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1. EJIb OCBOEHUMA JTUCIIUITJIMHbI

Jucnunmuaa «Management in Architectural Project» BXOauT B mporpaMMy MarucTparypbl
«ITapameTrpruueckuii au3ailH B apXUTEKTypHOU cpene» mno HanpasiaeHuto 07.04.03 «/luzaiin
aApXUTEKTYPHOH cpeipl» M m3ydaeTcs B 3 cemecTpe 2 kypca. Jucnummuny peanusyer Kadenpa
apXUTEKTYphl, pecTaBpaluud W Ju3aiiHa. Jlucuumniaumza coctouT u3 4 pasnenoB u 19 tem u
HanpasjieHa Ha usydenue theory and practice of advertising and PR; methods for assessing their
effectiveness; theory and methodology of marketing research.

Ienpro ocBocHus auciuiuinabl sBissercs studying the theoretical foundations and practical
skills in the field of advertising in architecture, as well as giving the student a systematic
understanding of public relations as an independent scientific discipline and one of the
components of the marketing communications complex, showing the role and capabilities of PR in
promoting architectural projects.

2. TPEBOBAHUA K PE3YJIBTATAM OCBOEHUSA JUCIUIIJINHBbI
OcBoeHne AUCHUIUIMHBI «YTpaBICHUE MPOEKTAMM B APXUTEKTYPHOH AEATENbHOCTH»
HampaBlIeHO Ha (QOpMHUpPOBaHME Yy OOYYaAIOMMXCS CIEAYIOIMMX KOMIIETCHIMH (YacTH

KOMITCTCHITHH ):

Tabnuya 2.1. Ilepeuenv komnemenyuil, opmupyemvix y 00y4arOWuxcs npu 0c60eHuu
OUCYUNTUHDBL (Pe3YTbmambl 0C80EHUS OUCYUNTIUHDL)

HHZ[HKaTOp]:I JAOCTHIKCHHUS KOMIIETCHIIMHA

Hugp Komnerenuus N
(B paMKax JaHHOH THCUUTUIMHEI)

Crmoco0OeH aHATH3UPOBATH U VK-5.1 UnTepnperupyet ucroputo Poccuu B KOHTEKCTE MUPOBOTO

YUUTHIBATH pa3HOOOpa3ne HCTOPHYECKOTO Pa3BUTHS;
YK-5 KyJbTYp B Ipoliecce VK-5.2 Haxoaut 1 ucnosab3yeT Npu COUUAIBHOM U
MEXXKYJIBTYpHOTO npodeccrnoHaIbHOM 00IIeHNN HH(POPMAIHIO O KyJIbTYPHBIX
B3aUMOJICHCTBUS 0COOEHHOCTSIX M TPAIUIMAX Pa3IMYHBIX COLHAIBHBIX IPYIIT;

Cnioco0eH omnpenensTh u
PCATU30BBIBATE IIPUOPUTETHI
YK-6 COOCTBEHHOM JEATEIILHOCTH U
CIOCOOBI €€ COBEPIIIEHCTBOBAHHUS

HA OCHOBE CAMOOICHKH

YK-6.1 KonTponupyer KoJIu4ecTBO BpeMEHH, MOTPAYSHHOTO Ha
KOHKPETHBIE BHJIBI A€ATEIbHOCTH;

YK-6.2 BeipabaTeiBaeT HHCTPYMEHTHI M METO/IBI YIIPABIICHUS
BpPEMEHEM IIPH BBIMOJIHEHHH KOHKPETHBIX 3a7a4, IPOEKTOB, IIeTIeH;

IIK-1.1 Ymeer:

[] ocymecTBIATh Pa3pabOTKy OPUTHHAIBHBIX M HECTAHIAPTHBIX
APXHUTEKTYpPHO-TU3aHHEPCKHIX PEIIeHUIT; 000CHOBBIBATH BHIOOD
APXHUTEKTYPHBIX, JTaHAMAa()THO-TIIAHUPOBOYHBIX M TU3aAHHEPCKUX
pelIeHui;

