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1. EJIb OCBOEHUMA JTUCIIUITJIMHbI

JuciunouHa «Management in Architectural Projecty BXoauT B mporpamMmy MarucTparyphbl
«ApXUTEKTYpa UCTOPUKO-KYJIBTYpPHBIX 00bEKTOBY» 110 HampasieHuto 07.04.02 «PexoHcTpykius u
pecTaBpalusa apXUTEKTYpHOTO Hacleaus» W u3ydaercs B 3 ceMmectpe 2 Kypca. ducuumniauny
peanmzyet Kadenpa apXuTekTypsl, pecTaBpaniuu u Au3aiiHa. JJUuCIUIUIIHA COCTOUT U3 4 pa3ieiioB
u 19 tem u HampasieHa Ha m3ydenue theory and practice of advertising and PR; methods for
assessing their effectiveness; theory and methodology of marketing research.

Ienpro ocBocHus auciuiuinabl sBissercs studying the theoretical foundations and practical
skills in the field of advertising in architecture, as well as giving the student a systematic
understanding of public relations as an independent scientific discipline and one of the
components of the marketing communications complex, showing the role and capabilities of PR in
promoting architectural projects.

2. TPEBOBAHUA K PE3YJIBTATAM OCBOEHUSA JUCIUIIJINHBbI
OcBoeHne AUCHUIUIMHBI «YTpaBICHUE MPOEKTAMM B APXUTEKTYPHOH AEATENbHOCTH»
HampaBlIeHO Ha (QOpMHUpPOBaHME Yy OOYYaAIOMMXCS CIEAYIOIMMX KOMIIETCHIMH (YacTH

KOMITCTCHITHH ):

Tabnuya 2.1. Ilepeuenv komnemenyuil, opmupyemvix y 00y4arOWuxcs npu 0c60eHuu
OUCYUNTUHDBL (Pe3YTbmambl 0C80EHUS OUCYUNTIUHDL)

HHZ[HKaTOp]:I JAOCTHIKCHHUS KOMIIETCHIIMHA

Hugp Komnerenuus N
(B paMKax JaHHOH THCUUTUIMHEI)

Crmoco0OeH aHATH3UPOBATH U VK-5.1 UnTepnperupyet ucroputo Poccun B KOHTEKCTE MUPOBOTO

YUUTHIBATH pa3HOOOpa3ne HCTOPHYECKOTO Pa3BUTHS;
YK-5 KyJbTYp B Ipoliecce VK-5.2 Haxoaut 1 ucnosib3yeT Npu COUUAIBHOM U
MEXXKYJIBTYpHOTO npodeccrnoHaIbHOM 00IIeHNN HH(POPMAIHIO O KyJIbTYPHBIX
B3aUMOJICHCTBUS 0COOEHHOCTSIX M TPAIUIMAX Pa3IMYHBIX COLHAIBHBIX IPYIIT;

Cnioco0eH omnpenensTh u
PCATU30BBIBATE IIPUOPUTETHI
YK-6 COOCTBEHHOM JEATEIILHOCTH U
CIOCOOBI €€ COBEPIIIEHCTBOBAHHUS

HA OCHOBE CAMOOICHKH

YK-6.1 KonTponupyer KoIu4ecTBO BpeMeHH, MOTPaueHHOTO Ha
KOHKPETHbBIE BUBI JICITEILHOCTH;

YK-6.2 BeipabaTeiBaeT HHCTPYMEHTHI U METO/IBI YIIPABJICHUS
BpPEMEHEM IIPH BBIMOJIHEHHH KOHKPETHBIX 3a7a4, IPOEKTOB, IIeTIeH;

3. MECTO JUCIIMIIJIMHBI B CTPYKTYPE OII BO

I[I/ICIII/IHJ'H/IHa ((yr[paBJ'IeHI/Ie IIPOCKTaMH B apXHTeKTypHOﬁ ACATCIIBHOCTHU)» OTHOCUTCA K
gacTtd, (popMmupyemMol ydacTHUKaMU OOpa3oBaTENbHBIX OTHOIIEHUH Onoka 1 «JlucrumimuHb
(Momynm)» 006pazoBaTeIbHON MTPOTPaAaMMBI BBICIIIETO 00pa30BaHUS.

