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1. EJIb OCBOEHUMA JTUCIIUITJIMHbI

HucuuruinHa «Management Research Methodology» BxonuT B mporpamMMmy mMaructparypbl
«MexayHapoaHblii MapKeTUHI» 1o HampaBieHuio 38.04.02 «MeHemXMeHT» U u3ydaercss B |

CEMECTPE

I kypca. Jucuuruiuny

peanmzyer Kadenpa HSKOHOMHKO-MaTeMaTH4E€CKOIO

MOACIIMPOBAHUA. I[I/ICI_II/IHJII/IHa COCTOHT U3 6 pasaciioB u 8 TeM u HaIipaBJICHA Ha H3YYCHUC
nponecca UcCiacaoBanusa, METOA0B c6opa HH(bOpMaHI/II/I, O6pa6OTKI/I N CTaTHUCTUYCCKOI'O aHaJIn3a
OMIICPUUYCCKUX NAHHBIX, a TAKKC BOIIPOCOB HaJEXHOCTU U BAIMTHOCTH.

HeJ'IBIO OCBOCHHA  AHMCLHIIIMHBI
UCCICIJOBaHUsA B MCHCIXKMCHTC.
HCIIOJIB30BAThb KOJIMYECCTBCHHBIE U

HUCCIIEJOBAHUI B MEHEHKMEHTE.

ABJICTCA  M3YUYCHHEC  CBOPCMCHHBIX TEXHOJIOTHI

I/IsyquHe I[ElHHOfI AUCHUIUIMHBL IMO3BOJIMT CIYyIIATCIISIM
Ka4YC€CTBCHHBIC

METOABI  ITPOBEACHUA IMPUKJIaAIHBIX

2. TPEBOBAHMUS K PE3YJIBTATAM OCBOEHMUS JUCHUIIVIMHbI

OcBoenune TUCIUIUIMHBI « MeTOA0I0THS UCCIIeIOBaHMS MTPOOJIeM YIIpaBICHHUs» HAPABICHO
Ha GOpMUPOBAHUE Yy 00YUAIOIINUXCS CIEAYIOIUX KOMIIETEHIIUHN (YaCTH KOMITETEHITH):

Tabnuya 2.1. Ilepeuenv komnemenyuil, opmupyemvix y 00V4arOWuxcs npu 0c60eHuu
OUCYUNTUHDBL (Pe3YTbmambl 0C80EHUS OUCYUNTIUHDL)

HHZ[HKaTOp]:I JAOCTHIKCHHUS KOMIIETCHIIMHA

Hugp Komnerenuus N
(B paMKax JaHHOH THCUUTUIMHEI)
GPC-3.1 Skills in the methods of making optimal management
decisions in a dynamic business environment;
- . GPC-3.2 Makes informed organizational and managerial decisions;
the ability to conduct independent - L i
L GPC-3.3 Assesses the operational and organizational effectiveness
research, justify the relevance and s o
GPC-3 ; LY and social significance of organizational and management
practical significance of the decisions:
chosen topic of scientific research GPC-3.4 Provides the implementation of organizational and
management decisions in a complex (including cross-cultural) and
dynamic environment;
PC-3.1 Knows the main strategic and tactical aspects of setting
prices in the distribution channel in international markets;
Capable of developing, PC-3.2 Knows the specifics of pricing for tangible and intangible
PC-3 implementing and improving  |goods in international markets;
pricing strategies in international |PC-3.3 Knows how to develop a pricing strategy taking into
markets account market factors in international markets;
PC-3.4 Owns tools for assessing the value of a product offer (price
compliance with market expectations);
PC-4.1 Knows the components of the system of commodity
circulation in the market, their essence, conditions, features of
organization, functioning and ways to minimize costs in
the ability to use guantitative and international markets;
ytouseq PC-4.2 Knows the main forms of the company's entry into the
qualitative methods for international market:
PC-4 (r:r?;ndaucigngbsgipnl ::;(Sj rits)?:irs(;r;saqg PC-4.3 Knows how to manage the processes of supply and
ging bus proc X distribution of goods in the industry markets of the international
prepare analytical materials based level:
on the results of their application PC-4.4 Possesses the skills of modeling and designing the activities
of an enterprise in the international markets for goods and services;
PC-4.5 Knows the main channels of distribution and promotion of
goods in international marketing;
PC-6.1 Knows the specifics of working with various international
Able to manage the marketing |marketing tools;
PC-6 activities of an international PC-6.2 Knows the basics of international sales, international

