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1. EJIb OCBOEHUMA JTUCIIUITJIMHbI

Hucnunuaa «Advertising and PR in Architecture» BXoauT B mporpamMMmy MarucTpaTypbl
«APXUTEKTYpa JKWIBIX, OOLIECTBEHHBIX M MPOMBIIIICHHBIX 3/1aHui» 1o HampasieHuio 07.04.01
«ApxuTektypa» W u3zy4daercs B 3 cemectpe 2 kypca. JucnummumHy peanusyer Kadenpa
aApXUTEKTYphl, pecTaBpaluu W Ju3aitHa. [ucuunimza coctouT u3 4 pazaenoB u 19 tem u
HanpasjieHa Ha usydenue theory and practice of advertising and PR; methods for assessing their
effectiveness; theory and methodology of marketing research.

Ienpro ocBocHus auciuiuinabl sBissercs studying the theoretical foundations and practical
skills in the field of advertising in architecture, as well as giving the student a systematic
understanding of public relations as an independent scientific discipline and one of the
components of the marketing communications complex, showing the role and capabilities of PR in
promoting architectural projects.

2. TPEBOBAHMA K PE3YJIBbTATAM OCBOEHUMA JUCIHUITJIMHDbI

OcBoenne aucuurianHbl «Pexnama n PR B apxutekType» HampaBieHoO Ha (OpMUPOBAHUE Y
00yJaromuxcst CASAYIONNX KOMIIETSHINHA (YaCTH KOMIICTCHITHN):

Tabnuya 2.1. Ilepeuenv komnemenyuil, opmupyemvix y 00y4arOWuxcs npu 0c80eHuu
OUCYUNTIUHBL (Pe3VIbMambvl 0C80eHUS OUCYUNTIUHDL)

I/IHZ[I/IKaTOp])I JOCTHIKCHHUS KOMIICTCHIUHN

Iudp Komnerenuus N
(B pamMKax JaHHOW JTHCIUIIIIMHBI)
CnocobeH aHau3upoBaTh U VK-5.1 UnTepnperupyet uctopuio Poccun B KOHTEKCTE MHPOBOTO
YUUTBIBaTh pasHoOOpasue HCTOPHYECKOTO PA3BUTHS;;
YK-5 KyJbTYp B IpoIiecce YK-5.2 Haxoaut 1 UCoib3yeT NMPH COIUATBHOM U
MEXKYJIbTYpHOTO npodeccrnoHanbHOM 001IeHHH HHOPMAIHIO O KYJIbTYpPHBIX
B3aUMOJICHCTBUS 0COOCHHOCTSIX M TPaJIMIMSIX PA3IMYHBIX COIMAIBHBIX IPYIIIL.;

CrniocoOeH onpeiensiTh U
peaTn30BBIBATH IPHOPUTETHI
YVK-6 CcOOCTBEHHON AEATENBHOCTHA U
CIOCOOBI €€ COBEPIICHCTBOBAHHUSI

Ha OCHOBE CAMOOIIEHKH

VK-6.1 KonTponupyer Koiu4ecTBO BpEMEHH, MOTPAYEHHOTO Ha
KOHKPETHBIE BUABI JECATEIILHOCTH;;

VYK-6.2 BripabaTeiBaeT HHCTPYMEHTBI U METO/IBI YIIPABIICHUS
BPEMEHEM I1pH BBITIOJIHEHNN KOHKPETHBIX 337124, IPOSKTOB, LIENCH.;

[K-2.1 ymeer:
[] ygyacTBOBaTh B pa3pab0TKe OPUTMHAIBHBIX U HECTAHAAPTHBIX
APXUTEKTYPHBIX PEIICHUH (B TOM YHCIIE C y4eTOM NOTpeOHOCTEH
s ¢ OB3 1 MaToMOGHIBHBIX IPYIIIT HACEIEHU);
odopmiLsTh TpaduuecKre U TEKCTOBBIE MaTepUaIbl 110
ApPXUTEKTYpHOMY pa3zeidy MPOEeKTHON JOKYMEHTAIINH, BKITI0Yas
YepTesKH, IIaHbl, MOJEITN U MAKeThl U MOSCHUTEIIbHbIE 3aIIHUCKH;
[] yyacTBOBaTh B 3all[UTE APXUTEKTYPHOTO pa3ziena MPOeKTHON
Cnocob6eH y4acTBOBaTh B JIOKyMEHTAI[H B SKCIEPTHBIX WHCTAHIMIX;
MOATOTOBKE M 3aIllUTe ['| IPUMEHSTD CPENICTBA 1 METO/IbI MPO(HECCHOHATILHON 1
ApXUTEKTYpPHOH YacTH pa3esioB |IepCOHAILHON KOMMYHHUKAIMHU TIPH COTJIACOBAHUH
IIPOEKTHOM TOKYMEHTAlLlUH, B TOM |apXUTEKTYPHOTO pa3zesna MPOeKTHON JOKYMEHTALUH C 3aKa3UUKOM

