive
Technologies. Data-Driven & Precision Marketing.Experience &
Partnership-Based Tools.An Integrated Strategy.

JIK, C3

52

Participation in Industry Events

Why Participate? Agriculture-Specific Benefits. Types of
Agricultural Industry Events. Trade Shows & Expos.Field Days &
Plot Tours. Educational Conferences. Cooperative & Association
Meetings.Policy & Advocacy Meetings. A Step-by-Step Guide for
the Ag Sector.Common Mistakes to Avoid in Ag Events.

JIK, C3

53

Public Relations and Branding

What is Branding? Core Purpose. Key Elements of Branding. What
is Public Relations (PR)? Core Purpose.Key Elements of PR.Media
Relations.Crisis Management. Event Management. Community
Relations. Influencer Partnerships. Internal Communications. Key
Differences: Branding vs. PR. How They Work Together: The

Synergy.

JIK, C3

54

Direct Marketing Channels

What are Direct Marketing Channels? Key Types of Direct
Marketing Channels. Email Marketing.Social Media
Marketing.SMS/Text Message Marketing. Direct Mail.
Telemarketing.ersonal Selling. Online Direct Marketing.
Advantages of Direct Marketing Channels.Challenges &
Disadvantages.

JIK, C3

Pazgen 6

Innovations and Trends in
Agri-Marketing

6.1

Digital Transformation in Agriculture

What is Digital Transformation in Agricultural Marketing? Core
Technologies Driving the Change.Key Benefits and
Opportunities.Real-World Examples.Challenges and Considerations
How to Get Started: A Practical Approach.

JK, C3

6.2

Sustainable and Eco-Friendly Marketing

What is Sustainable & Eco-Friendly Marketing. Why is it So
Important Now. Core Principles of Authentic Sustainable
MarketingStrategies and Tactics for Sustainable
Marketing.Examples of Brands Doing It Well. The Major Pitfall:
Greenwashing. .A Step-by-Step Guide to Getting Started.

JK, C3




Homep HaumenoBanmue pasgeia B .
HaumMmeHoBaHHue TeMbl Cozlepma}me TEMBbI yqeﬁﬂon
pasaeia TUCIHUIIITHHBI .
padoThI
What is Data-Driven Marketing. Why It's Essential: The Benefits.
A . Core Methodologies & Approaches.Marketing Attribution.
6.3 | Data-Driven Marketing Approaches Predictive Analytics. A/B and Multivariate Testing. Customer JIK, C3
Journey Analysis.Challenges and Considerations.
Technological & Digital Transformation. Climate & Sustainability.
6.4 Emerging Global Trends Economic & Workforce Shifts.Societal & Demographic Changes. JIK, C3

Interconnectedness and Implications.

* - 3anonaseTcs Toabko mo OUHOW dopme oOyuenus: JIK — nexyuu; JIP — nabopamopusie pabomul; C3 — npakmuueckue/ceMuHapcKue 3aHamusl.




6. MATEPUAJIBHO-TEXHUYECKOE OBECIIEYEHUME JJUCHUIIJINHBI

Tabnuya 6.1. MamepuaneHo-mexnuueckoe obecneuerue OUCYUNIUHbL

Tun aynuropun

OcHaleHue ayauTopun

Cneuunajau3supoBaHHoe
yueOHoe/1adopaTopHoe
obopynoBanme, IO u
MaTepuabl 1J1s1 0CBOCHHSA
AUCHUTLTAHBI
(mpu HE0OXOAUMOCTH)