[ opopmitsaTh TpaduuecKre U TEKCTOBBIE MaTepHabl 110
ApPXUTEKTYpPHO-AU3aHHEPCKOMY pa3Jiesly POEKTHON
JIOKYMEHTaLUU;

y4acTBOBAaTh B 3alUTE apXUTEKTYPHO-IU3aHEPCKOTO pa3ieia
IIPOEKTHOM TOKYMEHTALIUU B HKCIIEPTHBIX MHCTAHLIMSIX;

I1K-1.2 3naer:

TpeOoBaHUS 3aKOHOAATENHCTBA PD M MHBIX HOPMATUBHBIX
[IPaBOBBIX AKTOB, HOPMATUBHBIX TEXHUYECKUX U HOPMATUBHBIX
METOAUYECKUX JOKYMEHTOB K COCTaBy U COAEPIKAHUIO Pa3JEeNIoB
MPOEKTHON TOKYMEHTAlUH;

U] B1ajieeT METOJaMU aBTOMATU3UPOBAHHOIO IIPOEKTUPOBAHMS;
METOJaMU IIapaMeTPUYECKOI0 MOIEIUPOBAHMS;

[] METOJITaMH M CPEICTBaMH MPOECCHOHAIEHON U TIEPCOHAIBHOM
KOMMYHHKAIIHH;

Croco0eH oCyIecTBIATh
pa3paboTKy U pyKOBOACTBO
APXUTEKTYpPHO-AH3aHHEPCKOTO
MIPOEKTHPOBAaHUS OOBEKTOB,
HCII0JIb30BaTh ONTHMAJIbLHEIC
CcrocoObl U METOJTBI U300PAKCHHUS
KOHILICNITYQJIbHOI'O apXUTEKTYPHO-
JTIN3aiTHEPCKOTO MTPOEKTAa,
coTNacHo (HyHKITMOHATBHBIM,
9CTCTUYCCKHUM, KOHCprKTI/IBHO-
TCXHUYCCKHUM, DKOHOMHWYCCKUM,
MPOU3BOJICTBCHHBIM U
TEXHOJIOTHYECKUM TIPOLIECCAM C
MPUMEHEHUEM HHHOBAIHOHHOTO
apaMeTPUIECKOro
MOJICIAPOBAHHUS

[K-1

3. MECTO JUCIIMIIJIMHBI B CTPYKTYPE OII BO




JucumiuinHa «YTpaBlIeHHE MPOEKTaMH B apXUTEKTYPHOW NEATEILHOCTH» OTHOCUTCS K
gactd, (popMmupyemMol ydacTHUKaMU OOpa3oBaTENbHBIX OTHOIICHUH Onoka 1 «JlucrurimHb
(MomynH)» 00pazoBaTeIbHON MPOTrPaMMBbI BBICIIIETO 00pa30BaHUS.

B pamkax o0Opa3zoBaTesbHOM MporpamMmbl BBICIIETO O0pa30BaHUS OOyYaIOIIMECS TaKxKe
OCBaWBAIOT JApPyrM€ JUCHHUIUIMHBI W/WIW  TPAKTHKH, CIOCOOCTBYIONIME  JIOCTHIKCHHUIO
3aIJTAHUPOBAHHBIX ~ PE3yJbTaTOB OCBOCHUS  JUCIHUIUIMHBI  «YIpaBlI€HHE TMPOCKTaMH B
ApPXUTEKTYPHOU JESITEIBbHOCTI.

Tabnuya 3.1. Ilepeuenv komnonenmos OI1 BO, cnocobcmeyrowux 00CmuiceHur
3aNIAHUPOBAHHBIX PE3VIbMAMO8 0C80EHUS OUCYUNTUHBL