B pamkax oOpa3oBaresbHOM IpOrpaMMbl BbICHIETO OOpa30BaHUS OOydarOIIMECs TaKkKe
OCBaMBAIOT  JIpyI'M€ JWCUUIUIMHBI W/WIM  TPAKTUKH, CIIOCOOCTBYIOIIME  JIOCTHKEHHUIO
3allJIAHUPOBAHHBIX ~ PE3yJbTaTOB  OCBOEHUS  JUCHUIUIMHBI  «YIpaBl€HHE TPOEKTaMH B
APXUTEKTYPHOU NEATEIBHOCTH.

Tabnuya 3.1. Ilepeuenv komnonenmos OII BO, cnocobcmeyrouux 00CmudiceHuro
3aNIAHUPOBAHHBIX PE3VIbMAMO8 0C80EHUS OUCYUNTUHDBL

IIpenmecTByomme Ilocaenyrwomue
HIngp Hanvenosanue HHCIP;HI:IHI/IHLI;,MOII]:)’JIM, uncunnnnl:lil/l\l;loayﬂn,
KOMIIETEeHIIHH % .
MPAKTHKH TMPAKTHKH
VK-5 CrniocoOeH aHATH3UPOBATH U ApxurekTypHo-pecTaBpanronHoe | [IpenaumniomHas npakTuka;
YYUTHIBATh pPa3HOO0Opasue MIPOEKTUPOBAHHUE;




IIpenmecTBylomme ITocnenxyrommue
g Hanvenosanue uncﬁnl:mnﬂblyMolzlll JIH ﬂncunnnn)}ll)lil/ﬁloz[ JINA
p KOMIIETEHIIUH * i, % Yy,
NMPaKTHKHU NMPaKTHKHU
KyJBbTYp B Ipoliecce HNnoctpaHHbIN S3bIK B
MEXKYJIbTYPHOTO poheCCHOHATIBHON NEATSIBHOCTH,
B3aMMOJICHCTBUS Uctopusi, Teopust u MeTOIMKA
pecTaBpanuu;
Ucropus penurnii Poccun;
CriocobeH ompenensiTs 1
peanu30BbIBATh NPUOPUTETHI
o Ounocopust 1 METOIOIOTHS
COOCTBEHHOM JEITEILHOCTH N IIpennumninomMHas NpaKkTHKa;
YK-6 Hay4HOU J1eATENbHOCTH;

M CIIOCOOBI €€
COBEpIICHCTBOBAHUS Ha
OCHOBE CaMOOILCHKHU

* - 3amoJIHAETCS B COOTBETCTBUM ¢ MaTpHueil komnereniuid u CYII OI1 BO

** - 3JIeKTUBHBIC AUCIMIUINHBI /TIPAKTUKH




4. OFBEM JJVCHUILJIMHBI U BUbI YYEBHOH PABOTHI

OO6mmas TpyaoeMKoCcTh nucuuIuinabl «Management in Architectural Project» cocraBisier «4» 3a4eTHBIC €IUHUIIBI.
Tabauya 4.1. Buowvl yuebHoli pabomvl no nepuooam 0C80eHUs 00pA308aAMENbHOU NPOSPAMMbL BbICULIE20 00PA308AHU Ol OYHOU Dopmbl
00yuenus.

Buja yue6Hoii padoThI BCEI'O, ak.u. CEMech pCeD)
Konumaxmmnas paboma, ax.u. 36 36
Jlekimu (JIK) 18 18
JlaGopartopusie pabotsl (JIP) 0 0
IMpaktuueckue/cemunapckue 3ansatus (C3) 18 18
Camocmosmenvras paboma 0by4arowuxcs, ax.u. 81 81
Koumponw (sx3amen/3auem c oyenkou), ax.u. 27 27
Oo0masi Tpy10eMKOCTH T CHUIIHHBI aK.4. 144 144
3ay4.el. 4 4




