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1. EJIb OCBOEHUMA JTUCIIUITJIMHbI

JMucummmmna «Hecranpaptaeie pexnaMmuble W PR-TexHONormm» BXOZWUT B Iporpammy
OakanaBpuaTta «CBsi3U ¢ 0OIIECTBEHHOCTHIO» 10 HampasieHuio 42.03.01 «Pexmnama u cBsizu ¢
OO0IIeCTBEHHOCThIO» W u3ydaercss B 1 cemectpe 1 kypca. ducuumuny peanusyer Kadenpa
peKiaMbl U OM3HEC-KOMMYHUKaIUH. Jlucuurumaa cocTouT u3 8 pa3zenoB u 44 TeM U HarpaBlieHa
Ha U3y4YCHHE HECTaHJAPTHBIX IIPUEMOB UM HMHCTPYMEHTOB, KOTOpBIE HCIOJB3YIOTCA B
MapKETUHTOBBIX U PR-KOMMYHUKaIUAX A1 IPOIBMXKEHUSI OPEH/IOB.

Iesbr0 OCBOEHMSI JUCLMIUIMHBI ABIsETCA (POPMUPOBAHKE Y CTYJEHTOB 0a30BOr0 3HaHUS 000
BCEM CIIEKTPE HHCTPYMEHTOB MAapKETHUHIOBBIX KOMMyHHKaluid u PR u o kpeatuBHOM u
HECTaHJapTHOM IIPUMEHEHUU 3TUX UHCTPYMEHTOB.

2. TPEBOBAHMA K PE3YJIBbTATAM OCBOEHUMA JUCIHUITJIMHDbI

OcBoenne nucuuiuivebl «Hecranpaptaele pexnaMmubie 1 PR-TexHomorun» HampasieHO Ha
(bopmupoBaHre Yy 00yUarOMUXCS CIEAYIONIINX KOMIIETCHIUN (YaCTH KOMITETEHIINN ):

Tabnuya 2.1. Ilepeuenv komnemenyuil, opmupyemvix y 00y4arOWuxcs npu 0c80eHuu
OUCYUNTIUHBL (Pe3VIbmambvl 0C80eHUS OUCYUNTIUHDL)

Indp Kommereruns HNupukaTtopsl AOCTHXKEHH KOMIETEHUHH
(B paMKax JaHHOMW NHUCUMUIUIMHBI)
[TK-1.1 3Haet ¢pyHKIHOHAT JIMHEHHOTO MEHEPKEpa B paMKax
TEKyIIeH e TEeNbHOCTH OT/IeNa 0 PeKiIaMe U (MITH) CBSI3SM C
Cnoco0eH y4acTBOBaTh B 0O0IIEeCTBEHHOCTHIO U (WJIM) IPH peaau3alui KOMMYHHKAIlHOHHOTO
K-1 peanu3aly KOMMYHHKAIIHOHHBIX (TIPOEKTA IO peKJIaMe U CBS35IM C 00LIECTBEHHOCTHIO;
KaMIIaHUH, IPOEKTOB U [K-1.2 OcyuiecTBisieT TaKTHYECKOE UIAHUPOBAHUM MEPOTIPUATHIA
MEpOTIPUATHI B paMKax peajM3alii KOMMYHHKAIHOHHOH CTpaTerny;
[IK-1.3 Bnaneer HaBbIKaMH y4yacTHs B OpraHU3aluu BHYTPEHHUX U
BHEITHUX KOMMYHHKaluii;

3. MECTO JUCIIMIIJIMHBI B CTPYKTYPE OII BO

HMucuummHa «Hecranpaprtaele pexnamHble U PR-TexHOJIOrMM» OTHOCHTCA K 4acTy,
(dbopMHpyeMoil yyacTHUKaMU 00pa30BaTeIbHBIX OTHOLIEHMH Osoka 1 «Jlucuurmimuel (MOIyIn)»
00pa3oBaTeNbHON POTrPaMMBbI BBICILIET0 00pa30BaHUS.