TK-2 YHCJIE C IPUMEHEHUEM Y 3allIATE B OpraHax 3KCHEPTHU3bI;;
MHHOBAIIMOHHBIX METOJ0B U [1K-2.2 3HaeT:
TEXHOJIOTHUH apXUTEKTYPHOTO TpeboBaHus 3aKoHOIaTENbCTBAa Poccuiickoit Deaepainu 1 HHBIX
MPOEKTUPOBAHUS HOPMAaTUBHBIX MPABOBBIX aKTOB, HOPMATUBHBIX TEXHUYECKUX U

HOPMAaTHUBHBIX METOUIECKIX JOKYMEHTOB K COCTaBy H
COJIEP KaHUIO Pa3JIeNIOB IPOEKTHOW TOKYMEHTAIUH (B TOM YHCIIE
yauThIBatomue notpedroctr aun ¢ OB3 1 ManoMOOMIBHBIX TPYTIIT
TpaxaH);

] METOAbl aBTOMATU3UPOBAHHOIO MPOEKTUPOBAHUSI, OCHOBHbIE
MIPOrpaMMHBIE KOMILJIEKCHI CO3JaHUs UepTekel U Mojelnei;

[ TpeboBaHUs 3aKOHOIATENBCTBA Poccuiickoil denepanui U HHBIX
HOPMAaTUBHBIX IPABOBbIX aKTOB, HOPMATHBHBIX METOAMYECKUX




HIugp

Komnerennus

HNHanKkaTopsl 10CTHKEHUS] KOMIETEHIINN
(B pamMKax JaHHOW JAUCIMILIHHEI)

JAOKYMCHTalUU,

KOMMYHUKAIIWH. ]

JOKYMCHTOB K OPSAJAKY NPOBCACHUA SKCIIECPTU3bL HpOGKTHOﬁ

[] MeToIBI ¥ CcpeicTBa NPO(HECCHOHANBHOM 1 IIePCOHANTBLHON

3. MECTO JUCIIMIIJIMHBI B CTPYKTYPE OII BO

Hucuummaa «Peximama m PR B apxuTekType» OTHOCHUTCS K 4YacTH, (OpMHUPYEMOH

Y4yaCTHUKaMH

06p330BaTeJ'II)HBIX

OTHOILIEHUN

oimoka 1

00pa30BaTeNbHON MPOTrPAMMEBI BBICIIIETO 00OPa30BaHHUS.

«JIMCLINIIIINHBI

(Momymm)»

B pamkax o0pa3oBaTeNbHON MpPOTpamMMbl BBICIIETO O0pa30BaHHS OOYYAIOIIHMECS TaKXKe

OCBauBarOT

apyrue

JUCLIUILINHBI

W/WTW  TIPAKTHKH,

CHOCO6CTBYIOH_II/IG

JOCTHXCHHIO

3aIlJTaHUPOBAHHBIX PE3YJIbTATOB OCBOCHUA JUCLHUITIIMHBI «Pexnama u PR B APXUTCKTYPEC».