5. COAEPKAHUE JUCIUIIJINHBI

Tabauya 5.1. Codeporcanue oucyuniunsl (Mo0yis) no euoam y4ebHou pabomuol

Bun
Homep | HammeHnoBaHue pasnena "
Copep:xanue pa3aesa (TeMbl) yueOHoit
pa3aeja AUCHHUITJIMHBI %
padoThl
1.1 The main tasks of art in the modern world. JIK, C3
1.2 Forms of organization of creative projects. JIK, C3
13 The importance of forms of organization of creative K. C3
Advertising and PR as ' activity in the development of art. ’
Pazpen 1 |forms of organizing 1.4 Factors influencing the development of advertising. | JIK, C3
creative projects 15 Featuresi of the development of forms of PR JIK, C3
companies.
16 Contemporary art and its influence on the activities JIK, C3
of an art manager.
21 Historical stages _of development and formation of JIK, C3
the global advertising market.
29 Laws of formation of the global creative industry as JIK, C3
a system.
Paszen 2 World.a_nd Russian 23 The_ |_mportance of_ advertising in the life of society: JIK, C3
advertising positive and negative aspects.
24 Hlstor!cgl aspects of the development of domestic JIK, C3
advertising and its current state.
25 Features and characterls_tlc featureg of the JIK, C3
development of domestic advertising.
The emergence of a production process
3.1 management system in PR companies. JIK, €3
. The role of management activities and its reflection
p 3 Z(;?/glrjt?;ﬁn Zi%egt; of 3.2 in the system of modern advertising. JIK, €3
anelt com anieg 3.3 Advertising management mechanisms. JIK, C3
P 3.4 General characteristics of advertising products. JIK, C3
35 The |mportanc_e_ o_f technologies in art management JIK, C3
and their specificity.
L 4.1 The concept of sales technology. JK, C3
Sales technologies in art -
Paznen 4 management 4.2 Types of sales strategies. JIK, C3
g ' 4.3 Peculiarities of pricing in the field of design. JIK, C3

* - 3anonaseTcs Tonpko mo OUHOMU dhopme obyuenus: JIK — nexyuu, JIP — rabopamopneie pabomei; C3 —
nPaKmMuyecKue/CeMunapcKue 3aHamus.

6. MATEPUAJIBHO-TEXHUYECKOE OBECIIEYEHHUE JUCHUIIJIMHBI

Tabnuya 6.1. MamepuaneHo-mexnuueckoe obecneuerue OUCYUNIUHbL

Tun aynuropuu

OcHaleHue ayIuTOpuu

CrnenuajJu3supoBaHHoOe
yueOHOe/1adopaTopHoOe
odopynoBanmue, [10 u
MaTepHaIbl 1J1s1 0CBOECHHSA
JUCIHMIIIAHBI
(1pu He0OXOAMMOCTH)

Aynutopusd Ui IPOBEICHUS 3aHATUI
JIEKUMOHHOTO TUIIA, OCHALIEHHAS

A set of specialized
furniture, a marker board.

JlexnmonHas KOMILUTEKTOM crienuain3upoantoit medenn; | SAMSUNG plasma TV
JOCKOU (KPaHOM) U TEXHUUYECKUMU with a diagonal of 46
CpEJICTBAMHU MYJIbTUMEIHA TTPE3CHTAIIHIA. inches.
AynuTtopus Uil IpOBEICHUS 3aHATUI
CEMUHAPCKOr0 TUMA, TPYIIIOBBIX U A set of specialized
CemuHapckas

MHIVBUAYAIbHBIX KOHCYJIBTALlUH, TEKYLIETO
KOHTPOJISL ¥ IPOMEKYTOYHOU aTTECTALlUH,

furniture, a marker board.




OCHaIllEHHAsI KOMILJIEKTOM
CHeIUaIu3UPOBAHHON MeOEIH U
TEXHUYECKUMHU CPEACTBAMU MYJIbTUMEINA
Mpe3eHTalHi.

