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Y4ebHbIn nnaH MarmcTpatypbl 'MexayHapoaHbIi MapKeTUHr n 6u3Hec', kog Hanpaenexus 38.04.02, rog Hayana noarotoBku 2025

i i i se | YToro Kypc 1 Kypc 2
" |akap.ua Cemectp 1 [18 Hen] Cemectp 2 [18 Hen] Cemectp 3 [18 Hen] Cemectp 4 [ Hea]
G B NHpekc HaunmeHoBaHue SIREED | ELENES 3.e. JNlek | Nab Mp 3.e. Nek | Nab Mp 3.e. Nek | Nab Mp 3.e. JNlek | Nab Mp
nnaxe THoe THoe
Bnok 1.Ancumnaunbl (Moaynn) 63 2268 [ 24 108 180 18 72 144 21 72 180
O6s3aTenbHag 4acTb 52 1872 20 90 162 14 54 108 18 54 144
+ 51.0.01 ba3oBasi KOMMOHEHTa 18 648 11 3 7 5 1 3 2 1
n 51.0.01.01 Managerial economics / YnpaBneHueckas 3 108 3 1 2
5KOHOMMKA
Management Research Methodology /
+ 51.0.01.02 MeTtogonorusi uccnenoBaHus npobnem 3 108 3 1 2
yrpaBneHus
+ 51.0.01.03 Corporate Governance / KoprnopaTuHoe 3 108 3 1 2
ynpasnexHue
+ 51.0.01.04 Global Strategicu Management/ o6anbHbin 3 108 3 1 2
CTpaTermyeckMn MeHeKMeHT
Professionally Oriented Russian Language /
+ 51.0.01.05 Pycckuin s13bik B NpodeccoHanbHom 6 216 2 1 2 1 2 1
LesaTenbHOCTU
+ 51.0.02 BapnaTMBHasi KOMNOHEHTa 34 1224 9 2 2 9 2 3 16 3 7
+ 51.0.02.01 Finance organizations / ®uHaHCbl opraH13auui 3 108 3 1 1
Marketing Metrics (Marketing project
+ 51.0.02.02 effectiveness) / MapkeTVHroBble METPUKM 6 216 6 1 1
(3cbheKTMBHOCTb MAPKETUHIOBBIX NMPOEKTOB)
Marketing management in international
+ 51.0.02.03 companies / OnepaTMBHOE MapKETUHIOBOE 6 216 6 1 2
NIaHMpOBaHUE B MEXAYHAPOAHBIX KOMNaHUsX
+ 51.0.02.04 Trade Marketing / ToproBbiii MapKeTUHI 3 108 3 1 1
Managerial Decision Making / MeToabl NpuUHATUSA
+ 61.0.02.05 YNpaBIEHYECKNX peLIEHNI g 108 E 1 1
Integrated Marketing communications in
+ 51.0.02.06 international companies / HTerpupoBaHHble 4 144 4 1 1
MapKeTUHroBble KOMMYHUKaLWK B
MeXAyHapOAHbIX KOMMaHUAX
+ B51.0.02.07 Consumer behaviour / MNoBeaeHne noTpeduTens 4 144 4 1 1
+ 51.0.02.08 Corporate markf:ting at global markets / 2 72 2 2
KoprnopaTuBHbIi MapKETUHI HA2 MUPOBOM PbIHKE
+ 51.0.02.09 International Marketing / MexayHapoaHbIn 3 108 3 2
MapKeTUHI
Yacrb, hopMupyeMas yHacTHMKaMu 06pa3oBaTesibHbIX 11 396 4 18 18 4 18 36 3 18 36
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Y4ebHbIn nnaH MarmcTpatypbl 'MexayHapoaHbIi MapKeTUHr n 6u3Hec', kog Hanpaenexus 38.04.02, rog Hayana noarotoBku 2025