Tabnuya 3.1. Ilepeuenv komnonenmos OI1 BO, cnocobcmeyrowux O00CmMuiceHuo
3aNIAHUPOBAHHBIX PE3YIbMAMmMOo8 0C80EHUS OUCYUNTIUHBL
HpenmecrByrommue Mocaenyrwomue
Iugp Haumenosanne uncﬂnz:mnanMoI;ynu, )II/ICIII/IHJ'IHJIJI)]])I/I:/IHOI[yJIPI,
KOMITeTeHI[HH % x
NMPAKTHKH MPAKTHKH
CnocobeH aHaM3upoBaTh U
YYUTHIBATh pa3HOOOpasue WNHocTpaHHBIH S3bIK B
N IIpenuruioMHas IpaKkTHUKa,
YVK-5 KyJbTYp B IpoIiecce poheCCHOHATBHOM IEATSIbHOCTH;
MEXKYJIBTYPHOIO
B3aUMOJCICTBUSA
dunocodust 1 METOTOIOTHS
HAYYHOU JIESTETbHOCTH;
CrniocoOeH onpeiesnsiTh u Hayuno-uccnenoBarensckas pabora | TexHomornyeckas (pOEKTHO-
peanu30BBIBATh IPHOPUTETHI | (MOJTyYCHUE MEPBUYHBIX HABBIKOB | TEXHOJIOTHUYECKAs) MPAKTUKA,
VK-6 COOCTBEHHOU JISTEIbHOCTH HAYYHO-UCCIIEA0BATENCKON HayuHo-uccrnenoBarensckas
U CIIOCOOHI ee paboTer); paborta;
COBEPIICHCTBOBAHUS HA TexHonornyeckas (MPOEKTHO- [MpeaaumioMHas MpakTUKA,
OCHOBE CaMOOIICHKH TEXHOJIOTHYECKAs) MPAKTUKA
(yuebHas);
Crnoco0eH y4acTBOBaTh B
MOJIrOTOBKE U 3aI[UTE
ApPXUTEKTYPHOU 4acTH
pas3/ieNioB MPOEKTHON ApXHTEKTypHOE HpoeKTHpOBa_HHe " | Texnonornueckas (IpoeKTHO-
HAy4YHBIE UCCIICIOBAHMS; i
IK-2 JIOKyMEHTAI[MH, B TOM YHCIIE TTpaBoBbie acHexTs! B TEXHOJIOTHYECKas) MPAKTHKA;

C IpUMCHEHUEM
MHHOBAIIMOHHBIX METOIO0B U
TEXHOJIOTHH
APXUTEKTYPHOTO
MIPOCKTHPOBAHHUS

ApXHUTEKTYPHOI NeATeIbHOCTH;

HpG,Z[Z[I/IHJ'IOMHaSI IMpaKTHUKA,

* - 3aMONHSAETCS B COOTBETCTBHUH ¢ MaTpuieii kommnereniuii u CYII OIT BO

** - 3JIeKTUBHBIC TUCIUIUINHBI /TIPAKTUKH




4. OFBEM JJVCHUILJIMHBI U BUbI YYEBHOH PABOTHI

O6mas TpynoeMkocTh auctuuruinabl «Advertising and PR in Architecture» cocraBnsieT «4» 3a4eTHBIC €IMHUIIBL.
Tabauya 4.1. Buowvl yuebHol pabomvl no nepuooam 0C80eHUs 00pA308AMENbHOU NPOSPAMMbL 8bICULIE20 00pA308aHuUsi Ol OYHOU DOpMbl
00yuenus.

Buja yue6Hoii padoThI BCEI'O, ak.u. CEMech pCeD)
Konumaxmmnas paboma, ax.u. 36 36
Jlekimu (JIK) 18 18
JlaGopartopusie pabotsl (JIP) 0 0
IMpaktuueckue/cemunapckue 3ansatus (C3) 18 18
Camocmosmenvras paboma 0by4arowuxcs, ax.u. 81 81
Koumponw (sx3amen/3auem c oyenkou), ax.u. 27 27
Oo0masi Tpy10eMKOCTH T CHUIIHHBI aK.4. 144 144
3ay4.el. 4 4

O6mas TpynoeMkocTh aucuutuinabl «Advertising and PR in Architecture» cocraBmnsieT «4» 3a4eTHBIC €THHUIIBL.
Tabnuya 4.2. Budwvl yuebHoti pabomul no nepuooam 0c8oeHus 06pa308amenbHOl NPOSPaAMMbL 8blCULE20 00PA308aHUsL O] OUHO-3A0YHOU (opmbl
00yueHusl.

Bupa yue6Hoii padoThI BCEIO, ak.u. CeMec:p(_H)
Konmaxmmnas paboma, ax.u. 34 34
Jlexkuuu (JIK) 17 17
JlaGoparopusie pabotsl (JIP) 0 0
IMpaktuueckue/cemunapckue 3austust (C3) 17 17
Camocmosmenvhas paboma 0by4arowuxcs, ax.u. 74 74
Koumponw (sx3amen/3auem c oyenkou), ax.u. 36 36
Oomasi Tpy10eMKOCTh T CIHUIIUHbI aK.4. 144 144
3ay4.el. 4 4