B pamkax oOpa3oBaresbHOM HporpaMMbl BbICHIEr0 OOpa30BaHUS OOydaroOIIMecs TaKKe
OCBaMBAalOT JApyrue JUCHUIUIMHBI W/ MIM  TPAKTHKH, CHOCOOCTBYIOUIME  JOCTHKEHUIO
3aIlIaHUPOBAHHBIX PE3yJIbTAaTOB OCBOCHMs IUCHMIUIMHBI «HectannmaptHele pexiamuble U PR-
TEXHOJIOTU.

Tabauya 3.1. Ilepeuenv xomnonenmos OI1 BO, cnocobcmsyrouux 00CMUNICeHUIO
3anIaHUPOBAHHBIX PE3VIbMAMO8 0C80EHUS OUCYUNTUHDBL

IIpenmecTBylommue ITocnenxyommue
HIngp Hanvenosanue HHCEI/IZ:IHI/IHLI?,MOIII:)’JIM nncunnnnﬁil/ﬁlonynﬂ
9 9
KOMIETEHITH NPaKTHKU* NMPaKTHKH*
IIpousBoxacTBeHHas

(03HaKOMHTENBHAS ) TPAKTHKA;

Crioco0eH y4acTBOBaTh B
IIpenaumnioMHas npaxkTHKa;

peanu3ann
IIpousBoacTBeHHas
MK-1 KOMMYHHKAIIMOHHBIX
N (mpoekTHas) MPaKTHKa;
KaMITaHHUH, TIPOEKTOB H o
N Hcropus peknaMbl U CBSI3€H C
MEpPOTPUATHN

00IIECTBEHHOCTBIO;
OCHOBBI MCHE)KMEHTA,




Ipenmecrayrommue Mocaexyrommue
Hngp Hauvenosanue nncﬁnl:mnnblyMoI;ynn uncunnnnﬁil/ﬁlonynu
9 9

KoMueTeHmH NpaKTHKA* NpaKTHKH*

TexHoJI0rMM MPOU3BOCTBA B
pEeKJIaMe U CBA3SIX C
00I1ECTBEHHOCTHIO;
KomnbroTepHbIC TEXHOJIOTHH B
JM3aiiHEe pEKJIaMbl;

OCHOBBI HHTETPHUPOBAaHHBIX
KOMMYHHUKAIHHA B peKIlame;
OCHOBEI CBsI3€H €
00IIIECTBEHHOCTHIO;
VYrpaBieHne 9eI0BeUeCKUMHI
pecypcamu;
HNudopmanroHHbIe
TEXHOJIOruM B pekiame U PR;
Teopust 1 mpakTUKa MaccOBOU
uHpopManuy;

IIcuxonorus pexiamsl u PR;
[IpaBoBoe perymmpoBaHue
JeSITeTHbHOCTH B cepe
pEeKIaMEI U CBsI3CH ©
00IIECTBEHHOCTHIO;

OCHOBBI OpEHINHTA;
Texnonorun PR-
MEPOIPUITHH;

TBopueckue acniektsl PR-
JEATEILHOCTH;
Tlonutnyeckuit PR;
KpusucHbie KOMMYHUKAITHH;
Ipoorwcuposanue 6
KOMMYHUKAYUOHHOU
oeamenvHocmu **;
Opeanuszayus pabomol
omoenos pexnamol ¥*,
Opeanuszayus pabomut PR-
omoenog**;

Konupatimune 6 pexname™™,
Konupatimune 6 PR**;
Menedacmenm yugposwvix
KOMMYHUKQyuu **;
Konupatimune 6 yugposwix
meoua**;

Tperowr 6
Mmeduanompebnenuu**;
Teopus u npaxmuxa PR-
xamnanun **;

Out-of-home pexnama™**;
VYnpaenenue
KOMMYHUKAYUOHHBIMU
npoekmamu**;

Paspabomra Digital-
npoexkma**,

Teopus u npakmuxa
PDEKIIAMHBIX KAMAAHUT*™,
Menedacmenm pexnamuoco
azeumemea**;
MenuaniaHHpOBaHUE,
Ynpasnenue xpusucamu™*;
Koumenm-maprxemune™*,
Ananusz oanuwix u
UCKYCCMBEHHbLL
unmennexm**;