AyauTopus JUisi IpOBEICHUS 3aHATUI
JIGKIIMOHHOT'O THUIIa, OCHAILICHHAS

Set of specialized furniture.
Software: Microsoft

JlekiroHHast KOMILUIEKTOM CIenuain3upoBannoi medenu; | products (OS, office
IOCKOM (SKPAHOM) U TEXHUYECKUMU application suite, includin
p
CpeAICTBAMHU MYJIbTUMEINA IPE3CHTAIINH. MS Office/Office 365)
A set of specialized
N —— furniture, Internet access is
ce};fHHa pcrcofo nga FH IOBBIX U available * Microsoft
P > 1PY . Windows 7 Home Basic
WHHBHITTBHBIX KOHCYJIBTAIM, TEKYIIErO | 57 ~1S and GE. OEM
KOHTPOJI U TPOMEKYTOUYHOU aTTEeCTAIlMU . . ’
CemunHapckas p P YT T license.* Microsoft Office
OCHAMICHTAA KOMILICKTON Professional Plus 2010
CIIeIUATM3UPOBAHHON MeOen 1 RUSS .
ussian Academic Open 1
TEXHHYECKHMH CPEJICTBAMH MYJIbTHMEIHA License No Level IicF()ense
MPE3CHTAIIHNA. -
P H No. 60411808, issue date
05/24/2012
Ayautopus sl CaMOCTOSATEIBHOM paboThI A set of specialized
Tiis obyuaroruxcs (MOKeT ucmosb3oBarses it | furniture. Software:
caMocToaTenLiof | TPOBEACHHS CEMHHAPCKHX 3aHITUH U Microsoft products (OS,
paGoTs: KOHCYJIbTAIIHi ), OCHAIIICHHAS KOMILIEKTOM office application suite,

CHeIUaTu3uPOBAHHON MeOeIH U
KoMibroTepami ¢ gocrynoM B OUOC.

including MS Office/ Office
365)

* - ayAuTOpUS I CAaMOCTOSATENFHON paboThl oO0yvatontuxcs ykaspiBaercss OBA3ATEJIBHO!

7.  YUYEBHO-METOJIWYECKOE
JTUCLMILIMHBI

OcnosHas numepamypa:
1. MapkeTHHr : ydeOHHUK U IPAKTUKYM Ui By30B / moa penakiueit T. A. JIykuuénoid,
H. H. MomyanoBa. — 2-e u3j., nepepad. u gorn. — Mocksa : U3natenbctBo FOpaiit, 2026. —
386 c. — (Bricmiee oopazoBanue). — ISBN 978-5-534-16503-6.
2. 'puropres, M. H. Mapxketusr : yueOHuK it By3oB / M. H. I'puropseB. — 6-¢ us .,
nepepad. u gon. — Mocksa : M3parensctBo HOpaiit, 2025. — 478 c. — (Briciee
obpaszoBanue). — ISBN 978-5-534-20372-1.
3. Mapketusr. [Ipaktuueckuit Kypc : yueOHHK sl By30B / 1O 001Iel penakiuuen
C. B. KapnoBoii. — 2-¢ m31. — Mocksa : M3garensctBo FOpaiit, 2026. — 188 ¢. — (Bricmee
oOpazoBanue). — ISBN 978-5-534-18044-2.
4. Kapnioa, C. B. MapketunroBblit aHanmu3. Teopus v npakTHKa : y9eOHUK 151 By30B /
C. B. Kapnoga, C. B. MxurapsH, B. H. Pycun ; mon o6meit pegakuueii C. B. Kapnosoii. —
Mockga : M3garensctBo FOpaiit, 2026. — 181 c. — (Bricuree o6pa3oBanue). — ISBN 978-5-

534-05522-1.

N HNHPOPMAINMOHHOE

OBECIIEYEHHME

5. YUepnsimeBa, A. M. MapKeTHHIOBbIE UCCIETOBAHUS U CUTYAllHOHHBIN aHAIU3 |




y4eOHUK U TpaKTUKyM 1uis By30B / A. M. Uepnsiiea, T. H. SIky6oBa. — Mockaa :
MznarensctBo KOpaiit, 2026. — 447 ¢. — (Briciee o6pa3oBanue). — ISBN 978-5-534-17919-
4.

HononnumenvHas numepamypa:

1. bBoxyk, C. I'. MapkeTuHroBsie uccieqoBanus : yaeOHuk it By30B / C. I'. boxkyk. —
2-e u3 ., uctp. u gon. — Mocksa : U3mparensctBo KOpaiit, 2026. — 304 ¢. — (Bricmiee
obpazosanue). — ISBN 978-5-534-08764-2.

