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1. COURSE GOALS

The discipline "Professional Foreign Language” is included in the master's degree program "Inter-
national Marketing" in the direction of 04/38/02 "Management". The discipline is implemented by
the Department of Foreign Languages. The discipline consists of 7 sections and 45 topics and is
aimed at studying theoretical and practical knowledge of a business and professional foreign lan-
guage.

The purpose of mastering the discipline is to improve and further develop professional communica-
tion competence in a foreign language, consisting of acquired knowledge, developing skills neces-
sary for adequate and effective communication in various fields of professional and scientific activi-

ty...

2. REQUIREMENTS FOR LEARNING OUTCOMES

The development of the discipline "Professional Foreign Language" is aimed at the
formation of the following competencies (parts of competencies) in students:

Table 2.1. List of competencies formed by students during the development of the
discipline (results of the development of the discipline)

Competence achievement indicators (within this

Code Competence
course)

readiness for self-development, |UC-3.1 Determines his role in the team, based on the
self-realization, use of creative |strategy of cooperation to achieve the set goal,
potential UC-3.2 Formulates and takes into account in its activ-
ities the features of the behavior of groups of people,
selected depending on the goal;

UC-3.3 Analyzes the possible consequences of per-
sonal actions and plans their actions to achieve a giv-
ucC-3 en result;

UC-3.4 Exchanges information, knowledge and expe-
rience with team members;

UC-3.5 Arguments his point of view regarding the use
of ideas of other team members to achieve the set
goal,

UC-3.6 Participates in teamwork to carry out assign-
ments;

Able to apply modern communi- |UC-4.1 Chooses the style of business communication,
cation technologies in the state  |depending on the language of communication, goals
language of the Russian Federa- |and conditions of partnership;

tion and foreign language (s) for |UC-4.2 Adapts speech, communication style and sign
academic and professional inter- |language to interaction situations;

action UC-4.3 Searches for the necessary information to
uC-4 solve standard communication problems in Russian
and foreign languages;

UC-4.4 Conducts business correspondence in Russian
and foreign languages, taking into account the peculi-
arities of the stylistics of official and unofficial letters
and socio-cultural differences in the format of corre-
spondence;




Code

Competence

Competence achievement indicators (within this
course)

UC-4.5 Uses dialogue for cooperation in academic
communication of communication, taking into ac-
count the personality of the interlocutors, their com-
municative-speech strategy and tactics, the degree of
officiality of the situation;

UC-4.6 Forms and argues its own assessment of the
main ideas of the participants in the dialogue (discus-
sion) in accordance with the needs of joint activities;

ucC-5

Able to analyze and take into
account the diversity of cultures
in the process of intercultural
interaction

UC-5.1 Interprets the history of Russia in the context
of world historical development;

UC-5.2 Finds and uses in social and professional
communication information about cultural character-
istics and traditions of various social groups;

UC-5.3 Takes into account, in social and profession-
al communication on a given topic, the historical
heritage and sociocultural traditions of various social
groups, ethnic groups and confessions, including
world religions, philosophical and ethical teachings;
UC-5.4 Collects information on a given topic, taking
into account ethnic groups and confessions most
widely represented at the points of research;

UC-5.5 Substantiates the specifics of project and
team activities with representatives of other ethnic
groups and (or) confessions;

UC-5.6 Adheres to the principles of non-
discriminatory interaction in personal and mass
communication in order to fulfill professional tasks
and enhance social integration;

3. THE PLACE OF DISCIPLINE IN THE STRUCTURE OF THE EP HE

The discipline "Professional Foreign Language" refers to the variable component
formed by the participants of the educational relations of the block B1 of the EP HE.

Within the framework of the EP HE, students also master other disciplines and/or
practices that contribute to achieving the planned results of mastering the discipline "Profes-
sional Foreign Language".