IIpenmecTBylomme ITocnenxyrommue
HaumenoBanme pen yiom Ayromt
Hndpp JHCHUITHHBI/MOIYJIH, JHCHUITHHBI/MOYJIH,
KoMueTeHmH NpaKTHKA* NpaKTHKH*

Mobunshoiii mapkemune **,

* - 3amoJIHAETCS B COOTBETCTBUM ¢ MaTpHueil komnereniuid u CYII OIT BO
** - 3JIEKTUBHBIE AUCIUIUIUHBI /TIPAKTHKH




4. OFBEM JJVCHUILJIMHBI U BUbI YYEBHOH PABOTHI

OO6mmas TpyaoeMKocTh aucuuruinabl «HectanaapTaeie pexiiamubie 1 PR-TexHOMOTMIMY) cocTaBiser «3» 3a4eTHBIC SMHUIIBL.
Tabauya 4.1. Buowvl yuebHol pabomvl no nepuooam 0C8OeHUs 00PA308AMeNbHOU NPOCPAMMBL 8biCULE20 00PA308aHUS OJisl OYHOU (HopMbl
00yuenus.

Buja yue6Hoii padoThI BCEI'O, ak.u. CEMeclT pCBD)
Konumaxmmnas paboma, ax.u. 34 34
Jlexuuu (JIK) 17 17
JlaGopartopusie pabotsl (JIP) 0 0
IMpaktuueckue/cemunapckue 3ansatus (C3) 17 17
Camocmosmenvras paboma 0by4arowuxcs, ax.u. 74 74
Koumponw (sx3amen/3auem c oyenkou), ax.u. 0 0
OO01Iasi TPYT0EMKOCTh THCIHILTAHBI aK.v. 108 108
3a4.el. 3 3




