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1. EJIb OCBOEHUMA JTUCIIUITJIMHbI

Jucnunmuaa «Management in Architectural Project» BXOauT B mporpaMMy MarucTparypbl
«APXUTEKTYpa JKUJIBIX, OOLIECTBEHHBIX M MPOMBIIIICHHBIX 3/1aHui» 1o HampasieHuto 07.04.01
«ApxuTektypa» W u3zydaercs B 3 cemectpe 2 kypca. Jucnumumny peanusyer Kadenpa
aApXUTEKTYphl, pecTaBpaluu W Ju3aitHa. [ucuunimza coctouT u3 4 pazaenoB u 19 tem u
HanpasjieHa Ha usydenue theory and practice of advertising and PR; methods for assessing their
effectiveness; theory and methodology of marketing research.

Ienpro ocBocHus auciuiuinabl sBissercs studying the theoretical foundations and practical
skills in the field of advertising in architecture, as well as giving the student a systematic
understanding of public relations as an independent scientific discipline and one of the
components of the marketing communications complex, showing the role and capabilities of PR in
promoting architectural projects.

2. TPEBOBAHUA K PE3YJIBTATAM OCBOEHUSA JUCIUIIJINHBbI
OcBoeHne AUCHUIUIMHBI «YTpaBICHUE MPOEKTAMM B APXUTEKTYPHOH AEATENbHOCTH»
HampaBlIeHO Ha (QOpMHUpPOBaHME Yy OOYYaAIOMMXCS CIEAYIOIMMX KOMIIETCHIMH (YacTH

KOMITCTCHITHH ):

Tabnuya 2.1. Ilepeuenv komnemenyuil, opmupyemvix y 00y4arOWuxcs npu 0c60eHuu
OUCYUNTUHDBL (Pe3YTbmambl 0C80EHUS OUCYUNTIUHDL)

HHZ[HKaTOp]:I JAOCTHIKCHHUS KOMIIETCHIIMHA

Hugp Komnerenuus N
(B paMKax JaHHOH THCUUTUIMHEI)

Crmoco0OeH aHATH3UPOBATH U VK-5.1 UnTepnperupyet ucroputo Poccun B KOHTEKCTE MUPOBOTO

YUUTHIBATH pa3HOOOpa3ne HCTOPHYECKOTO PA3BUTHS;;
YK-5 KyJbTYp B Ipoliecce VK-5.2 Haxoaut 1 ucnosib3yeT Npu COUUAIBHOM U
MEXXKYJIBTYpHOTO npodeccrnoHaIbHOM 00IIeHNN HH(POPMAIHIO O KyJIbTYPHBIX
B3aUMOJICHCTBUS 0COOEHHOCTSIX M TPAIUIMAX Pa3IMIHBIX COLMAIBHBIX IPYMIL;

Cnioco0eH omnpenensTh u
PCATU30BBIBATE IIPUOPUTETHI
YK-6 COOCTBEHHOM JEATEIILHOCTH U
CIOCOOBI €€ COBEPIIIEHCTBOBAHHUS

HA OCHOBE CAMOOICHKH

YK-6.1 KonTponupyer KoIu4ecTBO BpeMeHH, MOTPaueHHOTO Ha
KOHKPETHbBIE BUIbI JICATEIILHOCTH;;

YK-6.2 BeipabaTeiBaeT HHCTPYMEHTHI M METO/IBI YIIPABJICHUS
BpPEMEHEM IIPH BBIMOJIHEHINH KOHKPETHBIX 3ajjay, IPOEKTOB, IIeNeil.;

[IK-2.1 ymeer:

[] y9acTBOBaTh B pa3padOTKe OPUTHHAIBHBIX U HECTAHIAPTHHIX

APXUTEKTYPHBIX PEIICHUH (B TOM YHCIIE C YUYETOM IMOTPEOHOCTEH

yir ¢ OB3 u MaToMOOMIBHBIX TPYIIT HACEICHHU);

[ opopMIIATh TpadUIECKUe H TEKCTOBBIC MaTEPHAIEI 110

APXUTEKTYPHOMY pa3zesly MPOEKTHON JOKYMEHTAIMH, BKIIIOYast

YepTEeXKHU, MIIAHbI, MOJEIIM U MAKETHI U MOSICHUTENIbHbIE 3aHCKY;
y4acTBOBAaTh B 3alIUTE apXUTEKTYPHOTO pa3jielia MpOeKTHON