HanmeHoBaHMe IpenmecrByrommue Mocaenyromue
Mudp KOMIICTEHIHH )_'mcunnﬂnnbl/M(:]ynu, nncunnnnnu/w;uynn,
NPAKTUKH NMPAKTHKH
TexHonormyeckas (MpOEKTHO-
CnocobeH aHamM3MUpOBaTh U TEXHOJIOTHUECKast) MPAKTHUKA
YUHUTBIBATh pa3HOOOpa3ue (yueOHas);
YVK-5 KyJbTYp B IpoIiecce WNHocTpaHHBIN S3bIK B
MEXKYJIbTYpHOTO podeCcCHOHANBLHON ESITENbHOCTH;
B3aUMOJECUCTBUS Hcropus penurunii Poccuy;
CriocobeH omnpenensiTs U
PCATTMSOBRIBATD [PHOPHTETHI duocodpus U METOIOIOTHS
VK-6 COOCTBCHHOH IESATEIBHOCTH HayqHOR JCATCIHHOCTH;
U CTIOCOOFHI ee
COBEpPIICHCTBOBAHUS Ha
OCHOBE CaMOOIICHKH
Crnoco6eH OCyIIeCTBIATh
pa3paboTKy U pyKOBOICTBO
ApXHUTEKTypHO-
JIN3aiTHEPCKOTO
MPOEKTUPOBAHUS OOBEKTOB,
HCIIOJIb30BaTh ONTHMAJIbHBIE
CHOCOOBI M METO/IBI
HU300paKeHHs
KOHIIETITYaJIbHOTO ApPXUTEKTypHO-AU3alHEPCKOE TexHomOruecKas (TPOCKTHO-
ApXHUTEKTypHO- MIPOEKTUPOBAHUE; i
JM3aiHEPCKOTO MPOEKTa, KoMrtbroTepHbIe TEXHOJIOTHH B E:XHOHOFH%CKM) fpaxTiKa,
[K-1 COTJIacHO rnapamMeTpu4ecKoM JU3aiHe; 216}/‘{H(.)-I/ICCJIGZ[OB3T6J'ILCK3$I
(YHKIMOHAIBHBIM, [IpaBoBEIE acneKTHI B %a oTa; ]
3CTETHYECKUM, ApXHUTEKTYPHOI NeATeIbHOCTH; PE/UMILIOMHAS TpaKTyia,
KOHCTPYKTHBHO-
TEXHHUYECKHM,
YKOHOMHUYECKHM,
MPOU3BOJICTBEHHBIM U
TEXHOJIOTUUECKHM
mporieccam ¢ IpUMEHEHNEM
WHHOBAIIHIOHHOTO
rapaMeTpUIECcKOTO
MOJICIIMPOBAHHMS

* - 3aMOJIHSACTCS B COOTBETCTBUM ¢ MaTpuiei kommnereHnuii u CYII OI1 BO
** - 3JIeKTUBHBIC TUCIMIUIMHEI /TIPAKTHKH




4. OFBEM JJVCHUILJIMHBI U BUbI YYEBHOH PABOTHI

OO6mmas TpyaoeMKOoCTh nucuuIuinabl «Management in Architectural Project» coctaBisier «2» 3a4eTHBIC €TUHUIIBI.
Tabauya 4.1. Buowvl yuebHoli pabomvl no nepuooam 0C80eHUs 00pA308aAMENbHOU NPOSPAMMbL BbICULIE20 00PA308AHU Ol OYHOU Dopmbl
00yuenus.

Buja yue6Hoii padoThI BCEI'O, ak.u. CEMech pCeD)

Konumaxmmnas paboma, ax.u. 36 36
Jlexuuu (JIK) 18 18
JlaGopartopusie pabotsl (JIP) 18 18
IMpaktuueckue/cemunapckue 3ansatus (C3) 0 0
Camocmosmenvras paboma 0by4arowuxcs, ax.u. 18 18
Koumponw (sx3amen/3auem c oyenkou), ax.u. 18 18
Oo0masi Tpy10eMKOCTH T CHUIIHHBI aK.4. 72 72