Table 3.1. List of EP HE components contributing to the achievement of the planned
results of mastering the discipline

Code Competence name Previous courses Next courses
readiness for self- Management Re-
UC-3 development, self- | search Methodology / Pre-Degree Internship

realization, use of creative | Global Strategic Man-

potential

agement/




Able to apply modern com-
munication technologies in
the state language of the

Marketing Management
in International Compa-

UC-4 | Russian Federation and for- | nies/ Pre-Degree Internship
eign language (s) for aca- | Integrated Marketing
demic and professional inter- | Communications
action
Able to analyze and take into | Marketing Management
account the diversity of cul- | in International Compa-
UC-5 nies Pre-Degree Internship

tures in the process of inter-
cultural interaction

Integrated Marketing
Communications

- filled in according to the competence matrix and theSP EP HE

4. SCOPE OF DISCIPLINE AND TYPES OF ACADEMIC WORK

The total labor intensity of the discipline "Professional Foreign Language" is 6 credits.
Table 4.1. Types of educational work by periods of mastering the EP in for FULL-
time education

Course Semesters
Types of academic activities during the period workload,
of the HE program mastering academic 1 2 3
hours
Contact academic hours 216 108 36 12
Lectures LTR
Lab works LW
Seminars SS 54 18 18 18
Self-study, academic hours 144 90 18 36
Evaluation and assessment 18 18
academic
Course workload hours 216 108 | 36 2
credits 6 3 1 2

5. COURSE CONTENT

Table 5.1. The content of the discipline (module) by type of academic work

Section | Section topics Work type

name

English Feedback. Grammar: Modal verbs + have + past C3

languag | participle; 3 conditional sentence; used to, be/get used

e to. Vocabulary: topic “character”; collogquial
expressions; topic "project management"




Selling more. Grammar: Questions with a pony- C3
tail; questions with negation. Vocabulary: the theme is
"marketing mix"; phrases on the theme of "marketing"

New Business. Grammar: Tenses Future Continu- C3
ous, Future Perfect. Vocabulary: topics “types of financ-
ing", "stages in applying for financing"; phrasal verbs

Financial control. Grammar: Articles; verbs of C3
cause and effect. Vocabulary: topic “financial
documents"; accounting terms .

Fair trade. Grammar: Modal verbs; inversion in C3
the official style. Vocabulary: the topic is “contract";
phrases.

Spanish Prcscntacioncs. Gramatica: Alfabcto. Nombre C3
sustantivo. Lcctura: Presentacion

Saludos. Gramatica: Vcrbo. Conjugaciones. Pro- C3
nombrcs pcrsonalcs/gencro. Comunicacion:
Conversacion dc ;.dc dondc crcs?

Familia. Gramatica: Articulo/Genero/  Pro- C3
nombrcs. Comunicacion: Familia hispana

Hotel/Patios. Gramatica: Numcralcs ordcnales/ C3
Articulos. Comunicacion:; Vivir cn cl Sur o Norte?

Comer. Gramatica: Imperativo afirmativo. Co- C3
municacion: Comida espanola

Aficiones. Gramatica: £te gusta?// el verbo Gus- C3
tar. Comunicacion: Comer fucra dc casa

Tiempo. Gramatica: Prctcrito simple. Comunica- C3
cion: Vacacioncs cn Espana

Gramatica: Prctcrito simple irrcgularcs. C3

French Faites connaissance. Grammaire: Les adjectifs C3
demonstratifs, le future prochc

Communiquez en ligne. Grammaire: Les verbes C3
en —IR, les verbes pouvoir et devoir

Partcz cn dcplaccmant. Grammaire: Les pronoms C3
interrogatifs, les expressions impersonnelles

Organisez votre journcc! Grammaire: Les adjec- C3
tifs demonstratifs

Dccouvrcz Fentreprise. Grammaire: Les pronoms C3
relatifs L'cnvironncment dc Fentrcprise. Grammaire:

Exprimcr un besoin, unc ncccssite.

Rechercher un emploi. Grammaire: Raconter des C3
actions passees. Expression oralc : Parler dc son travail,
de son experience, de ses projets.

Italian Imprese e societa. Le forme giuridiche delle socie- C3
ta. Caratteristiche delle societa. Struttura organizzativa
dell’azienda.