JIOKyMEHTAIIU B AKCTIEPTHBIX WHCTAHIIHSAX;

MPUMEHSTH CPEJICTBA U METOIBI IPO(HECCHOHATILHON U
MEPCOHANTBHON KOMMYHHWKAIIUU TIPH COTJIACOBAHUH
ApPXUTEKTYPHOTO pasjiena MPOEKTHOH JOKYMEHTAINH C 3aKa3UHKOM
Y 3alIUTe B OpraHax dKCIEPTU3HL;;

[IK-2.2 3Haer:

[ TpeboBaHUs 3aKOHOIATENBCTBA Poccuiickoil denepanui U HHBIX
HOPMAaTUBHBIX IPABOBBIX aKTOB, HOPMATUBHBIX TEXHUUECKHUX U
HOPMAaTUBHBIX METOJUYECKUX JOKYMEHTOB K COCTaBy U
COJICPKAHUIO PA3JICIIOB MPOEKTHON JTOKYMEHTAIUH (B TOM YHCIIE
yuuThIBaromue notpedHoctu jaun ¢ OB3 1 MaToMOOMIBHBIX TPYIIIT
TpaxaaH);

METOJIbl aBTOMATHU3UPOBAHHOTO TPOSKTUPOBAHHS, OCHOBHBIC
MPOTpaMMHbIE KOMILJIEKCHI CO3/IAHUS YepPTEeXKEil U MOJIETIeH;

TpeboBaHus 3aKoHOIaTeNbcTBa Poccuiickoit Deaepalini M MHBIX

Crioco0eH y4acTBOBaTh B
MOJArOTOBKE U 3aIIUTE
apXUTEKTYpPHOM 4acTH pa3zeioB
HpOGKTHOI\/'I JOKyMEHTallun, B TOM
YUCJIE C IPUMEHEHUEM
HMHHOBAI[MOHHBIX METOJIOB U
TEXHOJIOTHH apXUTEKTYypHOIO
IIPOEKTUPOBAHUS

IK-2

2




I/IH}II/IKaTOPLI JOCTHIKCHHSI KOMIIETCHIINHN

I N
bp (B pamMKax JaHHOW JUCIHILIHHBI)

Komnerennus

HOPMAaTHUBHBIX IPABOBLIX aKTOB, HOPMATUBHBIX METOAUYCCKUX
JOKYMCHTOB K NOPSAAKY NPOBCACHUA SKCIIECPTU3bL HpOCKTHOﬁ
JAOKYMCHTalNU,

[] MeTO bl U CpeacTBa HpO(l)eCCHOHaHLHOﬁ n HepCOHaJ’ILHOfI
KOMMYHUKAIIWH. ]

3. MECTO JUCIIMIIJIMHBI B CTPYKTYPE OII BO

JucuunnuHa «YIpaBiaeHUE INPOEKTaMH B apXUTEKTYPHOM JEATEIbHOCTH» OTHOCHUTCA K
qacTd, (GopMHpyeMOH ydaCTHMKaMH OOpa30BaTENIbHBIX OTHOWICHMH Osoka 1 «/lucumniauHbl
(Momynn)» 00pa3oBaTeNbHON IPOTPAMMBI BBICILIETO 0Opa30BaHUS.

B pamkax o0Opa3oBaTesbHOM IPOrpaMMbl BbICHIETO OOpa30BaHUS OOydYarONIMECs TaKKe
OCBaMBAIOT JIpyrMe€ JWCLUUIUIMHBl W/WIM  TPAKTUKH, CIIOCOOCTBYIOIIME  JIOCTHKEHUIO
3aIlJJAaHUPOBAHHBIX  PE3yJbTaTOB OCBOEHUS  JUCHUIUIMHBI  «YIpaBlI€HHE MPOEKTaMH B
apXUTEKTYPHOU JEATEIbHOCTI.