company

marketing communication;
PC-6.3 Knows how to apply methods of evaluating the




HIugp

Komnerennus

HNHaukaTopsl 10CTHAKEHUS KOMIIETeHIMU
(B paMKax JaHHOMW NHUCUMUIUIMHBI)

effectiveness of solutions in the field of international marketing;
PC-6.4 Knows how to analyze the actions of international partner
companies;

PC-6.5 Possesses the analytical, systems and communication skills
to be successful in a rapidly changing international marketing
environment;

PC-6.6 Possesses the skills of a creative approach to the problems
of developing and implementing international marketing strategies
of the company;

ucC-1

the ability to abstract thinking,
analysis, synthesis

UC-1.1 Analyzes the task, highlighting its basic components;
UC-1.2 Defines and ranks the information required to solve a given
problem;

UC-1.3 Searches for information to solve the problem for various
types of requests;

UC-1.4 Offers options for solving the problem, analyzes the
possible consequences of their use;

UC-1.5 Analyzes the ways of solving problems of ideological,
moral and personal character based on the use of basic
philosophical ideas and categories in their historical development
and socio-cultural context;

uc-3

readiness for self-development,
self-realization, use of creative
potential

UC-3.1 Determines his role in the team, based on the strategy of
cooperation to achieve the set goal,

UC-3.2 Formulates and takes into account in its activities the
features of the behavior of groups of people, selected depending on
the goal;

UC-3.3 Analyzes the possible consequences of personal actions and
plans their actions to achieve a given result;

UC-3.4 Exchanges information, knowledge and experience with
team members;

UC-3.5 Arguments his point of view regarding the use of ideas of
other team members to achieve the set goal;

UC-3.6 Participates in teamwork to carry out assignments;

UC-6

Able to determine and implement

the priorities of his own activities

and ways to improve it based on
self-esteem

UC-6.1 Monitors the amount of time spent on specific activities;
UC-6.2 Develops tools and methods of time management when
performing specific tasks, projects, goals;

UC-6.3 Analyzes its resources and their limits (personal,
situational, temporary, etc.), for the successful completion of the
task;

UC-6.4 Distributes tasks into long-, medium- and short-term with
justification of relevance and analysis of resources for their
implementation;

ucC-7

Able to use digital technologies
and methods of searching,
processing, analyzing, storing and
presenting information (in the
professional field) in the digital
economy and modern corporate
information culture.

UC-7.1 Searches for the necessary sources of information and data,
perceives, analyzes, remembers and transmits information using
digital means, as well as using algorithms when working with data
obtained from various sources in order to effectively use the
information received to solve problems;

UC-7.2 Assesses information, its reliability, builds logical
conclusions based on incoming information and data;

3. MECTO JUCIIMIIJIMHBI B CTPYKTYPE OII BO

JucuuImHa

«Metogoioruss  MCClIe€OOBaHUS HpO6HCM YHOPaBJICHUSI»

OTHOCUTCA K

o0s3arenpHOM yacTu Onoka 1 «/lucuuminasl (Moxynn)» oOpa3oBaTebHOM MPOrpaMMBbl BBICILIETO
o0Opa3oBaHUs.

B pamkax oOpa3oBarenbHOM HpoOrpaMMbl BbICHIETO OOpa30BaHUS OOYydaIOIIMECs TaKKe

OCBaMBarOT

Apyrue JUCIHHITIIMHBI

n/nnm

MPaKTUKH, CIIOCOOCTBYIOIHME  JAOCTHIKEHHUIO




3aIlJTaHUPOBAHHBIX PE3YJIbTATOB OCBOCHUSA AWCIUIIIINHBI ((MGTOI[OJ'IOFI/IX ncciaca0oBaHus HpO6J’ICM
YHPaBJICHUS.

