[lokyMeHT nofinmcaH NpocToi 3NeKTPOHHON NOANUChIO
MHdopmaums o Bnagenbue:

®WNO: Actpedbos Oner AnekcarLposuy

LlomkHocTb: Pektop

[ata nognucanus: 03.06.2024 11:07:34

YHUKANbHBIA NPOrPaMMHbIiA KITHOY:
€a953a0120d891083f939673078ef1a989dae18a

[Inan 00obpen YVuenoim cosemom OVII
IIpomoxon Ne 0600-YCII-6 om 28.11.2023

38.04.02

Kagpbedpa: Kadeapa mapketuHra

Qakynbmem: SKOHOMUYeCKuiA dakynbTeT

(epepanbHoe rocylapcTeeHHoe aBTOHOMHOE 06pa3oBaTenbHOE yupeXaeHue Bbicliero o6pasoBaHus

Poccuiicknit yHusepcutet Apyx0bt Hapogos um. Matpuca Jlymymbot
OkoHoMUYeckun bakynsTeT
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MeHemxmeHT

International marketing and business / MexayHapoaHbI MapkeTUHr 1 6usHec (aHrn.ss.)

c - PegepanbHbiv yHUBEpcnTeT MuHac-Kepaic

lK BanuhuKayus: Mazucmp

00 Hayana nodzomoeku (1o y4ebHOMY fary) 2024

@opma obyqeHus: O4yHas

ObpasosamensHbili cmaHdapm (CYOC) Ne 371 o1 21.05.2021

Cpok nony4eHus obpasoeaHusi: 2 e.

OcHosHoll Tunbl 3a0ay npogheccuoHanbHol desmensHocmu

COI'JIACOBAHO

+ MH(POPMALMOHHO-AHANIMTUHECKMIA

+ OpraHM3aLMOHHO-YNPaBNEHYECKUI

HauanbHuk YOI 5/ Bopobbesa A.A./

Son
[ekaH / AHgporosa U.B./

Mpeacenatens MCCH / E@pemos B.C/

PykoBoauTenb MarmcTepckon nporpaMmbl / 30608 A.M./
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CBoAHble faHHble
Kypc 1 Kypc 2
Mtoro
CeM. 1| CeMm. 2 | Bcero | Cem. 3 | Cem. 4 | Bcero
H
TeopeTnyeckoe obyyeHne 1 NpakTUKn 18 18 36 18 18 54
3 |3K3aMeHauMOoHHble ceccnm 2 2 4 2 2 6
Mo |MpegannnoMHas rnpakTuka 14 14 14
MoaroToBka K npoueaype 3almnTbl U
[ |3awmTa BbINYCKHOM KBaNMMUKALIMOHHOW 4 4 4
paboThl
r lMoaroToBKa K cAaye n caada roc. 2 2 2
3K3aMeHa
K  |KaHukynbl 2 8 10 2 8 10 20
« |Hepabouve npa3aHuyHbIe HK (He 1 1 2 1 1 2 4
BKJ/1I0YAs BOCKPECEHbBS) (6 aH) | (6 4H) [(12 aH)| (6 aH) | (6 AH) [(12 AH)|(24 aH)
rlpo,ClOﬂ)KVITeJ'IbHOCTb 06yquM;| 6onee 39 Hep. 6onee 39 Hep.
NTtoro 23 | 29 | 52 23 | 29 | 52 104
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