5. COAEPKAHUE JUCIUIIJINHBI

Tabauya 5.1. Codeporcanue oucyuniunsl (Mo0yis) no euoam y4ebHou pabomuol

Bun
Homep | HammeHnoBaHue pasnena "
paszena [——— Copep:xanue pa3aesa (TeMbl) yueOHoit
padoThI*
11 ITonsTre marketing mix - 4P JIK, C3
12 IMonsTus «MapKETHHIOBbIE KOMMYHHKALHID 1 JIK, C3
«KaHaJIbl KOMMYHHKAIHI»
1.3 Ilemn MapKETHHTOBBIX KOMMYHHKAITUI JIK, C3
14 00630p HHJIyCTPHH MapKETHHI OBBIX JIK, C3
KOMMYHUKAIIWi: BUABI aT€HTCTB U MX 33Ja49H
15 CTpyKTypa areHTCTBa JIK, C3
1.6 CTpyKTypa oT/iesa MapKeTHHTa B KOMITAHUU JIK, C3
1.7 [TonsTue «Oopud», crpykrypa opuda JIK, C3
1.8 [ToHsATHE «TOTPEOUTETHCKUH HHCANTY JIK, C3
O0630p uHAYCTPUH 1 1.9 [onsarue «mmatdopma OpeHma JIK, C3
Pasnen 1 | HCTPYMCHTOB 1.10 [TonsTHE «KOMMYHHKAIIMOHHBIA TIPOSKT», STATIBI JIK, C3
MapKETHHTOBBIX KOMMYHUKAIIHOHHOTO NTPOEKTa
KOMMYHHKaIHH 1.11 OrieHKa pe3yIbTaTOB KOMMYHHKAIIHOHHOTO JIK, C3
MIPOEKTa
112 Bubl ”HCTPYMEHTOB ITPOIBHXKEHUS OpeHia JIK, C3
1.13 [onstue ATL u Bunsl ATL-UHCTpyMEHTOB JIK, C3
114 ITonstue BTL u Bunst BTL-unctpymeHToB JIK, C3
1.15 [ToHATHE «pEKIAMHBIH KIaTTEP» JIK, C3
[Tntochl ¥ MUHYCBI TIPUMEHEHUS HECTAHIAPTHBIX
1.16 UHCTPYMEHTOB MAapKETUHIOBbIX KOMMYHUKALIMN U JIK, C3
PR
2.1 [ousitue brand experience JIK, C3
2.2 [onaTne «OpsMOi MapKETHHI JIK, C3
Pasen 2 Direct marketing (ITpsimoii 2.3 Buas! mpsiMoro MapKeTHHTa JIK, C3
MapKeTHHT) 24 [TouroBas pacchuIKa: MPUMEHEHHE, TUTIOCHI 1 JIK, C3
MHHYCBHI
2.5 HecranaapTHble 10X0bI B IPSIMOM MapKETHHIE JIK, C3
3.1 [onsATHE «COOBITHAHBIA MapKETHHIY JIK, C3
. 3.2 [1J1F0CHI ¥ MUHYCBI COOBITHHHOTO MapKEeTHHTa JIK, C3
Pazmen 3 Event mavrketlvng 3.3 Buas! Mmeponpustuit JIK, C3
(CoOBITHITHEII MapKETHHT) T —— 5 —
34 p JIXOJIbI B COOBITHHHOM JIK, C3
MapKeTHHTe
4.1 [oHATHE «CTUMYITUpPOBaHHE COBITAY JIK, C3
4.2 [TyTh TOBapa 10 noTpeOUTENS JIK, C3
4.3 Buapl ctumynupoBaHus cObITa JIK, C3
4.4 [Monsitue trade marketing («roprossiii Mapketunr») | JIK, C3
45 3aauy ¥ MHCTPYMEHTBI TOPTOBOTO MApPKETHHIA JIK, C3
Pasen 4 Sales promotion 4.6 Hecranaaptasle noaxoasl B ToprooM mapkerunre | JIK, C3
(CrumynupoBanue cObITa) 47 IMonsiTue consumer marketing («moTpeOUTENLCKHI K. C3
' MapKETHHI») ’
48 3aJau ¥ MHCTPYMEHTHI TOTPEOUTETHCKOTO JIK, C3
MapKeTHHTa
49 HecrannapTHble 101X0/1BI B IOTPEOUTEIILCKOM JIK, C3
MapKeTHHIe
[MonsTre «umppoBoit MapKeTHH». Bub
nudposoro mapkerurra. [Torsrue u Buas! online
video (OLV). ITmrocer u munycet OLV.
Paszen 5 Digital marketing 51 Hecrangaptasie moaxomasl B OLV. TTonstue JIK, C3

(ITudpoBoit MapKkeTHHT)

«JIOTIOJTHEHHAS PEeaTbHOCTEY. I ITIOCHI 1 MUHYCHI
JIOTIOJIHEHHOH peanbHOCTH. HecTannapTHbie
MIOAXO/IbI B IOTNIOJIHEHHOM peanbHOocTu. [loHsaTue
CGI. Imocel u Munycsl CGI




Homep | HammeHnoBaHue pa3nena
pasaena JUCHUILITHHBI

Conep:xanue pasaesa (TeMbl)

Bun
y4eOHo
padoThr*

5.2

Hecrangaptasie noaxons! B CGI. Pexnama y
6J10repoB: IUIOCH 1 MUHYCHL. Kitaccnguxarust
6norepoB. HectanaapTHbIE TOIXO/IBI B peKiIaMe y
650repoB. MoOOMIIBHBIE MTPUIIOKEHHUS: IPUMEHEHUE
B MapKETUHTOBBIX KOMMYHUKaIMAX. [I1roch 1
MHHYCBI IPUMEHEHNS HEHPOOOTOB B
MapKEeTUHTOBBIX KOMMYHUKaIUAX. Buasl urp,
HCTIONB3YEMBIX B MAPKETUHTOBBIX KOMMYHUKALHUAX.
Advergames: mmocsl 1 MuHYCHL. Product Placement
B UIpax: IIOCHl U MUHYCHL. [ToHsATHE
«MeTaBceJIeHHas». PekinaMa B MeTaBCelIeHHbBIX