Tabnuya 3.1. Ilepeuenv komnonenmos OI1 BO, cnocobcmeyrowux 00CmMuiceHur
3aNIAHUPOBAHHBIX PE3VIbMAMO8 0C80EHUS OUCYUNTUHBL

IIpenmecTBy0IIME IMocaenyromue
HIngp Haumenosanue Zlﬂcfll/l}:llIﬂPlelyMOI;yﬂﬂ, nncunnﬂni)lil/;fouyﬂn,
KOMIIeTEHI MU - *
NPAKTHKH NMPAKTHKHU
Capable of developing, National and regional
PC-3 impleme_nting and i_mp_roving branding**; o
pricing strategies in International logistics™*;

international markets

Finance organizations;
Strategic analysis;
Content-marketing**;

Able to manage the
PC-6 marketing activities of an
international company

Global economic project in

Eurasia**;
International logistics**;
the ability to use quantitative Hayuno-uccnedosamenvcxast
and qualitative methods for paboma;
conducting applied research Pre-Degree Internship;
and managing business Strategic analysis;
PC-4 ; :
processes, to prepare Professionally Oriented
analytical materials based on Russian Language;
the results of their Content-marketing**;
application Russia and its Regions:

Geography, Economy and
Geopolitics**;

Production Fragmentation

the ability to conduct and Cross-Border Value

independent research, justify Vhalns,_ .
. International Marketing
GPC-3 the relevance and practical L
Strategies;

significance of the chosen

topic of scientific research Digital marketing;

Pre-Degree Internship;

Production Fragmentation
and Cross-Border Value
Vhains;

Russia and its Regions:

readiness for self- Geography, Economy and

development, self-

ucC-3 - . Geopolitics**;
realization, use of creative . -
otential Strategic anaIyS|s_,
P Professionally Oriented
Russian Language;
Pre-Degree Internship;
Strategic analysis;
Uc-1 the ability to abstract Global economic project in
thinking, analysis, synthesis Eurasia**;
Able to determine and Na“‘"?a' fﬂd regional
. Lo branding**;
implement the priorities of L .
. s Digital marketing;
uC-6 his own activities and ways
- . Haywo-ucczzedoeameﬂbcmﬂ
to improve it based on self-
paboma,
esteem
ucC-7 Able to use digital Hayuno-uccneoosamenvcras




IIpenmecTByiommue Mocnenyrwomue
l]Jmirp Hanvenosanue HHCEI::[JII/IHBI?,MOI;II}’JIH, I[HCIII/[I[JII/I?{)}:I/EOII}’JIH,
KOMIICTCHIIMN % *
NMpaKTUKHU NMpaKTUKHU
technologies and methods of paboma;
searching, processing, National and regional
analyzing, storing and branding**;

presenting information (in
the professional field) in the
digital economy and modern
corporate information
culture.

* - 3aMONHSAETCS B COOTBETCTBHUH ¢ MaTpuieii kommnerenuii u CYII OIT BO
** - 3NIeKTUBHBIC TUCIUIUIMHEI /TIPAKTHKH




4. OFBEM JJVCHUILJIMHBI U BUbI YYEBHOH PABOTHI

O6mas TpynoeMkocTh aucnuruinabl «Management Research Methodology» cocraBisier «3» 3a4eTHBIC €IUHUIIBL.
Tabauya 4.1. Buowvl yuebHol pabomvi no nepuooam 0C80eHUs 00pA308AMENbHOU NPOSPAMMbL 8bICULIC20 00PA308AHUL Ol OYHOU Gopmbl
00yuenus.

Buja yue6Hoii padoThI BCEI'O, ak.u. CEMeclT pCBD)
Konumaxmmnas paboma, ax.u. 54 54
Jlekimu (JIK) 18 18
JlaGopartopusie pabotsl (JIP) 0 0
IMpaktuueckue/cemunapckue 3ansatus (C3) 36 36
Camocmosmenvras paboma 0by4arowuxcs, ax.u. 36 36
Koumponw (sx3amen/3auem c oyenkou), ax.u. 18 18
OO01Iasi TPYT0EMKOCTh THCIHILTAHBI aK.v. 108 108
3a4.el. 3 3