Tabnuya 3.1. Ilepeuenv komnonenmos OII BO, cnocobcmeyrowux O0ocmudiceHuro
3ANIAHUPOBARHbLX pe3)1bmamoe OC60€HUA ducuunﬂuﬂbl
HpenmecrByromue Hocaenyrwomue
Mudg Haumenosanne zmcfmnnnﬂbJMom JIU ncunnnnﬂil/nl:lou JIU
P KOMIIETeHIIHH *Hy i A . Y,
MPaKTHKH MPAKTHKH
Crioco0OeH aHATH3UPOBATH H N
WHOCTpaHHbII S3BIK B
YUHUTBIBAaTh pa3HOOOpa3ue .
npoeCCHOHANBHOM NesTenbHOCTH; | [IpenaumuioMHast MpaKkTHUKa;
YK-5 KyJbTYp B Ipoliecce N
Ucropus penurnii Poccuu;
MEXKYJIBTypHOTO
B3aUMOJEICTBUS
dunocodust © METOIOIOTHS
Hay4HOU J€ATEIbHOCTH;
CriocobeH omnpenensiTs 1 Hayuno-uccnenoBarensckas pabota | TexHomorndeckas (IpoeKTHO-
peanu30BbIBATL IPUOPUTETHI (TosyueHue MepBUYHBIX HABBIKOB | TEXHOJIOTHUECKAs) IPAKTHKA;
VK-6 COOCTBEHHOU JIEATENBHOCTH Hay4HO-HCCIIEOBATEIbCKON HayuHno-uccnenoBarenbckas
1 CIIOCOOEI ee paboTh); pabora;
COBEPIICHCTBOBAHMS Ha TexHomormaeckas (IPOSKTHO- [IpenoumioMHast MpaKTHUKA;
OCHOBE CaMOOIICHKH TEXHOJIOTHYECKasl) MPaKTHKa
(yuebHas);
Crioco0OeH y4acTBOBaTh B
MOJITOTOBKE U 3aIUTe
ApXUTEKTYPHOU 4acTH
. ApPXUTEKTypHOE IPOSKTHPOBAHHE U
Pa3zeoB MPOCKTHOMN TexHomoruyeckast (POEKTHO-
HaY4YHBIC UCCIICIOBAHUA,
JOKYMEHTAluH, B TOM YUCJIC TCXHOHOFI/I‘ICCKaH) IIpaKTHUKa,
IK-2 [IpaBoBBIE acTIEKTHI B

C IPUMEHEHUEM
MHHOBAIIMOHHBIX METOJ0B 1
TEXHOJIOTHH
apXUTEKTYPHOTO
NIPOEKTUPOBAHUS

APXUTEKTYPHOU JEeATEIbHOCTH;

IIpenumnnomMHas NpaxkTUKa;

* - 3aMOJHSACTCS B COOTBETCTBUM ¢ MaTpuiei kommnereHnuii u CYII OI1 BO

** - 3JIeKTUBHBIC TUCIMIUIMHEI /TIPAKTHKH




4. OFBEM JJVCHUILJIMHBI U BUbI YYEBHOH PABOTHI

Oo6mmas TpyaoeMKOoCTh nucuuIuinabl «Management in Architectural Project» coctaBmsiet «4» 3a4eTHBIC €TUHUIIBL.
Tabauya 4.1. Buowvl yuebHol pabomvi no nepuooam 0C80eHUs 00pA308aAMENbHOU NPOSPAMMbL 8bICUIE20 00PA308aAHUL Ol OYHOU GOopMbl
00yuenus.

Buja yue6Hoii padoThI BCEI'O, ak.u. CEMech pCeD)
Konumaxmmnas paboma, ax.u. 36 36
Jlekimu (JIK) 18 18
JlaGopartopusie pabotsl (JIP) 0 0
IMpaktuueckue/cemunapckue 3ansatus (C3) 18 18
Camocmosmenvras paboma 0by4arowuxcs, ax.u. 81 81
Koumponw (sx3amen/3auem c oyenkou), ax.u. 27 27
Oo0masi Tpy10eMKOCTH T CHUIIHHBI aK.4. 144 144
3ay4.el. 4 4

O6m1as TpyaoeMKoCTh TUCIHUIUIUHBI «Management in Architectural Projecty coctaBmisieT «4» 3a4eTHbIC €TUHUIIBI.
Tabnuya 4.2. Budwvl yuebHoti pabomul no nepuodam 0c8oeHus 06pa308amenbHOl NPOSPaAMMbL 8blCULIC20 00PA308aHUsL OJIs1 OUHO-3A0UHOU opMbl
00yueHusl.