i i i se | YToro Kypc 1 Kypc 2
" |akap.ua Cemectp 1 [18 Hen] Cemectp 2 [18 Hen] Cemectp 3 [18 Hen] Cemectp 4 [ Hea]
G B NHpekc HaunmeHoBaHue SIREED | ELENES 3.e. JNlek | Nab Mp 3.e. Nek | Nab Mp 3.e. Nek | Nab Mp 3.e. JNlek | Nab Mp
nnaxe THoe THoe
+ b51.B.4B.01 AncumnauHbl (Mogynu) no Bbi6opy 1 (AB.1) 4 144 4 1 1
+ 51.B.AB.01.01 |Content-marketing / KOHTEHT-MapKeTUHr 4 144 4 1 1
- b51.B.[1B.01.02 [Digital marketing / Avoxutan-MapkeTuHr 144 1 1
+ b1.B.AB.02 AncumnauHbl (Moaynu) no Bbi6opy 2 (AB.2) 4 144 4 1 2
+ 51.8.18.02.01 Global consumer trends / FTnobanbHble TEHAEHLMN 4 144 4 1 2
notpebneHus
} 51.B./1B.02.02 International logistics / MexayHapoaHas 4 144 4 1 2
norucTuka
+ b51.B.[B.03 AuncunnaumHbl (Moaynum) no Bbi6opy 3 (AB.3) 3 108 3 1 2
Social marketing in globalization context /
+ 51.B.1B.03.01 |CoumanbHblii MAapKETUHT B KOHTEKCTE 3 108 3 1 2
rnobanusaumm
Corporate websites: creation and administration /
- B51.B.[1B.03.02 [Pa3paboTka v aagMUHUCTpUpOBaHne 3 108 3 1 2
KOpNopaTuBHbIX CAalTOB
- 51.B.AB.03.03 |International Economics / MupoBas 3koHOMMKa 3 108 3 1 2
Bbnok 2.MpakTuka 48 1728 6 12 9 21
O6s3aTenbHag YacTb 48 1728 12 21
+ 52.0.01 BapuaTMBHasi KOMMOHEHTa 48 1728 12 21
+ 52.0.01.01(H) Research Work / HayuHo-nccnegoBatenbckas 27 972 6 12 9
paboTa
+ 52.0.01.02(Mn) Pre-Degree Internship / NpeaannnomHas 21 756 21
npakTuka
Bbnok 3.focyaapcreeHHas UTOrosasi aTrecrauusi 9 324 9
+ 53.01(1) State Exam / NoaroToBka v caava 3 108 3
roCyapCTBEHHOr0O 3K3aMeHa
+ 53.02(11) Master Thesis Defence / 3awmTta Marncrepckoi 6 216 6
anccepTaumm
OTA.PaKynbTaTUBHbIE AUCLMUIJIMHDI 288 54 18 72 54
+ oTA.01 Russian language / Pycckui 53bik 216 3 3 3
+ OT[1.02 History of religions in Russia / UcTtopus penuruii 72 1 1
Poccuu
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Y4ebHbIn nnaH MarmcTpatypbl 'MexayHapoaHbIi MapKeTUHr n 6u3Hec', kog Hanpaenexus 38.04.02, rog Hayana noarotoBku 2025

- - _ ac Utoro Kypc 1 Kypc 2
" |akap.ua Cemectp 1 [18 Hen] Cemectp 2 [18 Hen] Cemectp 3 [18 Hen] Cemectp 4 [ Hea]
G B NHpekc HaunmeHoBaHue SIREED | ELENES 3.e. JNlek | Nab Mp 3.e. Nek | Nab Mp 3.e. Nek | Nab Mp 3.e. JNlek | Nab Mp
nnaxe THoe THoe
WToro 3.e./akag.4acoB (6e3 dakynbLTaTMBOB) 120 4320 30 30 30 30
HepenbHas Harpy3ka B nepuopax obyveHus (akag, 54 54 54
KoHTakTHas paboTa (akag.yac/Hen) 16 12 14
3.e. Ha kypcax (6e3 cdakynbTaT1BOB) 60 60
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