5. COAEPKAHUE JUCIUIIJINHBI

Tabauya 5.1. Codeporcanue oucyuniunsl (Mo0yis) no euoam y4ebHou pabomuol

Bun
Homep | HammeHnoBaHue pasnena "
Copep:xanue pa3aesia (TeMbl) yueOHoit
pa3aeja AUCHHUITJIMHBI %
padoThl
The research process. Purpose and types of
Pasnen 1 | The research process 1.1 research. Variables. Qualitative and quantitative JIK, C3
analytical techniques.
Types of design used in management research.
Pasen 2 Types of design used in 21 Corre_latlonal f|eI_d studies, expe_rlmer_ltal gnd quasi- JIK, C3
management research experimental designs, case studies, historical
analysis, and action research.
31 Data collection techniques. Interviews, K. C3
Methods of data collection, ' questionnaires, documentation and observation. ’
Pasmen 3 |[commonly employed by 3.2 Scale development JIK, C3
management researchers Sampling. Various sampling methods. Sample size
3.3 2 JIK, C3
determination.
The issues of reliability The issues of reliability and validity. Types of
Pasnen 4 and validity 41 reliability and validity. Threats to internal validity JIK, €3
Methods of data analysis. Analysis ToolPack.
Pasmen 5 |Methods of data analysis 5.1 Descriptive statistics, correlation, regression, JIK, C3
hypothesis testing. Multivariate data analysis.
Ethical issues in the Lo . .
Pasgen 6 |conduct and practice of 6.1 Ethical issues in the conduct and practice of JIK, C3
research research.

* - 3anonasercs Tonpko mo OUHOMU dopme obydenus: JIK — nexyuu, JIP — nabopamopnvie pabomol; C3 —
npaKmuyecKue/CeMunapcKue 3aHamus.

6. MATEPUAJIBHO-TEXHUYECKOE OBECIIEYEHHUE JUCHUIIJIMHBI

Tabnuya 6.1. MamepuaneHo-mexnuueckoe obecneuerue OUCYUNIUHb

Tun aynuropuu

OcHaleHue ayIuTOpuU

Cneuuaau3npoBaHHOe
yueOHOe/1adopaTopHoOe
odopynoBanmue, IO u
MaTepHaIbl 1J151 0CBOEHHSA
AUCHUTLTAHBI
(mpu He0OXOAMMOCTH)

Aynutopus U1 IPOBEICHUS 3aHATHI
JIEKIUMOHHOT'O TUIIA, OCHALIEHHAS

Kommnsrorep, mpoekrtop,

JlexumonHast KOMIUIEKTOM CIEIUAIN3UPOBAaHHON MeOenu; | AKpaH, JocKa. AyaUTOpUs
JOCKOU (IKpPaHOM) U TEXHUUYECKUMU 'K 105
CpEICTBaMHU MYJIbTUMENINA IPE3CHTALIMH.

Ayautopust 1S POBEACHUS 3aHATUN
CEMHHApPCKOI'0 THUIMA, TPYIIOBBIX U
WHIUBUAYATBHBIX KOHCYIbTAIIUH, TEKYIIIETO
Y YIIBTAlHH, TCKY Komnetorep, mpoekTop,
KOHTPOJISI U TPOMEXYTOYHOM aTTecTalu,

Cemunapckas 9KpaH, JocKa. AyaUTOpUs
OCHAIICHHAs] KOMIIJIEKTOM K 105
CHelHaTu3UPOBAaHHON MeOeIH U
TEXHUYECKUMHU CPEACTBaMH MYJIbTUMEINA
MIPE3EHTALNMN.

AynuTopHs Ui CaMOCTOSATENIbHOW PaboThI
Jnst Komnetotep, mpoekrop,
. | oOyJaromumxcs (MOXKEeT UCIIOJIb30BAThCS JIsI
CaMOCTOSITENIbHOM . 9KpaH, Jocka. AyaAUTOpUs
MIPOBE/ICHUS] CEMUHAPCKUX 3aHATUH U
paboThI 'K 105

KOHCYJIbTAIMI ), OCHAIIIEHHAs KOMIUIEKTOM




CHEIHATTM3UPOBAHHON MeOeH 1
KomnbroTepamu ¢ goctynoM B OUOC.

* - ayauTOpHs I CAaMOCTOSATENFHON paboThl oO0ydatontixcs ykaspBaercss OBA3SATEJIBHO!