Contratti e fatture. Il contratto di compravendita C3

Clausole contrattuali. Fattura e iva




Banche. Banche in Italia. Operazioni creditizie. C3
Business plan e marketing. Le strategie di market- C3
ing.
eCommerce e globalizzazione. Il sito di commer- C3
cio elettronico.
Investimenti. . Investimenti finanziari in Italia. | C3
titoli di stato
German Lebenslanges Lernen. Ausbildung in Deutschland. C3
Bewerbung schreiben.
Arbeitswelt in Deutschland. Existenzgriindung. C3
Arbeitslosigkeit.
Der Kunde ist Konig. Speaking: Serviceleistungen C3
bitten. I pammamuxa: Temporale Pripositionen.
Standort Deutschland- Grammanr: C3
Demonstrativpronomen.
Wirtschaftsbranchen. Der Automobilindustrie. C3
Grammar. Konjunktiv Gegenwatrt. C3
Deutsche  Familienunternehmen.  DAX-Index. C3
I'pammamuxa. Passiv
Chinese WA GTHEE 73] EadiiE B IHZAC (1% C3
GOME 5] CllidgiE o /Y
PR 555K 75 Baiahg - w /A C3
B#G T M E C3
SR GR35 g s A 7] C3
Al o ¥R
BN G 7 0 ] C3
LEPFEIRIE P g B AA C3
Korean 2ok PGk wff A of ¢ i <} 7 oF. C3
HEea dd, =, a7 297
HEojd,  FAGRE, A A N A C3
Hrj g, Y85, 5 Y5 ofSF
Fd2 FIHHuE  9FE, FuE C3
Yok g g Yo, g F ZIHAC] 2 A,
LA, LY T A Y, L H]E A ]S
YHY A o2 E A FE, HolA C3
D e i e e e e = - s O
Ay, A Hars AP S C3
e R o = R
odistet,  AeF Y, EYEIF S, C3
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6. MATERIAL AND TECHNICAL SUPPORT OF THE DISCIPLINE

Table 6.1. Material and technical support of the discipline

Audience type

Equipping the audience

Specialized education-
al/laboratory equipment,
software and materials for
the development of the dis-
cipline (if necessary)

Lecture hall

An auditorium for conducting lecture-type
classes, equipped with a set of specialized fur-
niture; a board (screen) and technical means of
multimedia presentations. Audience 340

Ayn. 17. Mono6siok Lenovo
AIlO-510-22ISH Intel 15
2200 MHz/8 GB/1000
GB/DVD/audio, MmouuTop
21" MynbTMeana npoeKTop
Casio XJ-S400UN IIpoek-
uroHHbIN 3kpaH GEHA
244*244 MS Windows 10
64bit Microsoft Office 2021
LTSC

Computer class

A computer classroom for conducting classes,
group and individual consultations, ongoing
monitoring and intermediate certification,
equipped with personal computers (in the
amount of _21_ pcs.), a blackboard (screen)
and multimedia presentation technical means.
Audience 27, 29

Ayn. 105. Mono6i10k
Lenovo AIO-510-221SH
Intel 15 2200 MHz/8
GB/1000 GB/DVD/audio,
MoHuTop 21" MynbsTuMenna
npoektop Casio XJ-
S400UN Dxkpan MoTOpH30-
BaHHbIHN Digis Electra MW
DSEM - 1105 MS Windows
10 64bit Microsoft Office
2021 LTSC

For independent
work of students

An auditorium for independent work of stu-
dents (can be used for seminars and consulta-
tions), equipped with a set of specialized furni-
ture and computers with access to EIOS.

4 3an. bubnuorexu Mono-
ook Lenovo AlO-510-
22ISH Intel 15 2200 MHz/8
GB/1000 GB/DVD/audio,
MouuTop 21" Mynbrumenuna
npoektop Cactus CSC4.SG
MS Windows 10 64bit Mi-
crosoft Office 2021 LTSC

* - the audience for independent work of students must be specified!!

7. EDUCATIONAL, METHODOLOGICAL AND INFORMATIONAL SUP-
PORT OF THE DISCIPLINE

Main sources

1. ENGLISH LANGUAGE




- Allison John. The Business 2.0 [Tekcr] : Advanced Student's Book / J. Allison, J. Appleby, R. de
Chazal, E. - Kaura na anrnuiickom s3eike ; CD-rom. - Oxford : Macmillan, 2019

- Allison John. The Business 2.0 [Tekct] : B2+Upper Intermediate Student's Book / J. Allison, J.
Townend, P. Emmerson. - Kuura Ha anriuiickoM s3eike ; CD-rom. - Oxford : Macmillan, 2019.

