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1. COURSE GOALS

The aim of the "Custom and tariff regulation” course is to develop students '
knowledge, abilities and skills in terms of methods of studying of market conditions
and executing the modern procedures of Custom and tariff regulation at the world
markets, using current international information sources and programs

2. REQUIREMENTS FOR LEARNING OUTCOMES

The development of the discipline "Custom and tariff regulation” is aimed at the for-
mation of the following competencies (parts of competencies) in students:

Table 2.1. List of competencies formed by students during the development of the
discipline (results of the development of the discipline)

Competence achievement indicators (within this

Code Competence
course)

Able to conduct marketing re- PC-1.1 Knows the goals, stages and procedures for
search, taking into account the  |conducting marketing research
influence of the international PC-1.2 Able to work with digital data, assess its

PC-1 marketing environment using the |sources and relevance
tools of a modified marketing PC-1.3 Knows how to evaluate the economic and
mix corresponding to the latest  |social effectiveness of marketing research
global trends PC-1.4 Knows the principles of interpreting the re-

sults of scientific research in professional activities

Capable of developing, imple-|PC-2.1 Knows how to select innovations in the field
menting and managing innova- |of professional activity (commercial, or marketing, or
tive products and intangible as- |advertising, or logistics, or commodity research)
sets in the company's interna- [PC-2.2 Able to work with digital data, assess its
tional markets sources and relevance

PC-2; PC-2.3 Is able to analyze and evaluate their economic

efficiency of innovative products

PC-2.4 Possesses the methods of development and
evaluation of the effectiveness of innovative trade
and technological, or marketing, or logistics, or ad-
vertising technologies

3. COURSE IN HIGHER EDUCATION PROGRAMME STRUCTURE

The discipline "Custom and tariff regulation” refers to the variable component
formed by the participants of the educational relations of the block B1 of the EP HE.

Within the framework of the EP HE, students also master other disciplines and/or
practices that contribute to achieving the planned results of mastering the discipline "Cus-
tom and tariff regulation”.

Table 3.1. List of EP HE components contributing to the achievement of the planned
results of mastering the discipline




Code Competence name Previous courses Next courses

Able to conduct marketing R&D practice
research, taking into account
the influence of the interna-
tional marketing environ-

Corporate marketing
at global markets

PC-1 . Managerial Decision
ment using the tools of a Making
modified marketing mix cor-
responding to the latest glob-
al trends
Capable of developing, im- | Corporate governance, R&D practice
plementing and managing | Global strategic man-
innovative products and in- agement
PC-2- tangible assets in the compa- | Finance organizations
| ny's international markets Marketing Metrics

Marketing manage-
ment in international
companies

* - filled in according to the competence matrix and theSP EP HE

4. SCOPE OF DISCIPLINE AND TYPES OF ACADEMIC WORK

The total labor intensity of the discipline "Custom and tariff regulation” is 3 credits.
Table 4.1. Types of educational work by periods of mastering the EP in for FULL-
time education

Course Semesters
Types of academic activities during the period workload,
of the HE program mastering academic 2 3 4
hours
Contact academic hours 108 108
Lectures LTR 18 18
Lab works LW
Seminars SS 18 18
Self-study, academic hours 63 63
Evaluation and assessment 9 9
academic
Course workload hours 108 108
credits 3 3

5. COURSE CONTENT

Table 5.1. The content of the discipline (module) by type of academic work

Course part topics Work type

LTR




Course part topics

Work type

Section 1. Custom and tariff regulation in the condi-
tions of globalization of economies.

Features of the Custom and tariff regulation (IT) at
the present stage. Factors and tendencies of devel-
opment of MT. Geographical and commaodity struc-
ture of MT. Dynamics of indicators of Custom and
tariff regulation. A role of multinational corporation
in Custom and tariff regulation Interrelation of Cus-
tom and tariff regulation (the foreign trade flows)
and PIl. MT — the most important factor of econom-
ic growth in the conditions of open economy.
Influence of crisis on development of Custom and
tariff regulation.