Bupa yue6Hoii padoThI BCEIO, ak.u. CeMec:p(_H)
Konmaxmmnas paboma, ax.u. 34 34
Jlexkuuu (JIK) 17 17
JlaGoparopusie pabotsl (JIP) 0 0
IMpaktuueckue/cemunapckue 3austust (C3) 17 17
Camocmosmenvhas paboma 0by4arowuxcs, ax.u. 74 74
Konmponw (9x3amen/3auem ¢ oyenkou), ax.u. 36 36
Oomasi Tpy10eMKOCTh T CIHUNIUHbI aK.4. 144 144
3ay4.el. 4 4




5. COAEPKAHUE JUCIUIIJINHBI

Tabauya 5.1. Codeporcanue oucyuniunsl (Mo0yis) no euoam y4ebHou pabomuol

Bun
Homep | HammeHnoBaHue pasnena "
Copep:xanue pa3aesa (TeMbl) yueOHoit
pa3aeja AUCHHUITJIMHBI %
padoThl
1.1 The main tasks of art in the modern world. JIK, C3
1.2 Forms of organization of creative projects. JIK, C3
13 The importance of forms of organization of creative K. C3
Advertising and PR as ' activity in the development of art. ’
Pazpen 1 |forms of organizing 1.4 Factors influencing the development of advertising. | JIK, C3
creative projects 15 Featuresi of the development of forms of PR JIK, C3
companies.
16 Contemporary art and its influence on the activities JIK, C3
of an art manager.
21 Historical stages _of development and formation of JIK, C3
the global advertising market.
29 Laws of formation of the global creative industry as JIK, C3
a system.
Paszen 2 World.a_nd Russian 23 The_ |_mportance of_ advertising in the life of society: JIK, C3
advertising positive and negative aspects.
24 Hlstor!cgl aspects of the development of domestic JIK, C3
advertising and its current state.
25 Features and characterls_tlc featureg of the JIK, C3
development of domestic advertising.
The emergence of a production process
3.1 management system in PR companies. JIK, €3
. The role of management activities and its reflection
p 3 Z(;?/glrjt?;ﬁn Zi%egt; of 3.2 in the system of modern advertising. JIK, €3
anelt com anieg 3.3 Advertising management mechanisms. JIK, C3
P 3.4 General characteristics of advertising products. JIK, C3
35 The |mportanc_e_ o_f technologies in art management JIK, C3
and their specificity.
L 4.1 The concept of sales technology. JK, C3
Sales technologies in art -
Paznen 4 management 4.2 Types of sales strategies. JIK, C3
g ' 4.3 Peculiarities of pricing in the field of design. JIK, C3

6. MATEPUAJIBHO-TEXHUYECKOE OBECIIEYEHHUE JUCHUIIJIMHBI

* - 3anonaseTcs Tonpko mo OUHOMU dhopme obyuenus: JIK — nexyuu, JIP — rabopamopneie pabomei; C3 —
nPaKmMuyecKue/CeMunapcKue 3aHamus.

Tabnuya 6.1. MamepuaneHo-mexnuueckoe obecneuerue OUCYUNIUHbL

Tun aynuropuu

OcHaleHue ayIuTOpuu

CrnenuajJu3supoBaHHoOe
yueOHOe/1adopaTopHoOe
odopynoBanmue, [10 u
MaTepHaIbl 1J1s1 0CBOECHHSA
JUCIHMIIIAHBI
(1pu He0OXOAMMOCTH)

A set of specialized
furniture, a marker board.

JlexoHHast SAMSUNG plasma TV
with a diagonal of 46
inches.

Cemunapexas A set of specialized
furniture, a marker board.

s A set of specialized
CaMOCTOSITENILHOM furniture, a marker board.




paboThI SAMSUNG plasma TV
with a diagonal of 46
inches.

* - ayTUTOpHS AJISl CAMOCTOSITENIbHOM padoThl 00yyaronuxcs ykaspiBaercs OBA3ATEJIDBHO!