AyIuTOpHs U CAaMOCTOSTENIbHOU PabOTHI

A set of specialized
O6y‘IaIOH_[I/IXC$I (MO}KCT HUCITIOJIBb30BATBHCA OJIsA

Ja MPOBEJICHUS] CEMUHAPCKUX 3aHATHI U furniture, a marker board,
camocTosTenbHoi | - POPeA . p SAMSUNG plasma TV
KOHCYJIbTaIUi ), OCHAILIEHHAS! KOMIIEKTOM . .
paboThI with a diagonal of 46

CHEeIATM3UPOBAHHON MeOeH 1

inches.
KomnbroTepamu ¢ foctynom B OUOC.

* - ayauTOpHs I CaMOCTOATENFHON paboThl oOydatontuxcs ykaspBaercss OBA3SATEJIBHO!

7. YAEBHO-METOJUYECKOE 1 THO®OPMAIIMOHHOE OBECIIEYEHHUE JUCIUITIJINHBI

OcHosHas numepamypa.

1. Arutyunova, E.A. Fundamentals of advertising [Electronic resource]: workshop / E.A.
Arutyunova. - Stavropol: North Caucasus Federal University, 2015. - 122 p. - EBS “IPRbooks” -
Access mode: http://www.iprbookshop.ru/62977.htm

2. Kuzmina, O.G. Integrated marketing communications. Theory and practice of
advertising [Electronic resource]: textbook / O.G. Kuzmina, O.Yu. Posukhova. - M.: RIOR:
INFRA-M, 2018. - 187 p. - EBS “Znanium.com” - Access mode:
http://znanium.com/catalog/product/953324

3. Advertising activity [Electronic resource]: textbook / ed. V.D. Sekerina. - M.: INFRA-
M, 2013. - 282 p. - EBS “Znanium.com” - Access mode:
http://znanium.com/catalog/product/350960
Jlononnumenvuasn tumepamypa:

1. Shishova, N.V. Theory and practice of advertising [Electronic resource]: textbook /
Shishova N.V., Podoprigora A.S., Akulich T.V. - M.: INFRA-M, 2015. - 144 p. - EBS
“Znanium.com” - Access mode: http://znanium.com/catalog/product/362871

2. Klyuev Yu. V. Theory and practice of mass information: textbook Direct-Media,
M.|Berlin, 2015, 100 http://biblioclub.ru/index.php?page=book_red&id=429884
Pecypcwr ungpopmayuonno-menexommyHurayuonrnou cemu « Anmepnemy»:

1. O9bC PYIH u croponnue DbC, Kk KOTOPBIM CTYI€HThl YHUBEPCUTETA UMEIOT TOCTYII
Ha OCHOBAHWH 3aKJIHOYCHHBIX J1OTOBOPOB

- DnekTpoHHo-ombmuoTeunas cucrema PYJIH — 9bC PY JIH
http://lib.rudn.ru/MegaPro/Web

- OBC «YHuBepcurerckas Oubauorexa onnan» http://www.biblioclub.ru

- OBC IOpaiit http://www.biblio-online.ru

- OBC «Koncynbrant cryaenray www.studentlibrary.ru

- OBC «Tpournknii MOCT»

2. bazsl JAHHBIX U ITIONCKOBBIEC CUCTEMbI

- OJIEKTPOHHBIN (POH]T TPABOBOM 1 HOPMATHBHO-TEXHUYECKON TOKYMEHTAIIUH
http://docs.cntd.ru/

- mouckoBas cuctema Sunekc https://www.yandex.ru/

- mouckoBas cucreMa Google https://www.google.ru/

- pedepatuBHas 6a3a nanasix SCOPUS
http://www.elsevierscience.ru/products/scopus/
Yuebno-memoouueckue mamepuanvt 05t cCamocmosamenbHou pabomovl 0OY4aAOWUXCSL NPU
0CB80EHUU OUCYUNTUHBL/MOOYIA*:

1. Kypc nexuuii no IMCIUIIIMHE « Y TIpaBieHUE MTPOEKTAMU B ApXUTEKTYPHOM
JACATCIIBbHOCTI.




* - Bce yu4eOHO-METOIMYECKUE MATCPUAIIBI JIJII CAMOCTOSITEIHLHON pabOThl 00yUYaIOIINUXCS
pa3MeIaTCs B COOTBETCTBUHU € AEUCTBYIOLIUM NOPsAKOM Ha cTpaHule aucuuiuiiasl B TYHUC!
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