LTR, SS

LTR, SS

Section 2. Features of modern foreign trade regula-
tion and Custom and tariff regulation policy.
Characteristic features and features of modern for-
eign trade regulation. Customs tariffs. Non-tariff
restrictions. Features of application of measures of
non-tariff regulation. International practice of regu-
lation of foreign trade. Evolution of process of liber-
alization within the GATT/the WTO. WTO as sys-
tem of agreements. Agreement on agricultural in-
dustry

LTR, SS

Section 3. Russia in Custom and tariff regulation.
Foreign trade of Russia. Dynamics export / import
structure of trade. Russia in system of regulation of
Custom and tariff regulation

LTR, SS

LTR, SS

Section 4. Custom and tariff regulation in primary
goods.

The major primary goods — objects of MT. Main
indicators of Custom and tariff regulation in primary
goods. Features of trade in primary goods in the
world goods markets. Forms and methods of trade in
primary goods. Features of pricing in the world
markets of primary goods. International commodity
exchanges. Main tendencies of development of Cus-
tom and tariff regulation in primary goods. The
place and economic interests of Russia in the world
markets of primary goods

LTR, SS

Section 5. Custom and tariff regulation in finished
goods.

Factors and tendencies of development of the world
market of finished goods. Main indicators of Cus-
tom and tariff regulation in finished goods. Modern
factors of goods competitiveness. Modern forms and
methods of Custom and tariff regulation in finished
goods.

LTR, SS

LTR, SS

Section 6. Custom and tariff regulation in services.

Classification of services. Dynamics of Custom and
tariff regulation in services. Geographical structure
of Custom and tariff regulation. Regional structure

LTR, SS
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Course part topics

Work type

of Custom and tariff regulation in services. The gen-
eral agreement on trade in services (GATYS).

Section 7. Custom and tariff regulation in the ob-
jects of intellectual property (OIP)

Current trends of Custom and tariff regulation in
objects of intellectual property. Classification of ob-
jects of intellectual property. Dynamics and amount
of Custom and tariff regulation in objects of intel-
lectual property. Forms and methods of trade. Main
world trade license centers

LTR, SS

* - itis filled in only by full-time study: LTR — lectures; LR — laboratory work; SS - seminars.

6. MATERIAL AND TECHNICAL SUPPORT OF THE DISCIPLINE

Table 6.1. Material and technical support of the discipline

Audience type

Equipping the audience

Specialized education-
al/laboratory equipment,
software and materials for
the development of the dis-
cipline (if necessary)

Lecture hall

An auditorium for conducting lecture-type
classes, equipped with a set of specialized fur-
niture; a board (screen) and technical means of
multimedia presentations. Audience 340

Ayna. 17. Mono6mok Lenovo
AlO-510-22ISH Intel 15
2200 MHz/8 GB/1000
GB/DVD/audio, mouutop
21" MynbpTMeaMa NIPOEKTOP
Casio XJ-S400UN IIpoek-
MoHHbIN 3kpaH GEHA
244*244 MS Windows 10
64bit Microsoft Office 2021
LTSC

Computer class

A computer classroom for conducting classes,
group and individual consultations, ongoing
monitoring and intermediate certification,
equipped with personal computers (in the
amount of _21_ pcs.), a blackboard (screen)
and multimedia presentation technical means.
Audience 27, 29

Ayna. 105. MoHo6ok
Lenovo AIO-510-221SH
Intel 15 2200 MHz/8
GB/1000 GB/DVD/audio,
MoHuTOp 21" Mynerumenna
npoekrop Casio XJ-
S400UN Dkpan MoTOpH30-
BanHbIi Digis Electra MW
DSEM - 1105 MS Windows
10 64bit Microsoft Office
2021 LTSC

For independent
work of students

An auditorium for independent work of stu-
dents (can be used for seminars and consulta-
tions), equipped with a set of specialized furni-

4 3a51. budbnuorexku MoHo-
omok Lenovo AlIO-510-
221SH Intel 15 2200 MHz/8
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Specialized education-
al/laboratory equipment,

Audience type Equipping the audience software and materials for

the development of the dis-
cipline (if necessary)

ture and computers with access to EIOS. GB/1000 GB/DVD/audio,
Monutop 21" Mynbrumenua
npoekTop Cactus CSC4.SG
MS Windows 10 64bit Mi-
crosoft Office 2021 LTSC

* - the audience for independent work of students must be specified!