2. Tropun, /[. B. MapkeTuHroBbIe Hccaea0BaHus : yueOHUK aiist By30B / [[. B. Tropun. —
2-e u31. — Mocksa : U3natensctBo FOpaiit, 2026. — 277 ¢. — (Briciiee obpa3zoBanue). —
ISBN 978-5-534-21917-3.

3. MapkeTHHr : yueOHHMK U IPAaKTUKyM Ui By30B / o peaakmueit JI. A. JlandeHoK. —
Mocksa : M3natenbctBo FOpaiit, 2026. — 389 c. — (Bricmiee obpazoBanue). — ISBN 978-5-
534-21715-5.

4. MapKeTHHT MHHOBAIMK : YYEOHUK U MTPAKTUKYM JJIs By30B / TIOJ O0IIeH penakiueit
H. H. MomuanoBa. — 3-e u3., nepepad. u gorn. — Mocksa : U3narensctBo FOpaiit, 2026. —
465 c.

5. MapKeTHHTOBBIE UCCIIE0OBAHUS | YICOHHK IS CPETHETO MPOPECCHOHATBHOTO
obpasoBanus / mox o6biueit pepakuueii O. H. J)Kunbmosoii. — Mocksa : M3garensctBo FOpaiir,
2026. — 248 c. — (ITpodeccuonansHoe odbpazoBanue). — ISBN 978-5-534-21656-1.

6. CunseBa, 1. M. MapketuHnr : yueOHUK 1715 By30B / M. M. Cunsesa,

O. H. Xunsnosa. — 3-e usz., nepepad. u gon. — Mocksa : U3natenberBo FOpaiit, 2025, —
487 c. — (Bwicmiee oopazoanue). — ISBN 978-5-534-16789-4.
Pecypcwi ungopmayuonno-menexomMmyHuKayuoHHou cemu « Mnmepunemy»:

1. ObC PYIH u ctoponnue ObC, Kk KOTOPBIM CTYIEHTBI YHUBEPCUTETA UMEIOT JOCTYII
Ha OCHOBaHMUH 3aKJIFOYCHHBIX JOTOBOPOB

- DnekTpoHHO-O0MOMMoTeunas cucrema PYJIH — ObC PY JIH
https://mega.rudn.ru/MegaPro/Web

- OBC «YHuBepcurerckas Oubauorexa onnain» http://www.biblioclub.ru

- OBC IOpaiit http://www.biblio-online.ru

- OBC «KoncynpTanT ctyaentay www.studentlibrary.ru

- OBbC «3nannym» https://znanium.ru/

2. ba3bl JaHHBIX U TOMCKOBBIE CHCTEMBI

- Sage https://journals.sagepub.com/

- Springer Nature Link https://link.springer.com/

- Wiley Journal Database https://onlinelibrary.wiley.com/

- Haykomerpuueckas 6a3a qannsix Lens.org https://www.lens.org
Yuebno-memoouueckue mamepuanvt 01 camocmosamenbHou pabomol 00YUAOWUXCS NPU
0C80eHUU OUCYUNTUHBL/MOOYIA™:

1. Kypc nexuuii no aucumruinae «MapKeTuHD».

* - Bce y4eOHO-METOIMYECKHE MATePUAIIbI I CAMOCTOSITEILHON pabOThl 00yUYaIOIMIUXCS
pa3MeIarTcs B COOTBETCTBUHU C ACHCTBYIONINM MOpsiAkoM Ha cTpanuiie aucuuruinael B TYUC!



PABPABOTYMUK:

Kapos AHnnpeit
JlouieHT HukonaeBuu
Jonoxcnocms, BYIT Tloonuce Damunus U.O.
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boiinos AnaTonmii
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Jonoscnocms BYIT Tloonuce Damunus U.0.
PYKOBOJUTEJIb OII BO:
ITakuna Enena
Hupexrop Hukonaesna
Honxcnocmo, BYITT Ioonuce Damunus U.0.
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