5. COAEPKAHUE JUCIUIIJINHBI

Tabauya 5.1. Codeporcanue oucyuniunsl (Mo0yis) no euoam y4ebHou pabomuol

Bun
Homep | HammeHnoBaHue pasnena "
Copep:xanue pa3aesia (TeMbl) yueOHoit
pa3aeja AUCHHUITJIMHBI %
padoThl
1.1 The main tasks of art in the modern world. JIK, C3
1.2 Forms of organization of creative projects. JIK, C3
13 The importance of forms of organization of creative K. C3
Advertising and PR as ' activity in the development of art. ’
Pazpen 1 |forms of organizing 1.4 Factors influencing the development of advertising. | JIK, C3
creative projects 15 Features: of the development of forms of PR JIK, C3
companies.
16 Contemporary art and its influence on the activities JIK, C3
of an art manager.
21 Historical stages _of development and formation of JIK, C3
the global advertising market.
29 Laws of formation of the global creative industry as JIK, C3
a system.
Paszen 2 World.a_nd Russian 23 The_ |_mportance of_ advertising in the life of society: JIK, C3
advertising positive and negative aspects.
24 Hlstor!cgl aspects of the development of domestic JIK, C3
advertising and its current state.
25 Features and characterls_tlc featu_re.s of the JIK, C3
development of domestic advertising.
The emergence of a production process
3.1 management system in PR companies. JIK, €3
Production s of 3 The role of management activities and its reflection K. C3
p 3 la d?/elrjt(i:siﬁ Zi%eg; ° ) in the system of modern advertising. ’
asaet com anieg 3.3 Advertising management mechanisms. JIK, C3
P 3.4 General characteristics of advertising products. JIK, C3
35 The |mportan<_:e_ o_f technologies in art management JIK, C3
and their specificity.
L 4.1 The concept of sales technology. JK, C3
Sales technologies in art -
Paznen 4 management 4.2 Types of sales strategies. JIK, C3
g ' 4.3 Peculiarities of pricing in the field of design. JIK, C3

* - 3anonHseTcs Tonpko mo OUHOMU dhopme obydaenust: JIK — nexyuu, JIP — nabopamopnvie pabomwl,; C3 —
nPaKmMuyecKue/CeMunapcKue 3aHamus.

6. MATEPUAJIBHO-TEXHUYECKOE OBECIIEYEHHUE JUCHUIIJIMHBI

Tabnuya 6.1. MamepuaneHo-mexnuueckoe obecneuerue OUCYUNIUHbL

Tun aynuropuu

OcHaleHue ayIuTOpuu

Cneuuaau3npoBaHHOE
yueOHOe/1adopaTopHoOe
odopynoBanmue, IO u
MaTepHaIbl 1J1s1 0CBOECHHSA
JUCIHMIIIAHBI
(mpu He00XOAMMOCTH)

Aynutopus ISl TPOBEICHUS 3aHATUI
JIEKUMOHHOT'O TUIIA, OCHALIEHHAS

A set of specialized
furniture, a marker board.

JlexnmonHas KOMILUIEKTOM crienuain3upoantoi medenn; | SAMSUNG plasma TV
JOCKOU (IKpPaHOM) U TEXHUUYECKUMU with a diagonal of 46
CpeJICTBAMHU MYJIbTUMEIHA TTPE3CHTAIIHA. inches.
AyauTopus JUisl IpOBECHUS 3aHATUI
CEeMHUHAPCKOI'0 TUIIA, TPYIIOBBIX U A set of specialized
CemuHapckas

WHAWBHUAYAJTbHBIX KOHCy.]'IBTZtIIPIfI, TEKYIIECTO
KOHTPOJIA U HpOMC)KyTO‘-IHOI\/II aTTeCTaluu,

furniture, a marker board.




Crnennann3npoBaHHoOe
yueOHoe/1adopaTopHoOe
obopynoBanme, I1O u
MAaTepHaJIbl 1J151 0CBOEHHS
AMCUMILTUHBI
(Ipu HEOOXOTUMOCTH)

Tun aynuropun OcHameHue ayauTopun

OCHAIIlEHHAsI KOMILJIEKTOM
CHeIUaTU3UPOBAHHON MeOeIH U
TEXHUYECKUMHU CPEACTBAMU MYJIbTUMEANA
Mpe3EHTalM.

AyIuTOpHs VI CAMOCTOSITENIEHOW PaOOTHI

A set of specialized
O6y‘laI-OH_II/IXC${ (MO}KGT HUCITOJIBb30BATHCA IJIsA

Jia MPOBEJICHUS] CEMUHAPCKUX 3aHATHI U furniture, a marker board,
camocTosTenbHoi | - POPeA . p SAMSUNG plasma TV
KOHCYJIbTaIM ), OCHAILIEHHAS! KOMILIEKTOM . .
paboThI with a diagonal of 46

CHeIUaIu3upPOBaHHON MeOen U

inches.
KoMnbroTepamu ¢ goctynom B SUOC.

* - ayauTOpHs I CaMOCTOATENFHON paboThl oOydatrontixcs ykaspBaetcss OBA3ATEJBHO!