7. EDUCATIONAL, METHODOLOGICAL AND INFORMATIONAL SUP-

PORT OF THE DISCIPLINE

Primary literature:

. Emirova, A. E. International logistics : textbook for universities / A. E. Emirova, N. D. Emi-
rov. - Moscow : Yurait Publishing House, 2025. - 173 c. - (Higher education). - ISBN 978-
5-534-14927-2. - Text : electronic // Educational platform Yurait [website]. - URL:
https://urait.ru/bcode/567715 (date of address: 27.03.2025).
. Dybskaya, V. V. Logistics : textbook for universities / V. V. Dybskaya, V. I. Sergeev ; un-
der the general editorship of V. I. Sergeev. - Moscow : Yurait Publishing House, 2025. - 657
c. - (Higher education). - ISBN 978-5-534-18477-8. - Text : electronic // Educational plat-
form Yurait [website]. - URL.: https://urait.ru/bcode/568937 (date of address: 27.03.2025)..
Dzhabiev, A. P. Customs procedures : textbook for universities / A. P. Dzhabiev. - 2nd ed.,
rev. and ext. - Moscow : Yurait Publishing House, 2025. - 470 c. - (Higher education). -
ISBN 978-5-534-16451-0. - Text : electronic // Educational platform Yurait [website]. -
URL.: https://urait.ru/bcode/567194 (date of address: 27.03.2025).

Additional literature:

. The Handbook of Global Agricultural Markets: The Business and Finance of Land, Water,
and Soft Commodities, Luc Nijs, Palgrave Macmillan, 2014

. The Travels of a T-Shirt in the Global Economy: An Economist Examines the Markets,
Power, and Politics of World Trade, Pietra Rivoli, Wiley, 2014.

Resources of the Internet information and telecommunication network:

UNIBC (Scientific Library) provides access to the following EBS:

- EBS RUDN Access mode: http://lib.rudn.ru / - from RUDN stationary computers
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- University Library ONLINE — Access mode: http://www.biblioclub.ru /

- Book collections of SPRINGER publishing house. — Access mode: www.springerlink.com
- Universal databases of East View. — Access mode: http://online.ebiblioteka.ru/

- EBC publishing house "Yurayt™ Access mode: http://www.biblio-online.ru

- EBS Publishing House "Lan", collections

- Electronic library system "Znanium.com " - access to the main collection is granted

Electronic resources for educational activities

Bulletin of the RUDN, all series / Access mode: http://journals.rudn.ru /

eLibrary.ru / Access mode http://www.elibrary.ru/defaultx.asp from any computer on the territory
of the RUDN

RSL Dissertations Access mode: https://dvs.rsl.ru /?

BIBLIOPHIKA / Access mode: http://www.bibliophika.ru/

Columbia International Affairs Online (CIAO) Access mode: http://www.ciaonet.org/
East View. Collection "Statistical publications of Russia and CIS countries”
Grebennikon Access mode: http://grebennikon.ru /

LexisNexis Access Mode:http://academic.lexisnexis.eu

Search engines: Yandex (yandex.ru), Google (google.ru).

NH(popMalilnoOHHO-CIIPaBOYHbIE TIOPTAJIBL:
1. www.advertology.ru

www.marketing.spb.ru

www.p-marketing.ru

wWww.4p.ru

www.advi.ru

www.cfin.ru

Www.expert.ru

www.rbc.ru

NGk~ wWDN

Educational and methodological materials for independent work of students during
the development of the discipline/ module*:

1. A course of lectures, standard tasks and a control test on the discipline "Custom
and tariff regulation” is posted on the TUIS portal, Access mode:
https://esystem.rudn.ru/enrol/index.php?id=13708

8. EVALUATION MATERIALS AND A POINT-RATING SYSTEM FOR
ASSESSING THE LEVEL OF COMPETENCE FORMATION IN THE DISCIPLINE

Evaluation materials and a point-rating system™* for assessing the level of competence
formation (part of competencies) based on the results of mastering the discipline "Custom
and tariff regulation™ are presented in the Appendix to this Work Program of the discipline.


http://www.marketing.spb.ru/
http://www.p-marketing.ru/
http://www.4p.ru/
http://www.advi.ru/
http://www.cfin.ru/
http://www.expert.ru/
http://www.rbc.ru/
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