- Allison John. The Business 2.0 [Tekcrt] : B1+Intermediate Student's Book / J. Allison, P. Emmer-
son. - Kuura na anrmiickoM s3eike ; CD-rom. - Oxford : Macmillan, 2019

- MacKenzie Jan. English for Business Studies: A course for Business Studies and Economics stu-
dents [Tekcr] : Student's Book / J. MacKenzie. - 3rd edition ; Kuura Ha anrimuiickoM si3bike. - New
York : Cambridge University Press, 2018.

- English File 4th Edition, Upper Intermediate, Student's Book with Online Practice / C. Oxenden,
K. Chomacki, J. Lambert, C. Latham-Koenig. - Oxford University Press, 2020.

2. Italian language

- Laura Incalcaterra McLoughlin, Luisa Pla-Lang, Giovanna Schiavo-Rotheneder. Italiano per
economisti - edizione aggiornata — Alma Edizioni, 2018.

- Monica Piantoni, Rosella Bozzone Costa, Luisa Fumagalli. VVolentieri! Corso di lingua e cultura
italiana. B1-B2. — Loescher Editore, 2021.

- Maria Chiara Ferro, Natalia Guseva. Affare fatto!l: La mediazione russoitaliano in ambito com-
merciale. — Hoepli, 2020.

3. German language

- Shritte 2. International [Tekct] : Kursbuch+arbeitsbuch / D. Niebisch [u ap.]. - Kuura na nemer-
KoM si3bike. - Munchen : Hueber Verlag, 2019.

- Buscha A. Begegnungen (A+) / A. Buscha, S. Szita. - Shubert Verlag, 2019

4. Spanish language - Yue6nuk ¢ auckom: Libro del alumno + CD Nuevo Espanol en marcha. Al
(Nivel Inicial). Francisca Castro, Pilar Diaz, Ignacio Rodero, Carmen Sardinero - Pabo4as terpans
¢ muckom: Nuevo Espanol en marcha 1 (Al) Cuaderno de ejercicios + CD Asr: Francisca Castro,
Pilar Diaz, Ignacio Rodero, Carmen Sardinero

5. French language

- B.H. JIyxoBuesa, H.B. IlosskoBa, E.B. Ilannuea, T.M. Kauanuna ®@paHuy3ckuii sS3bIK JUIsl 9KO-
HomucTOB. O0mas skoHomuKa ,Le francais economique. Economie Générale, Poccuiickuii yHUBEp-
CUTET IpykObl Hapos10B, 2019.

- Dubois A.-L., Tauzin B. Objectif Express1. Le monde professionnel en frangais. Hachette, 2019.

- Cherifi S., Girardeau B., Mistichelli M. Travailler en francais en entreprise 2. Les éditions Didier,
2019. - Perfornis J.-L. Francais.com.3 Edition Intermediaire (B1) / J.-. Perfornis. - CLE Internation-
al.

6. Chinese language

- LRNGE - MEEEGE - LB KT > 2019

- Huang Weizhi. Business Chinese Conversation (Intermediate) (The Fourth Edition) Vol. 1. / W.
Huang. - BLCUP, 2018.

7. Korean language - Kum Muok . Kopetickuii 1ist aemoBoro o0renus: Y4yeoHoe mocoodue/ [et al.].
—Ceyn: U3narenscTBo yHUBepcuTeTa EHe), 2019: —306 c.

Supplementary sources

1. ENGLISH LANGUAGE - Bowen T. Build Your Business Grammar. — Thomson ELT, 2021.

- Mascull. Business Vocabulary in use. — Cambridge University Press, 2019.

- Rosenberg M. In Business. — Cambridge University Press, 2019.

2. HEMELIKMIT SI3bIK

- Swerlowa O. Grammatik & Konversation. — Langenscheidt, 2019.

- Hering A., Matussek M. Em Ubungsgrammatik. — Hueber, 2020.