7. YAEBHO-METOJUYECKOE 1 TH®OPMAIIMOHHOE OBECIIEYEHUE JUCHUITJINHbBI

OcHosHas numepamypa.

1. Arutyunova, E.A. Fundamentals of advertising [Electronic resource]: workshop / E.A.
Arutyunova. - Stavropol: North Caucasus Federal University, 2015. - 122 p. - EBS “IPRbooks” -
Access mode: http://www.iprbookshop.ru/62977.htm

2. Kuzmina, O.G. Integrated marketing communications. Theory and practice of
advertising [Electronic resource]: textbook / O.G. Kuzmina, O.Yu. Posukhova. - M.: RIOR:
INFRA-M, 2018. - 187 p. - EBS “Znanium.com” - Access mode:
http://znanium.com/catalog/product/953324

3. Advertising activity [Electronic resource]: textbook / ed. V.D. Sekerina. - M.: INFRA-
M, 2013. - 282 p. - EBS “Znanium.com” - Access mode:
http://znanium.com/catalog/product/350960
Jlononnumenvuasn rumepamypa:

1. Shishova, N.V. Theory and practice of advertising [Electronic resource]: textbook /
Shishova N.V., Podoprigora A.S., Akulich T.V. - M.: INFRA-M, 2015. - 144 p. - EBS
“Znanium.com” - Access mode: http://znanium.com/catalog/product/362871

2. Klyuev Yu. V. Theory and practice of mass information: textbook Direct-Media,
M.|Berlin, 2015, 100 http://biblioclub.ru/index.php?page=book_red&id=429884
Pecypcwr ungpopmayuonno-menexommyHuxayuonnou cemu « Anmepnemy»:

1. O9bC PYIH u croponnue DbC, Kk KOTOPBIM CTYI€HThl YHUBEPCUTETA UMEIOT TOCTYII
Ha OCHOBAHUH 3aKIIFOYCHHBIX TOT'OBOPOB

- DnekTpoHHO-0mbmmoTeunas cucrema PYJIH — 9bC PY JIH
http://lib.rudn.ru/MegaPro/Web

- OBC «YuuBepcuteTckas 6ubianoreka onnain» http://www.biblioclub.ru

- OBC Opaiit http://www.biblio-online.ru

- ObC «KoncynpTaHT cTynenTay www.studentlibrary.ru

- OBC «Tpounukuit MmocT»

2. basbl TaHHBIX 1 TOMCKOBBIE CUCTEMBI

- 3J1€KTpOHHBII71 (I)OH)I HpaBOBOﬁ u HOpM&THBHO-TCXHH‘-ICCKOfI AOKYMCHTalluN
http://docs.cntd.ru/

- mouckoBas cucreMa Suaexc https://www.yandex.ru/

- mouckoBas cuctema Google https://www.google.ru/

- pedeparuBHas 6a3a nanueix SCOPUS




http://www.elsevierscience.ru/products/scopus/
Yuebno-memoouueckue mamepuanvt 013 camocmosmensvHol pabomsl 00y4AOWUXCS NPU
0CBOCHUU OUCYUNTUHBL/MOOYAAE:

1. Kypc nexuuii no qucuumiuse «Pexnama u PR B apxutektype».

* - Bce y4eOHO-METOIMYECKUE MATePUANTBI JJII CAMOCTOSITEIIBHONH PabOThl 00ydYaromuXcst
pa3MeIarTCs B COOTBETCTBUU C ICUCTBYIOIIMM HOPsAIKOM Ha cTpaHulle auciuuruimasl B TYUC!

8. OLIEHOYHBIE MATEPHAJIbI U BAJUILHO-PEUTHUHTOBASI CHCTEMA
OLEHUBAHMSI YPOBHSI C®OPMHUPOBAHHOCTH KOMIETEHIHWI TIO
TACHATIIAHE

OneHouHble MaTepuasibl U OaUIbHO-PEUTHMHIOBas cHCTeMa™ OICHUBaHHUS YpPOBHS
c(OPMUPOBAHHOCTH KOMIETCHIMNA (YaCTH KOMIICTCHIIMI) MO0 WUTOraM OCBOCHUS JUCIIUTUTHMHBI
«Pexnama u PR B apxurektype» mnpexacraBnensl B [lpunoxennn Kk Hacrosimed Paboueit
MPOrpaMMe JUCHUILINHBI.

* - OM u BPC dopmupyroTcst Ha OCHOBaHUHU TPeOOBaHUI COOTBETCTBYIOIIETO
JIOKaJIbHOTO HOpMaTuBHOro akra PY J1H.
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