7. YAEBHO-METOJUYECKOE 1 THO®OPMAIIMOHHOE OBECIIEYEHHUE JUCIUIIJINHBI

Ocnoenas numepamypa:
1. John W. Creswell, J. David Creswell. Research Design: Qualitative, Quantitative, and
Mixed Methods Approaches. 5th edition. SAGE Publications, 2018.
2. Tharenou R., Donohue R., Cooper B. Management research methods. Cambridge.
2007.
HononnumenvHnasn numepamypa:
1. John Adams, Hafiz T. A. Khan, Robert Raeside. Research Methods for Graduate
Business and Social Science Students. SAGE Publications, 2014.
2.
Pecypcuvl ungpopmayuonno-menekommynuxkayuouro cemu « Mnmepremy:
1. O9bC PYIH u croponnue 9bC, Kk KOTOPBIM CTYI€HThl YHUBEPCUTETA UMEIOT JOCTYI
Ha OCHOBaHMUH 3aKJIIOYEHHBIX JOTOBOPOB
- DnekTpoHHO-0MOMMoTeunas cucrema PYJIH — ObC PYJIH
http://lib.rudn.ru/MegaPro/Web
- OBC «YuuBepcuteTckas 6ubianoreka onnanu» http://www.biblioclub.ru
- OBC IOpaiit http://www.biblio-online.ru
- OBC «KoncynbTant crynentay www.studentlibrary.ru
- OBC «Tpouukuii MmocT»
2. ba3bl JaHHBIX U TOMCKOBBIE CHCTEMBI
- OJIEKTPOHHBIN (POH]T TPABOBOM M HOPMATUBHO-TEXHUYECKOUN IOKYMEHTAIIUH
http://docs.cntd.ru/
- mouckoBas cuctema SAnnekc https://www.yandex.ru/
- nouckoBas cuctema Google https://www.google.ru/
- pedepatuBHas 6a3a nanasix SCOPUS
http://www.elsevierscience.ru/products/scopus/
Yuebno-memoouueckue mamepuanvt 051 camocmosamenbHou pabomul 0OY4aOWUXCsL nPu
0C80eHUU OUCYUNTUHBL/MOOYAA™E:
1. Kypc nexuuii no aucturuimae « MeToao0Tust UcCieoBaHus TPoOIeM yIPaBICHUS.

* - Bce y4eOHO-METOAMYECKHE MaTepUalIbl Ul CaMOCTOATENBHOM paboThl 00yYaromuxcs
pasMelarTcs B COOTBETCTBUH C JICHCTBYIOIUM MOPAIKOM Ha cTpaHule auciuminasl B TYHUC!

8. OLIEHOYHBIE MATEPHUAJIbBI U BAJUIBHO-PEUTUHI OBAS CUCTEMA
OLHEHUBAHUA YPOBHA C®OPMHUPOBAHHOCTH KOMIIETEHIUHN 110
JUCIUITIVIMHE

OneHouHble MaTepuanbl U OaUIbHO-pEHTHHIOBas CcUCTeMa* OLEHHBAHUSA YPOBHS
c(OpMHUPOBAHHOCTH KOMMETEHIMH (YaCTH KOMIIETEHIIMH) MO UTOraM OCBOEHUS JTHCHUIUIMHBI
«MeTon070THsI MCCNIEIOBAaHMs MpOOJeM yIpaBieHUs» MpejacTaBieHsl B [IpunokeHun K
HacTosueil Pabouell mporpaMmMe AUCHUIIIINHBL.

* - OM u BPC dopmupyroTcst Ha OCHOBaHUHU TPeOOBaHMI COOTBETCTBYIOIIETO
JIOKaJIbHOr0 HOpMatuBHOro akta PY JTH.
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JlouieHT I1aBoB Oxner MBaHOBUY
Jonoxcnocmo, BYIT Tloonuce Damunus 1. 0.
PYKOBOJUTEJIb BYII:
Bbanamosa CBernana
3aBenyromuii kadeapoit AJlekceeBHa
Jonoscnocmo BYIT Tloonuce Damunus U.0.
PYKOBOJMTEJD OII BO:
30008 AnekcaHap
3aBenyromuii kageapoit MuxainoBuy
Honxcnocmo, BYTT Ioonuce Damunus U.0.