3. Italian language

- Daniela Pepe, Giovanni Garelli. Al lavoro! Corso di italiano per stranieri in contesto lavorativo.
Livello A2: Volume A2 - Loescher Editore, 2019.



- PaBupnun Hlamunos: BeeaeHune B koMMepueckuid mepeBol. MTanbssHCKUN A3BIK. Y4eOHOE TT0CO-
oue. — Gmunta, 2021 1.

4. Spanish language

- Ponpurec — Jlanunesckas E.W., Crenynuna N.JL., [TarpymeB A.J. YueOHUK UCTTAHCKOTO S3bIKA. —
Yepo, 2020.

- Prost Gisele. Al dia. Curso de espanol para los negocios: nivel inicial / G. Prost, A.N. Fernandez. -
Kuura va ncnanckowm s3wike. - Madrid : SGEL, 2020.

5. French language

- A.Georges S. Maigret se fache. — I[Ipocsemenue, 2019.

- B.Maurois A. Nouvelles. — M., 2020.

- C.Moliere. Le malade imaginaire. — Gallimard, 2019.

- D.Georges S. Malempin. — Gallimard, 2019.

6. Chinese language

- bonroBckas M. A., Pennuna E. K. «IIpakTrueckuii kypc kutaiickoro s3sika». — M., 2020.

7. Korean language

- Kopeiickuii s3b1k: cripaBovHHK 110 TpammaTike/O. A. Tpohumenko. —Mocksa: JKuBo s3BIK,
2019. —224 c.

- JIu Uptun Pyccko-Koperckuil 1 KOPeHCKO-pyCCKUi CIOBaph SKOHOMUYECKOH JIEKCUKHU/COoCT. JIu
HUptun. —M.: U3n-Bo MIIK MI'Y, 2020. —608 c.

Resources of the Internet information and telecommunication network:

UNIBC (Scientific Library) provides access to the following EBS:

- EBS RUDN Access mode: http://lib.rudn.ru / - from RUDN stationary computers

- University Library ONLINE — Access mode: http://www.biblioclub.ru /

- Book collections of SPRINGER publishing house. — Access mode: www.springerlink.com
- Universal databases of East View. — Access mode: http://online.ebiblioteka.ru/

- EBC publishing house "Yurayt™" Access mode: http://www.biblio-online.ru

- EBS Publishing House "Lan", collections

- Electronic library system "Znanium.com " - access to the main collection is granted

Electronic resources for educational activities

Bulletin of the RUDN, all series / Access mode: http://journals.rudn.ru /

eLibrary.ru / Access mode http://www.elibrary.ru/defaultx.asp from any computer on the territory
of the RUDN

RSL Dissertations Access mode: https://dvs.rsl.ru /?

BIBLIOPHIKA / Access mode: http://www.bibliophika.ru/

Columbia International Affairs Online (CIAQ) Access mode: http://www.ciaonet.org/
East View. Collection "Statistical publications of Russia and CIS countries”
Grebennikon Access mode: http://grebennikon.ru /

LexisNexis Access Mode:http://academic.lexisnexis.eu

Search engines: Yandex (yandex.ru), Google (google.ru).

Educational and methodological materials for independent work of students during the de-
velopment of the discipline/ module*:



1. A course of lectures, standard tasks and a control test on the discipline "Content-
marketing" is posted on the TUIS portal, Access mode:

https://esystem.rudn.ru/course/view.php?id=11989&notifyeditingon=1

* - all teaching materials for independent work of students are placed in accordance with the current
procedure on the discipline page in the TUIS!

8. EVALUATION MATERIALS AND A POINT-RATING SYSTEM FOR
ASSESSING THE LEVEL OF COMPETENCE FORMATION IN THE DISCIPLINE

Evaluation materials and a point-rating system* for assessing the level of competence
formation (part of competencies) based on the results of mastering the discipline
"Professional Foreign Language™ are presented in the Appendix to this Work Program of the
discipline.

Developers:
Associate Professor Sibul V.V.
Signature Full name
Head of department
Maluga E.N.
Signature Full name

Head of EP HE
Marketing dept Zobov. A.M.

Signature Full name