JK, C3

Pa3nen 6

Hecrannaprthsie
WHCTPYMEHTBI

MapKETUHTOBBIX
KOMMYHHUKaLUH

6.1

®dnenMoObI: TOHATHE, IUIIOCHl 1 MUHYCBHIL.. Ambient
media: HOHsATHE, TUTFOCHI U MUHYCHI.
HecrannapTHble HOCUTENN PEKIIAMBI, HX
npumenenue. Product placement: nonsitue, miocet
u muHychl. Life placement: nonstue, mitocsl 1
MHUHYCBI

JIK, C3

6.2

[TpoBoKanMOHHBII MapKETHHT: TIOHSITHE U TIPHEMBI.
[MapTH3aHCKMI MApKETHHT: TOHATHE W IPHUEMBI.
BupycHBbIif MapKETHHT: OHSTHE, TUTIOCH H MHHYCHI.
JIuMUTHpPOBaHHbIC KOJUIEKIIMH M UX TPUMEHEHHUE

JIK, C3

Pasmen 7 |PR

7.1

TTonstue PR

JIK, C3

7.2

Huctpymentsl PR

JIK, C3

7.3

Hecranmaptabie nonxonsl B PR

JIK, C3

Paznen 8

WHTterpupoBaHHbIe
peKITaMHbIe KaMIIaHUU

8.1

[onsarue «HTErpHpoBaHHas KaMIaHusmD. Beibop
WHCTPYMEHTOB JUISl HHTETPUPOBAHHOW KaMITaHHH.
HecrannapTHble TOX0/1BI B MHTETPUPOBAHHBIX
KaMOaHHUIX

JIK, C3

8.2

HpI/IMeHeHI/Ie COIMAJIbHBIX IMMPOCKTOB B
MAapKETUHIOBbIX KOMMYHHKAIUAX. HeCTaH}]apTHI)Ie
MOAXOAbI B COIMMAJIBHBIX MPOCKTAX

JK, C3

8.3

TPEHZ[IJI B MAPKETUHI'OBBIX KOMMYHHUKaIHUAX

JIK, C3

* - 3anonHsgercs Toibko 1o OUHOM dopme obyuenus: JIK — aexyuu, JIP — nabopamopuvie pabomut, C3 —
npaKmuiecKue/CeMunapcrue 3aHsamusl.

6. MATEPUAJIBHO-TEXHUYECKOE OBECIIEYEHUME JUCHUIIJINHBI

Tabnuya 6.1. Mamepuanvho-mexnuueckoe obecneuenue OUCYUNIUHBL

Tun aynuropuu

OcHamenue ayiuropuu

Crnennann3npoBaHHoOe
yueOHOe/1abopaTopHoe
odopynoBanme, I1O u
MaTepHaJIbl 1151 0CBOCHHSA
AMCUMILINHBI
(mIpu HEOOXOAUMOCTH)

JlexunonHnas

Ayautopust 1S IPOBEACHUS 3aHATUN
JICKIIMOHHOTO THTIA, OCHANICHHAS
KOMIUIEKTOM CIEIUAIN3UPOBAHHON MeOenu;
JIOCKO# (9KpPaHOM) U TEXHHYECKUMHU
CpEICTBAMU MYJIbTUMENNA MTPE3CHTAIIHIA.

CemuHapckas

Ayautopust 1S POBEACHUS 3aHATUN
CEMHHApPCKOT0 THUIMA, TPYIIOBBIX U
WHIUBUAYATBHBIX KOHCYJBTAIIUH, TEKYIIIETO
KOHTPOJISI U POMEXYTOYHOM aTTecTalu,
OCHAIIIEHHAs] KOMIUJIEKTOM




CHEIHATTM3UPOBAHHON MeOeH 1
TEXHUYECKHMHU CPEICTBAMH MYJIbTUMEINA
IIPE3CHTALMMN.