3a4.e/l. 2 2




5. COAEPKAHUE JUCIUIIJINHBI

Tabauya 5.1. Codeporcanue oucyuniunsl (Mo0yis) no euoam y4ebHou pabomuol

Bun
Homep | HammeHnoBaHue pasnena "
Copep:xanue pa3aesa (TeMbl) yueOHoit
pa3aeja AUCHHUITJIMHBI %
padoThI
1.1 The main tasks of art in the modern world. HK(’:;IP’
1.2 Forms of organization of creative projects. HKCéI P,
. The importance of forms of organization of creative | JIK, JIP,
Advertising an(_j FR as 13 activity in the development of art. C3
Pasmen 1 |forms of organizing TK_JIP
creative projects 1.4 Factors influencing the development of advertising. C’3 ’
15 Features of the development of forms of PR JIK, JIP,
' companies. C3
16 Contemporary art and its influence on the activities | JIK, JIP,
' of an art manager. C3
21 Historical stages of development and formation of | JIK, JIP,
' the global advertising market. C3
29 Laws of formation of the global creative industry as | JIK, JIP,
) a system. C3
Paszen 2 World and Russian 23 The importance of advertising in the life of society: | JIK, JIP,
8 advertising ' positive and negative aspects. C3
Historical aspects of the development of domestic JIK, JIP,
2.4 L .
advertising and its current state. C3
25 Features and characteristic features of the JIK, JIP,
) development of domestic advertising. C3
The emergence of a production process JIK, JIP,
3.1 . .
management system in PR companies. C3
The role of management activities and its reflection | JIK, JIP,
3.2 . L
. in the system of modern advertising. C3
Production aspects of K. 1P
Paspen 3 |advertising and PR 3.3 Advertising management mechanisms. (’:3 ’
companies — — TIK, JIP,
34 General characteristics of advertising products. 3
The importance of technologies in art management | JIK, JIP,
35 ) e
and their specificity. C3
4.1 The concept of sales technology. HKéélP,
Sales technologies in art . JIK, JIP,
Pasznmen 4 management, 4.2 Types of sales strategies. 3
4.3 Peculiarities of pricing in the field of design. HKC’?P’

6. MATEPUAJIBHO-TEXHUYECKOE OBECIIEYEHHME JJUCHUIIJIMHBI

* - zanonHsgeTcs Toibko 1o OUHOM dopme obyuenus: JIK — aexyuu, JIP — nabopamopuvie pabomut, C3 —
npakmuyecKue/CeMuHapCcKue 3aHamust.

Tabnuya 6.1. MamepuaneHo-mexnuueckoe obecneuerue OUCYUNIUHbL

Tun aynuropuu

OcHaleHue ayIuTOpuu

Crnenmnanu3npoBaHHoOe
yueOHOe/1abopaTopHoe
o0opynoBanme, IO u
MaTepHuaJibl 1Jis1 0OCBOCHUSA
AUCHUTLTUHBI
(mMpu He0OXOTUMOCTH)

JlexumnonHas

AyauTopus ISl IpOBEICHUS 3aHATUI
JICKIIMOHHOT'O THUIIa, OCHAIIICHHAS

A set of specialized
furniture, a marker board.




KOMIUICKTOM CIEIUATH3UPOBAHHON MeOeIu;
JIOCKOH (9KpPaHOM) U TEXHHYECKUMU
CpCACTBAMU MYJIbTUMEAHA Hpe3eHTaHI/II\/JI.

SAMSUNG plasma TV
with a diagonal of 46
inches.

Aynuropus JUisl IPpoBeIeHuUs 1a00paTOPHBIX
paboT, HHIUBUYaTbHBIX KOHCYJIbTAIIUN,
TEKYLLEro KOHTPOJIS U MPOMEKYTOUHON

A set of specialized
furniture, a marker board.

Jlaboparopus SAMSUNG plasma TV
aTTecTalliy, OCHAIICHHAS KOMILJICKTOM . .
. with a diagonal of 46
CTCIUATM3UPOBAHHON MeOenn 1 inches
000pyTI0BaHUEM. '
AynuTopust Ui IPOBEICHUS 3aHITUI
CEMHHAPCKOT0 THIA, TPYIIOBBIX U
WH/IMBUYaIbHBIX KOHCYJIbTAIMN, TEKYIIETO
KOHTPOJISL ¥ TPOMEKYTOYHOW aTTeCTallHH, A set of specialized
CemuHapckas .
OCHAIIIEHHAS KOMILIEKTOM furniture, a marker board.
CHeIMaTU3UPOBAHHON MeOeH U
TEXHUYECKUMH CPEICTBAMH MYJIbTUMEINA
MpPE3EHTAaLM.
AyIUTOpHS U CAMOCTOSITEIILHOU Pa0OTHI -
og ﬂqafop fo:[ﬂ (MOXeT I/ICHOJIBSOB&EBC?I TIst A set of specialized
A il zBe eli{lnﬂ CEMHHAPCKUX 3aHATUN U g furniture, a marker board.
CAMOCTOATENBHOM | | POb . P SAMSUNG plasma TV
KOHCYJIbTAITUH ), OCHAIIIEHHAS KOMIUICKTOM . .
paboThI with a diagonal of 46

CIIeMaIM3UPOBaHHON MeOenu 1
KoMIbroTepami ¢ gocrynoM B QUOC.

inches.