7. YHEBHO-METOANYECKOE U TH®OPMAIIMOHHOE OBECHIEYEHHUE JUCHUITIJIMHBI

OcHoeHas numepamypa.

1. Arutyunova, E.A. Fundamentals of advertising [Electronic resource]: workshop / E.A.
Arutyunova. - Stavropol: North Caucasus Federal University, 2015. - 122 p. - EBS “IPRbooks” -
Access mode: http://www.iprbookshop.ru/62977.htm

2. Kuzmina, O.G. Integrated marketing communications. Theory and practice of
advertising [Electronic resource]: textbook / O.G. Kuzmina, O.Yu. Posukhova. - M.: RIOR:
INFRA-M, 2018. - 187 p. - EBS “Znanium.com” - Access mode:
http://znanium.com/catalog/product/953324

3. Advertising activity [Electronic resource]: textbook / ed. V.D. Sekerina. - M.: INFRA-
M, 2013. - 282 p. - EBS “Znanium.com” - Access mode:
http://znanium.com/catalog/product/350960
Jlononnumenvras tumepamypa:

1. Shishova, N.V. Theory and practice of advertising [Electronic resource]: textbook /
Shishova N.V., Podoprigora A.S., Akulich T.V. - M.: INFRA-M, 2015. - 144 p. - EBS
“Znanium.com” - Access mode: http://znanium.com/catalog/product/362871

2. Klyuev Yu. V. Theory and practice of mass information: textbook Direct-Media,
M.|Berlin, 2015, 100 http://biblioclub.ru/index.php?page=book_red&id=429884
Pecypcuvl ungpopmayuonno-menekommynuxkayuonro cemu « nmepremy:

1. O9bC PYIH u croponnue DbC, Kk KOTOPBIM CTYI€HThl YHUBEPCUTETA UMEIOT TOCTYII
Ha OCHOBAHUH 3aKIIFOYCHHBIX TOT'OBOPOB

- DnekTpoHHo-ombnmoTeunas cucrema PYJIH — 9bC PY JIH
http://lib.rudn.ru/MegaPro/Web

- OBC «YnuBepcuteTckas oubianorexa onnan» http://www.biblioclub.ru

- OBC IOpaiit http://www.biblio-online.ru

- ObC «KoHcynbTaHT cTynenTay www.studentlibrary.ru

- OBC «Tpounkuit MmocT»

2. ba3sl JAHHBIX U ITIOUCKOBBIC CUCTEMBbI

- BHeKTpOHHHﬁ (I)OHZ[ HpaBOBOﬁ u HOpMaTHBHO-TeXHH‘{eCKOﬁ AOKYMCHTallun
http://docs.cntd.ru/

- morckoBas cucrema STuaekc https://www.yandex.ru/

- mouckoBas cuctema Google https://www.google.ru/

- pedeparuBHas 6a3a nanueix SCOPUS
http://www.elsevierscience.ru/products/scopus/
Yyebno-memoouueckue mamepuansvt 011 camocmosmenbHoU pabomsl 00y4arOuuxcs npu
0CBOCHUU OUCYUNTUHBL/MOOYAAE:

1. Kypc nexunii 1o JUCHMILIMHE « Y IpaBJIEHNE IPOEKTaMU B apXUTEKTYPHOU
JACATCIIBHOCTH) .

* - Bce yueOHO-METOIMYECKUE MATePUAIIBI I CAMOCTOSITEIFHON pabOThl 00yUYaIOIIUXCS
pa3MeIIarTcs B COOTBETCTBHUHU C ACHCTBYIONIUM MOpsiAKoM Ha cTpanuile aucuuruinabl B TYUC!




PA3BPABOTYMUK:

YUCTIKOB JIMUTPUI
AJIEKCAH/IPOBHY

Jonsxcnocmo, BYIT

PYKOBOJIUTEJIb BYII:

3aBeayromuii kadeapoit

Tloonuce

Damunus U.0.

I'apsxun Urops
Hukonaesuu

Jonoscnocmo BYIT

PYKOBOJIMUTEJIb OII BO:

3aBenyromuii kageapoit

Tloonuce

Damunus U.0.

I'apekun Uropn
Hukonaesnu

Honocnocms, BYIT

Hoonucw

Damunus 1.0.