Aynuropus JUisi CaMOCTOSITEIbHON pabOThI
oOydaromuxcst (MOKET UCTIOIB30BAThCS IS

st .
A . | IpOBEIEHUS] CEMUHAPCKUX 3aHATHH U
CaMOCTOSITEIILHOM .
KOHCYJIbTAIUH ), OCHAIIIEHHAS KOMILIEKTOM
paboThI

CTIeMaIM3UPOBAHHON MeOenu 1
KoMibroTepami ¢ gocrynoM B QUOC.

* - ayIUTOpHS AJIsl CAMOCTOSTENIbHOM pa0doThl 00yyaronuxcs ykasbiBaercs OBA3ATEJIDBHO!

7. YHEBHO-METOANYECKOE U TH®OPMAIIMOHHOE OBECHHEYEHHUE JUCHUITJIMHBI

Ocnoenas numepamypa:

1. Beprep Mowna. 3apasurenshsiii. Ilcuxonorus capadansoro paguo. Kak caenats
MPOIYKTHI U uaeu nonyisipasiMu. M3narenscteo MU®, 2024
https://www.ozon.ru/product/printed-book-business-literature-berger-jonah-792746373/
HononnumenvHnasn 1tumepamypa:

1. bapnen ®un. B3nom mapkerunra. Hayka o Tom, nouemy mbl nokynaeM. M3narensctBo
MU®, 2024 https://www.chitai-gorod.ru/product/vzlom-marketinga-nauka-o-tom-pochemu-my-
pokupaem-3045612

2. BanoB A.H. Kak npuaymats uzero, ecinu Bol He OrunBu M3narenbcTBo «AnbIuHa
[Mabaumepy, 2024 https://www.ozon.ru/product/kak-pridumat-ideyu-esli-vy-ne-ogilvi-ivanov-
aleksey-nikolaevich-1613682440/

3. Oumu CeproBuil. «CapadanHbliii MapkeTUHT. Kak yMHBIC KOMITAHUU 3aCTABJISIOT O
cebe roBoputhy. M3narenscteo MU®D, 2012 https://www.litres.ru/book/endi-
sernovic/sarafannyy-marketing-kak-umnye-kompanii-zastavlyaut-o-sebe-g-3138745/
Pecypcuol ungpopmayuonno-menekommynuxkayuourot cemu « Mnmepremy:

1. O9bC PYIH u croponnue DbC, Kk KOTOPBIM CTYI€HThl YHUBEPCUTETA UMEIOT TOCTYII
Ha OCHOBaHMWU 3aKJIFOUEHHBIX JOTOBOPOB

- DnekTpoHHo-ombmmoTeunas cucrema PYJIH — 9bC PY JIH
http://lib.rudn.ru/MegaPro/Web

- OBC «YHuBepcuteTckas oubianoreka onnan» http://www.biblioclub.ru

- OBC Opaiit http://www.biblio-online.ru

- ObC «KoHcynbpTaHT cTynenTay www.studentlibrary.ru

- OBC «Tpounxkuii MmocT»

2. ba3bl JaHHBIX ¥ TOMCKOBBIE CUCTEMBbI

- OJIEKTPOHHBIN (POH]T TPABOBOM M HOPMATUBHO-TEXHUYECKOUN TOKYMEHTAIIUH
http://docs.cntd.ru/

- mouckoBas cuctema Suaekc https://www.yandex.ru/

- mouckoBas cucreMa Google https://www.google.ru/

- pedepatuBHas 6a3a nanasix SCOPUS
http://www.elsevierscience.ru/products/scopus/
Yuebno-memoouueckue mamepuanvt 051 cCamocmosamenbHol pabomuvl 0OYUaAOWUXCSL NPU
0CB8OCHUU OUCYUNTUHBL/MOOYIA*:

1. Kypc nexuwmit no nuciumniune «Hecrangaptaeie pekinaMmubie 1 PR-texHomorum.

* - Bce y4eOHO-METOAMYECKHE MaTepUallbl Ul CaMOCTOATENbHOM paboThl 00yJaromuxcs
pa3MeIarTCs B COOTBETCTBUHU € ACHCTBYIOLIUM NOPsAKOM Ha cTpaHule aucuuiuiiasl B TYHUC!
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