* - ayauTOpHs I CAMOCTOATENILHON paboThl 00yvatonuxcs ykaspiBactcss OBA3ATEJIBHO!

7. YAEBHO-METOJUYECKOE 1 UH®OPMAIIMOHHOE OBECIIEYEHHUE JTUCIIUITIJINHbBI

Ocnoenas numepamypa:

1. Arutyunova, E.A. Fundamentals of advertising [Electronic resource]: workshop / E.A.
Arutyunova. - Stavropol: North Caucasus Federal University, 2015. - 122 p. - EBS “IPRbooks” -
Access mode: http://www.iprbookshop.ru/62977.htm

2. Kuzmina, O.G. Integrated marketing communications. Theory and practice of
advertising [Electronic resource]: textbook / O.G. Kuzmina, O.Yu. Posukhova. - M.: RIOR:
INFRA-M, 2018. - 187 p. - EBS “Znanium.com” - Access mode:
http://znanium.com/catalog/product/953324

3. Advertising activity [Electronic resource]: textbook / ed. V.D. Sekerina. - M.: INFRA-
M, 2013. - 282 p. - EBS “Znanium.com” - Access mode:
http://znanium.com/catalog/product/350960
Jlononnumenvuasn tumepamypa:

1. Shishova, N.V. Theory and practice of advertising [Electronic resource]: textbook /
Shishova N.V., Podoprigora A.S., Akulich T.V. - M.: INFRA-M, 2015. - 144 p. - EBS
“Znanium.com” - Access mode: http://znanium.com/catalog/product/362871

2. Klyuev Yu. V. Theory and practice of mass information: textbook Direct-Media,
M.|Berlin, 2015, 100 http://biblioclub.ru/index.php?page=book_red&id=429884
Pecypcor ungpopmayuonno-menekommynuxayuonuou cemu « Mumepremy»:

1. ObC PY1H u ctopornne ObC, Kk KOTOPBIM CTYI€HTbl YHUBEPCUTETA UMEIOT JOCTYII
Ha OCHOBAHWH 3aKIHOYCHHBIX JOTrOBOPOB

- DnekTpoHHo-6ubmoteunas cuctema PY/IH — 9bC PYIH
http://lib.rudn.ru/MegaPro/Web
- OBC «YHuBepcurerckas Oubnuoreka onnan» http://www.biblioclub.ru
- OBC IOpaiit http://www.biblio-online.ru
- OBC «KoncynbranT cryaeHta» www.studentlibrary.ru




- OBC «Tpounukuit MOCT»
2. ba3bl JaHHBIX U TOMCKOBBIE CHCTEMBI
- QIIEKTPOHHBIN (POHI TPABOBOM M HOPMATUBHO-TEXHUYECKOW JJOKYMEHTAIIUU
http://docs.cntd.ru/
- mouckoBas cuctema Sunekc https://www.yandex.ru/
- mouckoBas cucreMa Google https://www.google.ru/
- pedepatuBHas 6a3a nanasix SCOPUS
http://www.elsevierscience.ru/products/scopus/
Yuebno-memoouueckue mamepuanvt 051 cCAmMocmosamenbHou pabomul 0OYUaAOWUXCSL NPU
0CB80CHUU OUCYUNTUHBL/MOOYIS*:
1. Kypc nexuuii no IMCIUIUIMHE « Y IpaBieHUE TPOEKTAMU B apXUTEKTYPHOM
JESTEIILHOCTH.

* - Bce y4eOHO-METOINYCCKUE MATePUANTBI JJII CAMOCTOSTEIIBHONH PabOThl 00ydJaromuXCs
pa3MeIiarTcs B COOTBETCTBUHU C ACHCTBYIOLIUM NOpsiAKoM Ha cTpanulle aucuuruinasl B TYUC!
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